





ever get this 


when you 
wanted this 


--it can't happen with an A2FGOFLEX 


Actual size view 
shows here 





[=] 
4 


. argoste xe 


Synchronized 
matched lenses— 
one focuses 
the other ‘“‘tazes”’ 
the picture 





Remember when you wanted to be so sure to 
get that certain picture—one that marked a 
minute in life you wanted to catch and to 
keep? Remember, too late, the disappoint- 
ment when you found the picture out of 
focus or maybe only part of the picture was 
captured? 

These things just don’t happen when you 
take photographs the Argoflex way. 


Argoflex Means — 


Better Composition because you see the picture 
before you take it. No cutting off, or leaving out part 
of the subject. The picture you see .. . is the picture 
you get. 


Exact Focus: Turning one simple contro! until the 
image is sharp, automatically gives the right focus. 
Then snap the picture! No range finders, no focal- 
scales, no guesswork. 


Actual Size: The large view-finder shows the picture in 
actual size (214 x 214). The Argoflex is so free from com- 
plicated “‘gadgets,”’ you keep your mind on the picture. 


ARGUS incorporaten + ANN ARBOR, MICH, 
FINE CAMERAS AND PRECISION OPTICAL INSTRUMENTS 














They Don’t Hold Negative Salons 


ee may make the finest negatives in 
the world, but if you don’t print them 
no one will ever know—or even care. 

For the final test of a photographer’s skill 
lies in the finished print. It’s the thing people 
see, and judge you by. 

Show your photographic ability to best ad- 
vantage by printing your negatives on rich, 
warm-toned Ansco Cykora paper. 

Cykora is a beautiful, clean-working paper 
having wide latitude and excellent gradation 
qualities characteristics that help you make 
prints of highly pleasing contrast and image 
tone from every good negative in your files. 
Use Ansco Cykora for your important 
pictures. 

We are doing our best to bring you a con- 
tinuing and ever-increasing supply of Cykora 


paper and all other Ansco products for better 
photography. If your dealer’s stock is 
temporarily exhausted, please be patient. 
Ansco, Binghamton, New York. A Divi- 
sion of General Aniline & Film Corporation. 


ASK FOR 


Ansco 


CYKORA PAPER 
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MERCURY II 


world's first super-speed, super- 
precision candid camera 


especially designed for color! 


Any country would be proud to introduce such 
high standards in candid camera precision, per- 
formance and ease of handling. @ We’re espe- 
cially proud because MERCURY [I is 100% 
American—in conception, design, materials 
and craftsmanship. e And you’//l be proud of 
the “professional” results you get with these 
history-making improvements: 





EXTREME Depth of Focus. 35mm. focal length 

..j lens gives greater depth of field. Film is 15mm. 

“L-1 Closer to lens than in ordinary 35mm. cameras 

3 —pictures clear and true right out to edges, 
sharp in foreground and background. 


SUPREME Lens Accuracy—thanks to Uni- 

versal skills and meth developed in pro- 

— J to sulsennente, tefaranees for @ 
; avy. ui with 35mm. f 

Tricor F2.7 Uni-Coated one. 


od 









SUPERB All-Metal Rotary Focal Plane , 
Shutter—highly accurate speeds from 











1/1000th to 1/20th, time and bulb. 
SIMPLIFIED Controls, conveniently mounted on front of 
aperture, focus and exposure counter without turning 
camera. Lightweight aluminum case, leather covered. 
INTERCHANGEABLE Lenses. 
lenses interchange easily. 
i) IMPORTANT Uni-Coated Lenses 
cut down reflection and glare. 
EASY-TO-USE Built-In Exposure Calculator integrates 
numerous factors affecting exposure: film speed, filter 
factor, season, subject, weather, time of day. Almost 
BUILT-IN Photoflash Synchronizer. Auto- 
matically and accuretely synchronized with 
shutter. Permits fast action shots even in 
SUPERIOR Helical Focusing Mount—17 
graduations, from 18 inches to infinity. No 
portrait attachment is needed. 
matically resets shutter, counts exposures 
and transports film, making double expo- 
sure impossible. 
or color film cartridges. MERCURY II gives 32 nega- 
tives with 18-exposure rolls, 65 with 36-exposure roli— 
cuts color photography cost almost in half! 


camera. Centralized for instant adjustments of speed, 
Tricor, Hexar and Telephoto 

Transmit more light. Give better contrast. 
thinks for you. 
«= total darkness. 

TS) FOOL-PROOF! Shutter winding knob auto- 
rum ECONOMY! Uses standard 35mm. black-and-white 

LOOK FOR IT AT YOUR DEALER'S! 


UNIVERSAL CAMERA CORPORATION . NEW YORK «\CHICAGO . HOLLYWOOD 





“ARMED FOR SUCCCESS IN PHOTOGRAPHY” 


1. Odds-on favorites to 
get ahead fast in photog- 
raphy are camera ca eerists 
armed with ingenuity, ver- 
satility and skill. These 
are the qualities devel- 
oped and polished, at 
famed, cosmopo!itan SCHOOL 
OF MODERN PHOTOGRAPHY. 
Among the School's hun- 
dreds of graduates who 
progressed from amateur 
to professional standing 
in a few short months is 
MIMI MUNDHEIM (left). 
Just graduated, she is off 
to Europe to shoot for an 
important magazine. 





2- "Not until now have I fully 
realized the value of my train- 
ing at SMP,” writes CLiFF w. 
FOURNIER (right), SMP graduate 
who was recently placed with 
top-flight studio in Virginia. 
Continues Fournier, ‘‘Associ- 
ation with SMP instructors Fon- 
taine and Sanders taught me that 
photography can be an art (as 
well as a science).’’ This careful 
fusion of artis ic and practical 
knowledge is an important fac- 
tor in the swift, often brilliant 
success enjoyed by so many of 
the School's graduates. 








3. One touch of ingenuity, plus a whole lot of skill 
are needed to take shots like these brilliant photos. 
Both are by sMmp students who have had no previous 
experience! JAMES W. WELGOS (above left) is an eve- 
ning student, fits SMP courses into his busy day. For 
him and for RUTH DAHLGREN (above right) the School 
predicts successful lens-clicking careers. 


4. Modern twist to an- 
tique jewelry is this 
unusual shot by VvIN- 
CENT D. SULLIVAN 
(r.ght) who made amaz- 
ing progress while at 
THE SCHOOL OF MOD- 
ERN PHOTOGRAPHY. Just 
graduated, ex-G.I. Sul- 
livan was placed with 
the Port of New York 
Authority, where he 
will do interesting 
photo work. 





5. Information 
Please! “What 
about tuition fees?’’ 
Specialized courses, 
day or evening, are 
exceptionally mod- 
erate. Visit the 
School, or write 
for outline of 
courses. Address 
H. P. Sidel, direc- 
tor, Dept. M11. 





THE SCHOOL OF MODERN PHOTOGRAPHY 
136 East 57th St., New York City 
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The Last Word 





Q: “How much?" A: “Sh-sh." 


Sir: 

For my money I too, like Ed. Barlow (Mine 
CAM, July, ’*45—p. 61), want an Adel camera— 
the only thing is—what size War Bond do] 
need to earmark? Mr. Barlow says “medium 
price range”—this could be anything from $50 
to $125—Please—please—tell me How much? 

Sincerely 
Joun F. Cornet, 
248 Shotwell Park, 
Syracuse 6, N. Y. 


® Adel is mouse shy on price. However, R. B 
Helser of Adel advises that their camera for ama- 
teur use will be ready for release by March ‘46, 
Right now, this company is giving its camera pro- 
duction time to the Surgiscope, a clinical color 
camera for surgeons. It was originally developed 
for the U. S. Medical Corps.—Ed. 


Sir: 

It would be interesting if Mr. Karsh would 
take a “nobody,” somebody cff the street and 
let him use his so-called “subtle psychology, his 
superb technique” and then use his salesman- 
ship to sell his picture to some of the hard- 
boiled salon juries that we have today in the 
different annual salons throughout the country. 

I am sufprised that Mr. De Camp has not 
given the title of the “greatest living portrait 
photographer” to a fellow photographer from 
his own state, namely Mr. William Mortensen 
who to my mind is one of the countries lead- 
ing photographers who can take a_ nobody 
and make a real picture without the fan fare 
and publicity of the fortunes of war. 

As far as the ability of Mr. Karsh as a 
salesman and Mr. Ford De Camp’s reference 
to $350 for 6 prints, ask him how much he 
was charging for each sitting before the war- 
time inflation. 

Yours for better criticism, 

Joun WALLACE ZUFELT, 

34 Octania Street, 
Belleville, Ont., Canada. 

® To encourage letters of criticism about photo- 
graphs or photographers Minicam's "Last Word’ 
column offers five cents a word for every critical 
letter published from a reader. Anybody want to 

comment on Mortensen at 5¢ a word?—Ed. 


Crisp—or not so crisp? 
Sir: 

Alexey Brodovitch, in his book of dance pho- 
tographs “Ballet,” attempts to catch the spirit 
of the classical dance by the unusual method 
of violating all the accepted rules of stop-action 
photography. In using slow shutter speeds 
1/5 to 1/50 second, he claims that it allows 
the motion of the dancers to brush over the 
film creating a feeling of choreographic rhythm 
not gained by conventional methods. 

I find, however, that although the shots of 
Massine and other principals making up in thet 4 
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STURDY SHIPPING CARTON 


The Edwal Photo-Chem Kit 
is an ideal gift for friends in 
the service—here or over- 
seas. The kit itself is a sturdy 
carton ready for shipment, 
weighs only 414 lbs. 










of the Pictures You 


Make With This NEW 
EDWAL 


PHOTO-CHEM KIT 


All the Chemicals You 
Need to Develop 


Negatives and Prints 


$995 


Make your pictures outstanding examples 
of fine photography! Develop and print 
them yourself with the new Edwal Photo- 
Chem Kit. An instruction book, “Modern 
Developing Methods” explaining every 
step, is included with this kit. Discover 
for yourself how Edwal chemicals pro- 
duce noticeably better pictures. 
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The EDWAL PHOTO-CHEM KIT Contains: 


* 1 Copy of "Modern Developing Methods"—"How-to-Do-It"” Book— 


answers all your questions. 
*% 1 Qt. Edwal-12—Fine Grain Film Developer 
* 1/2 Gal. Size Edwal 111—Developer for Brilliant, Snappy Prints 
* 5 Qt. Size Edwal Shortstop—Stop Bath for Fiim and Paper 
* 1/2 Gal. Size Edwal Acid-Fix—Fixer for Film and Paper 
* 1 Bottie Edwal Hypo-Chek—For Testing Fixer Strength 
* 1 Lb. Edwal Thermo-Salt—Prevents Emulsion Swelling in Hot Weather 


All the above Edwal Products are stocked regularly by 
dealers and can be replaced as needed 








Get It From Your Dealer Today! 


If he hasn’t it in stock, he will gladly obtain it for you. 
Write for circular 11-M describing 33 Edwal photo products! 


‘The ithe: Laboratories, Iuc. 
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ENLARGING 
ILLING 





NO PHOTOGRAPHIC BOOK IN RECENT YEARS 
HAS HAD SO ENTHUSIASTIC A RECEPTION 


Here at last is a completely fascinating book on 
Enlarging — profusely illustrated with how-to- 
do-it photographs, spiced with sparkling don 
herold pictures, and written in plain, everyday, 
non-technical language. 

Whether you're a dyed-in-the-wool enlarg- 
ing fan like don herold, or plan to explore the 
fascinations of this exhilarating hobby, you'll 
find ‘Enlarging is Thrilling’ a joyful experience 
in good reading and a guide to better enlarge- 
ments. Sixty photographs plus don herold's 
humorous and instructive illustrations serve to 
show you, step by step, how simple it is to make 
beautiful enlargements. Included with every 
copy, a 17” x 22” darkroom wall chart illustrat- 
ing 6 Basic Steps in Enlarging. 

“A GEM-—tokes oll the mystery out of 

Enlorging. If this book doesn't teach you 
the art of Enlarging in one easy read- 
ing, lll eat my cigar!” VICTOR KEPPLER 
“LAUGH AND LEARN—when you 
read this bright new opus by don 
herold. The language is plain and 
clear and gay, no gobbledy-gook, 
so graphs. Nice big pictures, 
funny sketches, compact instruc- 
tions—even a beginner can't 
miss, if he can read.” 


MABEL SCACHERI, Comero Editor 
MEW YORK WORLD-TELEGRAM 


AT CAMERA STORES 
EVERYWHERE 5c 


OR SEND 25¢ IN CHECK, 
COIN OR STAMPS TO 


FEDERAL 
Cor snoonire } 


FEDERAL MANUFACTURING & ENGINEERING CORP 


















205 STEUBEN STREET + BROOKLYN 5, N, Y. 





interested. As it has never been definitely 
brought to the attention of photographers, ] 
am anxious that it should be. 

The opportunity for wounded service men 
to have a picture taken to send home is publi- 
cized through the Red Cross at the Hospital, 
and during the week some appointments are 
made with the patients who wish this service, 
We endeavor, however, to contact the new 
patients who are constantly coming in from 
the South Pacific, because we know their fami- 
lies are most anxious. I tak- two pictures of 
each subject, one full length, and the second, 
half length closer up. We used to give each 
subject two prints of each negative, but now, 
with paper so scarce, we are limited to one 
print from each negative. The prints are de- 
livered to the men on the following Saturday 
through the Red Cross, and the negatives are 
given them at that time also, so that they may 
have more prints made if desired. A small rein- 
forced enveloje to contain the 5x7 prints 3s 
also given the men for mailing. We try to take 
about thirty or forty boys each week. I have 
found it more satisfactory to take the men in- 
dividually rather-than in groups, but frequently 
groups are requested where men have been 
associated together. In that case, each member 
of the group is given a print. 

I take the pictures and develop the negatives 
on Saturday night and Sunday morning. I have 
five amateur photographers who help me with 
the printing, and each of us plan to print about 
a dozen negatives each week. I mail the nega- 
tives to my assistants by special delivery on 
Monday morning and they return the finished 
prints and the negatives to me before the end 
of the week, so that they may be delivered at 
the Hospital when we go out on Saturday. 

I would like to mention here, the names of 
my assistants who have so faithfully helped me 
with the printing. They are as follows: 


Hans Beetz, San Francisco 
Commander Walter A. Hicks, USN ret , Berkley 
Clarence L. Johnston, Piedmont 
Mrs. R. F. Leavens, Berkeley 
Mrs. Clarence A. Shuey, Berkeley 
F. H. Spiess, Piedmont 

All of the material used is paid for by me 
and my friends. Some of these friends con- 
tribute a regular amount each month—$5 or 
$10. My assistants who help with the printing 
usually supply their own paper at their own 
expense. In some cases, they are unable to 
obtain paper, and I then attempt to supply it 
Originally, I had a priority to obtain film ma 
terial, but a change in the command at the 
Hospital stopped that about a year ago. | 
hope, however, to be able to obtain a priority 
when and if it becomes absolutely necessary, 
either through the Navy or through some 
veterans’ organization. In the meantime, I 
am using up a stock of film which I obtai 
prior to rationing, and am able to pick wp 
about a dozen rolls per month (I actually use 
two dozen rolls) from a few stores who ale 


sympathetic with this activity. Also, the local 
manager of the Ansco Corporation has 
extremely cooperative, and almost every month 
has been able to let me have some film. 
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TANK PRISMS 


In order that the tank driver shall not get shot in_the 

face, 2 of these Silvered Prisms sed make a Peri- 

scope. We have secured a number of these, 90-45-45 de- 

gree Prisms of huge yg long, 2” wid», fi ely 

ground and polished. Used beni a_Perisco) 

stereo atachment, range Rete me 
classi 


supplied at only 10c. Normally 
these Pr 


Prisms would re‘ail from $24 to $30 each. 
SILVERED TANK PRISM 
Steck F3OO4S-M.. 2... ee eee reencceess $2.00 each Postpaid 


PLAIN TANK PRISM 
2.00 each Postpaid 





sour in TANK PR PRISMS—Special..........-.. $7. Postpa d 
The most sensational ‘bargain we have ever been able 
to offer 
HOLD PRISM IN SUN'S RAYS 
VIOLET 
INDIGO 
BLUE ' 
GREEN 
YELLOW 
ORANGE 
RED TO SEE THE COLORS OF 
wall THE SPECTRUM hold a 











pla tenk prism in sun’s 

iz. white. ine’ dent light which passes 
through prism is thus broken up into a band of primary 
colors kncwn as the spectrum—a beautiful sight! By look- 
ing through a tank prism at a certain angle, you can see an 
amazing world of colors everywhere! 


MISCELLANEOUS ITEMS 


rays as shown in drawin 








Stock No. Price 
3006-M Porro Abbe Prisms $0.25 cach 
3016-M Pentagon Prism. . +75 each 
2024-M 10 Pieces Circula A ua 

yeaa (31 mm.—for 1b Pia Filter), ep Se 6 25 
3021-M = Amic ism (3rd Grade)........ 25 each 

Heat Absorbing Glass 4” x 5”........ 35 each 
4010-M Heat Absorbing Glass 2” x 2”..... 10 each 
3020-M Right Angle Prism 48 mm, wide 

ra BTOES) « ccccosccccessccceccin 35 each 
523-M Six Th-eaded Metal Reticle ori we eeee -25 

26-M First Surface Aluminized Mirr 
Hamm. UUs” . wcrc veeervensesesscs 
624.M Neutral Ra te ag 4%4" x 212 
3022-M Round Wedge > Diam 
3036-m 7x, brieeso” dunes e 
WIGS ccccccccseececes 
22-4 Inclinometer—Atrera ee 

704-m =e Cleaning Tissve. one ream 

(480 sheets) size 7} = >) Le 1.50 
1030-M 2” Diam. Botuting Serre ree -25 each 
1031 M Perfect 6 Power ifie Diam. 28 mm. 25 each 


gi 
™ Standard Grosatine Reticle—Diam. 29mm. .50O eac, 
1034-M Burning Glass ns " 
(Minimum order—$1.00) 


COLOR FILTERS 
Red and 1 Yellow Filter in following Diam. 
mm. (seconds). .. . 40 45.5 


mm. (seconds). -90- 

32.5 mm. (seconds)... .70c 31 mm, (seconds)... .70c 
mm, (seconds). . . . 70¢ 
Minimum order on above—$1.00. 
eAROID (Dyed)—Suitable for Experimentation. Consists 
21" am. Some imperfections in ass. 
Stock 26 a rere = Cees etree Si. 00 Postpaid 
CLEANING BRUSH SET—12” flexible plastic handle, circ. 
range stiff to sc ," 


construction. a brushes to set, 
Stock +504- 


LENS FoR “KODACHROME pg !ng rie 
cemented lens 41 mm. diam., 66 mm 
SS rrr tre $1.00 Postpaid 
Prec noscore ser . These sets contain al! Lenses and 
isms needed a make Spectroscope plus FREE 15-page 
ooklet. 


Steck #1500-M—Hand Type Spectroscope.. . 
Steck 21501-M—L:bora.o1 ry Type Spectre scope . 


ORDER BY SET OR STOCK NUMBER 


Price $1.00 
corrected 
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WAR BARGAINS In LENSES AnD PRISMS 





Polished but Edges Slight 
rfections Which We Pm 8 ~4 
ir Use. Come Neatly Pacned 


Magn‘fiers, Photo- 


All Items ruely round and 
fi or Other Sitshe Im 

Will Not pa with 

and Marked. 

YOU CAN ag MAKE ARE Fuleseupes. 

ay Coteus ant xperiments with thes: 

Lenses. honiens for XMAS gifts, too. 
To Pree millimeter measurements: 25.4 mm, equals 
one " 








SPECIALS IN LETS SET 

Set #1-M—‘“Our ey ay Speutel, "* 15 Lenses for $1.60 
Postpaid, pus ic Rage idea bookle 

For copyin CLOSE- UP SHOTS, macrophotography, 
experimental. = ma wiving and for making a two power 
£/16 jeernote lens ius amera,’’ Kodachrome Viewer, 
DETACHABLE REFLEX. YI WFINDER for 35mm came.as, 
pene viewer, ground glass and enlarg.ng fo.using aids, 
TEL rire” er . low power Microscopes and for many = eee. 
Set #1S-M—‘‘The Experimenter’s Dream’ Lens: 

and 3. tical Items, and New 50- rage Bes “Fun with Chipped 
Edge Lenses. $15.00 Postpaid. he --r. of Lenses and 
Prisms in this set will enable you to conduct countless experi 
ments, build a great variety of Optical Equipment. sensa- 
tional buy. 

New 50-Page Idea Book “Fun With Chipped Edge Lenses.”’ 
Contains wide variety of projects and fully covers the fascinat- 
ing uses of all Lenses in sets listed above—only $1.00 Postpaid. 
8MM,. MOVIE PROJECTING LENS SET—Consists of 2 Achro- 
matic Lenses, diam. 15 mm. and a F when combined of 
approx, one inch. Each ines has the new magnesium fluoride 
low reflection coating. Sto k #4011-M........... $1.40 Postpaid 
16 MM, PROJECTING LENS SET—Consists of 2 Fluoride coated 
cemented Achromatic Lenses 1 inch diam, with combined F.L. 
of 2 inches. 


Bites SOI 655 5: vc dcnsecavevetvcesyesresstess $1.70 Postpaid 
MICROSCOPE SETS 


Consisting of 4 Cemented Achromatic Lenses for making a 40 
Power pocket microscope or 140 Power regular size microscope. 
These color corrected Lenses will give you excellent definit on 
and may be used for micro-photography. 

Seaels SMG. ccciccsecevcvcssvvcccevesseccdpcus $3.00 Postpaid 
Consisting of Prism, Mirror and Condensing Lens. These used 
together with Stock #1037-M will make an_ excellent micro- 
projector enabling you to get screen magnification of 400 to 
1000 Power according to screen distance. 

Seocks, SMO. occ ccvcccccvssseccvevessescsesces $2.00 Postpaid 


All the Lenses You Need to Make Your Own Telescope! 
All Are Achromatic Lenses 





panne gy TYPE—Simplest to Make pat nee Narrow wield. of View. 
Stock #5003-M—Power of either 5, 6 or 10.......- $1.60 tpaid 
Stock e500. M—Small 2 Power Pocket eae me eeca en $1.00 Postpaid 
Peng ag TYPE—Have Much Wider Field of View than Gal- 

3.20 Postpaid 


3.45 Postpad 
$7.45 Postpaid 
PRISM TELESCOPES—Uses Prism instead of Lenses to Erect I 
and are much shorter than Terrestrial Type. Have wide field of view. 
Stock #5010-M— 6 Power Telescope. i 
Stock #5011-M—11 Power Telescope 
Stock #5012-M—20 Power Telesccpe. - 














PRISMS 

jase se 
Type Width Length Price 
Right Angie 33 mms. 23 mms. $1.00 
Right Angle 56 mms. 40 mms. 2.00 
Right Angle 41 mms. 40 mms. 1.00 
Right Angle 70 mms. 168 mms. 8.00 
Lens Surface 20 mms. 14 mms. 2.00 
Po! Abi 9 mms. 9 mms. -25 
ro 52 mms. 25 mms. 1.00 
Porro 43 mms. 21 mms. $9 
Pentagon 45 mms. 22 mms. 7s 
Dove 16 mms. 65 mms. 1.28 
80 Degree Roof 60 mms. 36 mms. 4.00 
6136-M Rhomboid 20 mms. 17 mms. .5o0 
MONOCULAR SET OF LENSES AND PRISMS. . From 


Navy’s 7x50 Binocular. All the optics you need to make a 
7 Power Monocular. Complete Directions included. 
Stocks FEIOI-M 2... ccc ccccccccccvcvcessccccncvess $5.00 Postpaid 


TANK PERISCOPE 


Complete set mounted components. Rugged, strong, originally 
constructed for U. S. Tank Corps. Consists of 2 fine Periscope 
Mirrors mounted in metal and plastic. Perfect condition. Only 
plywood body frame is required to finish this exceptional Peri- 
scope. First surface mirror is well protected by glass windows. 
Set weighs 2% Ibs. Overall length of mount 6 width 2%”. 
Would normally retail at $40 to $50. 

Stock #700-M. . 


$3.00 Comeiete Set Postpaid 
Two Sets (4 Units) 


a ih So9 a Special $5.50 Postpaid 
SATISFACTION GUARANTEED 





. EDMUND SALVAGE COMPANY, P. 0. Audubon, New Jersey 
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The idea was started by me. I wanted to 
do something constructive in connection with 
the war effort, and as photography had been 
a hobby, I tried to connect that with some war 
activity. The thought occurred to me that 
when a family received a letter from a boy 
from a military hospital they would visualize 
him as being more badly injured than perhaps 
he was. Letters would not be entirely reassur- 
ing, but could they receive a photograph show- 
ing the man looking reasonably cheerful and 
not too badly smashed up, it would be definite- 
ly reassuring. 

The best way to start the idea locally would 
be first to contact the Red Cross, explain wha: 
has been accomplished in one of the largest 
Naval Hospitals in the country, and through 
the Red Cross obtain permission from the C. O. 
to take a camera on to the compound and 
photograph the patients. I was given carte 
blanche to go anywhere on the grounds, to 
photograph anyone, at my own discretion. A 
change in the command curtailed this privilege, 
and now I am stationed at one definite loca- 
tion, and only allowed to take ambulatory 
patients. 

I have been doing this for about two years, 
and have photographed about 7500 men and 
delivered over 16,000 prints. 

The reaction of the servicemen is obviously 
highly favorable. They like the simplicity of 
the candid shots, plus the fact that they are 

absolutely cost free. I have constant requests 
for more prints, but, of course, under present 





conditions, am unable to supply them. Having 
the negatives, however, the men are able to 
obtain more prints. 

I have never done anything like this before. 

I give all day Saturday, Saturday evenin 
part of Sunday, and usually one additionaj 
evening in each week to this activity. 

As my photographic interest has always been 
stereoscopic, I use my Rolleidoscop: stereo 
scopic camera with Zeiss 4.5 lenses, capping 
each lense alternately for single shots. 

RICHMOND W. STRONG, 
Russ Building, San Francisco, Calif. 


© Friends who care to contribute to Reader Rich. 
mond Strong's splendid work could send a cheek 
direct. Other readers who care to do the same 
thing locally might contact Strong for more de- 
tails, Minicam's editors are sending Strong and his 
assistants $25 "to put in the pot' for supplies—Ed, 
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all corners of the country. 


“| Never Realized How Much Improve- 
ment a Good Screen Makes... .” 


A home movie and camera fan writes: “My first pro- 
jection of my Kodachromes on a Radiant Screen with 
the ‘HY-FLECT’ glass beaded surface 
really thrilled me! Colors came out 
rich, clear and warm. Even black-and- 
whites showed 100% improvement. 
When I think how many hundreds of 
dollars | have invested in equipment 
for making pictures—I now realize it 
was short-sighted economy to show them 
on a make-shift screen . . ."’ This is 
typical of hundreds of letters received 
from enthusiastic Radiant users from 


Send for FREE Book on Projection 


Mail coupon today for FREE copy of 48 pace 
illustrated book,""The Secrets of Good Pro- 
jection." Gives complete information on getting 
best projection results under all conditions. 
Also for free circular giving specifi- 
cations, features, and prices of Radiant 7" -"~~"=-<---—— 





The Radiant Screen here 
iMustrated is Model DS 
portable, sturdy, compact, 
easily set up, quickly ad- 
justable. 


The Radiant Line includes 
complete range of wall, cei 
ing and table in 

22° x 30" to 20 feet by 20 
feet and larger. 





§ RADIANT MANUFACTUR 0 

: ING CORPORATI 

s 1180 W. Superior St., Chicago 22, II. - 
* Genti : Without obligat le. 

. illustrated book, “The Panton ‘ened Prejectien fan lie 


- of Good Pi » 
showing complete line of Radiant Screen. rojection.”” Also circular 


Screens for all purposes. 
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FLASH FOR CHILDREN 


Heiland flash equipment gives unposed 
naturalness to child photography. The 
quick smile, the spontaneous expres- 
sion is yours forever with a Heiland 
Synchronizer. Precision-made for bet- 
ter pictures. Sold by better photo- 
graphic dealers everywhere. 

Write for free, illustrated catalog. 


HEILAND.. 


FACTORY REPRESENTATIVES 


7282 Beverly Bivd. 431 So. Dearborn St 15 W. 44th St 
New York 18, N. Y 


Hollywood 36, Colt, 





Photo Markets 


By AGNES REBER 
Editorial Secretary, Minicam Photography 


This month the markets listed are calendar manu facturers. Next month, Clair V. Fry, of the Crea- 
tive Department, Brown & Bigelow, tells how to sell calendar manufacturers and gives suggestions 
from a buyer’s point of view. 


Brown & Bigelow, 1286 University Avenue, 
St. Paul 4, Minnesota, buys a large number of 
black and white glossy prints, usually 8x10 
horizontals, in the following categories: Chil- 
dren, Human Interest, Dogs and Other Pets, 
Landscapes, Farm Scenes, Winter Landscapes, 
Hunting, Fishing and Outdoor Life, Children 
and Adults Drinking Milk, Industrial Pictures 
representative of all types of American busi- 
nesses. They want Kodachromes—preferably 
horizontals in 34%4x4%, 5x7 or larger. Subjects 
preferred are attractive landscapes, winter 
scenes, human interest shots, children, pets, 
water falls, historic buildings, mountain ranges, 
good lake and river shots. All material should 
be submitted on approval to the Creative 
Department. 


Advertisers Publishing Company, Ann Arbor, 
Michigan. Mr. Harry S. Hawkins of this com- 
pany writes that they are interested in mountain 
scenery and juveniles, principally with boys 
and dogs; or very interesting outdoor child 
studies with highlights. They also consider an 
exceptional Old World picture showing quaint 
cities or villages having unusual architecture. 
Pictures should be submitted in October only. 


Louis F. Dow Company, Creators of Calen- 
dars, St. Paul 4, Minnesota. Kodachromes of 
the following types of subjects suitable for cal- 
endar use are desired: Mother and Child, 
Juvenile, Scenic, Action Pictures, Glamour Girl, 
Story Telling Pictures. These must be Koda- 
chromes or Carbros. When submitting subjects 
please advise cost. This company suggests that 
you “use your imagination to dream up calen- 
dar pictures of popular and universal appea!”’. 


Kenyon Company, Bryan, Ohio, is interested 
in black and white photographs of farm appeal 
to be used on Household and Farm Type Cal- 
endars. Mr. J. R. Myers of this company 
writes: “In the past we have used mostly pic- 
tures of herds of cattle, farm scenes, iandscapes, 
outdoor life, etc., and while we do like to have 
pictures sent in for our consideration on this 
calendar use, we do like to be advised in ad- 
vance so that we can instruct the photographer 
to send in certain pictures rather than have him 
send them on his own accord.” 


The Osborne Company, Clifton, New Jersey. 
Does not use a great many photographs as cal- 
endar subjects, but can make use of good Koda- 
chromes in sets of twelve. These would be mod- 
ern snappy girl pictures, or typical American 
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scenes from various parts of the country or 
famous places. In addition to these, they use 
a few artistic photographs in black and white 
which are offered’ as handcolored prints in a 
somewhat limited way. 


The Novelty Advertising Company, Coshoc- 
ton, Ohio. Up until this year, this company has 
used only black and white prints and had them 
colored. However, Kodachromes are being used 
as an experiment and if they prove successful 
will undoubtedly be added to the 1947 Ine. 
All 1946 pictures have been chosen. Picture 
subjects which have proved popular are: chil- 
dren, pastoral scenes, outdoor sport scenes, 
cattle pictures, babies. Mr. W. E. Coffman, 
Vice President, also says that there have been 
some requests for nudes, which may prompt 
them to add one or two in next year’s line. 


U. O. Colson Company, Paris, Illinois. Pref- 
erence is for paintings by well known artists, 
but have used a few black and whites and 
Kodachromes. Popular subjects are: scenes that 
are colorful and special points of interest— 
Spring and Fall scenes are good. Historical 
subjects, religious, outdoor sporting scenes, 
Westerns, babies, juveniles, girls (full figures 
and nudes, heads), floral subjects. 


Messenger Corporation, Auburn, Indiana. 
Sometimes purchases Kodachromes or good 
glossies of landscapes, fishing scenes, human 
interest subjects, etc. Pays all the way from 
$50.00 to $100.00 for black and white subjects, 
and $100.00 to $300.00 for Kodachromes. 


David Davidson Studios, 57 Whitmarsh 
Street, Providence 7, Rhode Island. Interested 
only in original negatives ‘in full color for ex- 
clusive use. All material submitted for inspec- 
tion only. Sales value determines the price. 


Joseph Hoover & Sons Company, Market 
and 49th Streets, Philadelphia 39, Pennsylvamia. 
Desires Kodachromes of the 6x8 or 8x10 size 
but can use 4x5. This company is especially 
interested in obtaining scenic subjects. 


Kemper-Thomas Company, Norwood Park, 
Cincinnati 12, Ohio. Purchases a few Koda- 
chromes and Carbros each year. Requirements 
as to quality are high, and any work submitted 
must be of the best. 




















The Stickless Corporation, 737-751 or 
Street, New York 59, New York. Uses bla m 
and white photographs for reproduction on Complete List of 
advertising fans and calendars. This company “ 
is interested in human interest subjects such Photographic Instructors 
as children and animals; striking, romantic 


scenery; Negro subjects; subjects that have : . 
religious or church appeal. Requires exclusive Listed geographically by states, with 


publication rights in the fan and calendar field. * . 
: Pays $10 and $25 per photograph, depending detailed statement of subjects offered 
; on subject matter. Photographs must be suff- by each instructor, time when course 


ciently sharp for enlargement to 8x10 size. Mere 
is given, fees charged and number of 


The Thos. D. Murphy Company, Red Oak, | hours of attendance required. 


r Iowa. Can use good Kodachromes or Carbros. 
e The 4x5 or 8x10, or larger, professional tyre 
e photographs are preferred. Landscapes, fishing 2 
a pictures, girl subjects posed by professional Cc 
models are especially popular. Girl heads are 
also used if model is exceptional. This company : % 
asks that photographer inquire by mail before | This booklet also includes the names and 
» making submissions, giving idea of what is 
: available. Family ‘pictures are not desired. addresses of the larger camera clubs, 
: Color must be good ; must have artistic quality and the names of various photographic 
and outstanding technique. Pex 
societies and their purposes. 
; The Davis-Smith Company, 44 Emerson 


Road, Wellesley Hills, Massachusetts. This Order from Book Department 
company writes us that they have few calls for 
photographs except for one account that re- 


quires a local scene each Season to be mounted MINICAM PHOTOGRAPHY 


on calendars. They would appreciate hearing — . . 
from any photographer who has a good glossy 22 East 12th St., Cincinnati 10, Ohie 
taken in or around Wellesley. 


ern es 6S 














“TAKES AN ALBERT EASEL 7O MAKE A PRINT LIKE THAT....NO DEFECTS, NO DISTORTION /* 
ALBERT SPECIALTY CO., 227-231 S. Green St., Chicago 7, Ill. 
eS Our Fine Tripods, Easels, Printers are not now available. We are 100% in War Work. 
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A new 
lector! 
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a slide 
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WORLD WAR II ” 


IN2 X2 SLIDES 








96 sipes onty*85° ~ 4§ sues ony *45° 


A new Castle Product! A great scoop for every still photo col- 
lector! History making pictures—the first of their kind, and you 
ae ee Ae gute A few of these 
can own them at the unbelievably low price of less than a dime 
a slide! Castle’s picture editors’ quarter-of-a-century experience Epic Pictures are: 
went into the selection of each photo. The result; a collection of 
historic and dramatic pictures that will live for all time! The very bya . ie 
cream of tens of thousands of shots made by daring photog- FRANCE FALLS! 1p GLORY ON 
raphers on every flaming battle front. Photographs taken at the PEARL HARBOR MT. SURIBACHI! 
exact moment when history was made. A manual describing ATTACK! GERMANY QUITS! 
. ° Py " “Dp” DAY IN 

each picture accompanies every set. Read it and you can enter NORMANDY! END IN PACIFIC! 
tain your friends for an entire evening with a vivid and exciting 
ea A ‘ PARIS FREED! 

picture-talk”” covering World War Il. 

Order your set today! Possess a collector's item that you will 
treasure for years! 














"ences ercakere ORDER FORM nenenaey 










4 Send Castle Films’ set of “Epic Pictures of World War I! MP-11 
as indicated. (2’’ x 2” slides) 


Tweet . «kk bo ee 
a” NS Sa ee ees ae 


ADDRESS 





CTY SPS STATE 
Remittance enclosed] Ship C.0.D. () 
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King Sol Flash Synchronizers for their dependable performance 
and unfailing accuracy. Get what you shoot for with a King 


Sol and save film, time, and disappointment. 





MODEL "KING-B" 
for 


Super IKONTA B 


The new Hexagon Model 
which fits on the bed of 
the camera. Easy to oper- 
ate. Comes complete with 
6” reflector and a camera 
bracket. 


$38-00 


Taxes included. 





MODEL "S-G" 
for 
Speed Graphic 


A precision made instru- 
ment. Get the new slip- 
proof Hexagon shape fool- 
proof synchronizer. Can be 
fitted to Speed Graphic, 
Linhoff, Watson, B&J Press, 
Deardorf, 9x12 cm. Reco- 
mar, Voigtlander and other 
similar cameras. Comes 
complete with 6” reflector. 


$34.00 


Taxes included. 


Mail Orders Filled 


KING “SOL” Flash Synchronizers 


The most critical camera users—press photographers—choose 








MODEL K 
for KODAK and 
Compur Shutters 


The same quality precision 
made instrument as the 
Model "S-G" but adapt- 
able to a variety of cam- 
eras. The Model "K" coil 
is designed to fit the cable 
release socket of cocking 
type shutters. Comes com- 
p'ete with 6” reflector. 


$97-75 


Taxes included. 


W orld’s Largest Camera Store built on square dealing 


32nd St. near 6th Ave., N. Y. 1, N. Y. 
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(Photo by Arthur C. Allen. Fast pan-film, f:11, 1/100 sec.) 









“IT had qualms when I shot this 
picture — youngster and white horse 
in sunlight, black horse in shadow, 
and I wanted full detail on both.” 

Whether you're after a tough one 
like this, a routine shot, or a color 
picture, you can make sure of correct 
exposure with a G-E meter. Easy to 
use, accurate, sensitive, and depend- 
able. 

A new and improved G-E meter 
will be available soon. See your 
dealer today. 

General Electric Company, Schenectady 5, N. Y. 





Thanks to my G-E exposure meter, 


Sgt ES or reba Ne 






. for camera, darkroom, | 
and better lighting balance 


GENERAL @ ELECTRIC 
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EARTH PATTERNS 


TEXT AND AERIAL PHOTOGRAPHS BY RALPH SAMUELS 


in which you'll find a new viewpoint and 
many helpful hints on shooting from the air. 


IGHTING and winning a war 
1% in modern times has called 
for weapons no less impor- 
tant than the tank, bazooka, M1 
rifle, Norden bombsight, radar, or 
the Molotoff Cocktail. And another 
one of these, heavily relied on for 
every important bombing and re- 
connaisance mission, has been aerial 
photography. When the history of 
the past few years finally makes its 
way into the books, the credits for 
our superior aerial mapping and sur- 
veying will be enormous. The boys 
have shot film of every known and a 
few unknown types (some types are 
still secret), ranging in size from 16 
mm. movies all the way up to 9x 18 
inch aerials. A large part of the 
work called for much new learning, 
high and low altitude flying, timing, 
and coordination with the pilots. 
On the way home after each mis- 
sion, the photographer usually has a 
couple of unexposed films left over 
on his last roll. These rolls vary from 
20 to 150 feet in length. Instead of 
junking them later in the lab, he 
usually lets his hair down and takes 
pot-shots of cloud banks, terrain fea- 
tures, or plane formations . . . just 
to keep in practice, you understand. 
I took quite a liking to the constantly 
changing forms of the ground be- 
neath us, especially at low “buzzing” 
altitudes . . . and I mean low. 
While a certain amount of our 
work had to be accomplished in the 
bigger ships, which come equipped 
with a man-size hole in the floor, 


SON 


= 


called the “camera hatch,” I found 
I could handle some types of work 
much better when flying a Piper or 
Stinson Cub. These planes aren’t 
anything to write home about in the 
way of speed or looks; the Piper’s 
65 h.p. and Stinson’s 185 h.p. give 
out maximum speeds of about 85 
and 120 miles an hour respectively. 
But I learned it was just what the 
doctor ordered in the way of speed 
plus maneuverability for most of my 
assignments. I suppose that any 
small plane will turn the trick and 
help you make interesting pictures, 
provided the plane parts — wing 
struts, steps, etc., don’t make their 
unholy way into your path of vision. 
Here’s how you do it—and let’s be- 
gin at the beginning. 

You want a fair sized negative, 
4x5; and unless you can afford 
the tariff for an aerial camera, you'll 
be using the next best bet: your 
Speed Graphic, Press camera or 
perhaps by now, the swell new Com- 
bat Camera or similar outfit. First, 
hammer out a suitable metal: cover 
to protect the bellows against the 
“slipstream”—that’s a “slight” 
breeze between the propeller and 
you. This cover is attached to, and 
now a part of the camera. If you’re 
going to use the focal-plane shutter, 
check and recheck it through the 
ground glass in back. Use a lense- 
shade that fits tight, not just snug; 
then tape it on tightly. Remember, 
if anything goes wrong, you can’t 
just rush into a camera repair 
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PATTERNS of amazing originality and 
beauty may be formed when a low sun 
brings into sharp relief the wayward and 
accidental designs of “stuff lying upon the 
ground.” Ralph Samuel’s aerial camera 
was also low enough to show two men 
standing on the tarpaulin-covered “gismo.” 





THE DESIGN is there, in the earth, both formal 
and abstract, and sometimes looking like one 
of next year’s neckties. Nature conforms to man. 
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shop up there; they haven’t opened yet,” 
Take along an extra camera, if possible,” 

Next, check the plane. Try and settle > 
for one similar to the Piper or Stinson, so™ 
you can ride tandem (in the rear) with” 
the pilot. Open the side window, see that % 
it fastens down securely on the outside. 3 
Now get into the plane and try a few | 
“dry runs” on the ground. Stretch your” 
arms and camera and head way out of | 
the window and down, for a vertical shot § 
—well, it will probably be almost vertical 7 
your first time. And remember, you won't © 
be wearing a safety-belt for this trip; 7 
they don’t stretch that far. If you would % 
rather be on the safe side, get a hunk of | 
strong rope and fasten one end to the | 
ship, the other to your belt or around = 
your bread-basket. A helmet and pair of § 
goggles are good investments against dis © 


comfort and streaming eyes. If you must 
wear a ‘chute, the harness type is far 
more comfortable and lighter than the 9 


seat pack; you hardly know you’re wear] 


ing it. Take off your tie, it only gets in 


the way. Forget your dignity and tuck® 
your pants legs into your stockings—its§ 
going to be windy this afternoon. Talk® 
to your pilot before, not after, take-off, 7 
Tell him what you’re after, what best to¥ 
look for, and most important, that you™ 
would like the engine slowed up as much] 
as safely possible while over your ob 
jective. j 

What film to use? Any of the usual® 
fast pan types, take your choice. Several 7 
filters are available: K1 and 2, Aero 1 
and 2, the G, and Minus Blue. It all] 
boils down to the kind of weather we're 
having, and how much correction you = 


think necessary. Some prefer no filter. 9 


Myself, I’m happy with a fast pan film % 
and Minus Blue filter. While light meters > 
are an indispensable part of our ground | 
equipment, I don’t bother with them | 
when flying, for the simple reason that § 


there is too much extraneous light on all | 


sides of you for any accurate reading. 
With a filter, K2 or Minus Blue, fast 
pan film, and reasonably clear weather, 
you should get near-normal negatives with 
(Continued on page 130) 














TO PICASSO, WITH REGARDS RALPH SAMUELS 
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ATERPROOF PAPER 


Yields Dry Prints in Ten Minutes 


By ROBERT MORRIS 


UCH of the sensational photo- 
graphic equipment that was used 
so successfully by the U. S. armed 
forces during the war has been put on sale 
to the public. Waterproof paper is one 
such item. In itself, waterproof paper is 
not new, as it was originally conceived as 
far back as 1906, when it was used as a 
direct positive, and a substitute for tin- 
types. But as perfected by wartime re- 
search, the new type waterproof paper is 
far ahead of its forerunners. The water- 
proofing prevents the chemicals and the 
water from being absorbed into the fibers 
of. the paper, thus reducing the time 
necessary for developing, washing and 
drying. 
This saving of time was essential in the 
history-making photographs made during 
World War II. In fact, the Army and 


Navy consumed a major part of the entire 
output for use in all war theaters where 
speed was an essential factor. 

Now, with the signing of the peace, this 
rapid-fire paper is being made available 
to the amateur, as well as the professional. 
As an example of the rapidity with which 
this paper can be processed, the other 
evening I came home and was greeted by 
a neighbor—a girl whose picture I had 
taken. With the original negatives in her 
hand, she asked if I would make up a few 
prints for her, when I had the time. | 
told her to wait, and while she and my 
wife talked, I went into the darkroom, 
where the trays had already been set up 
from some work I had done the previous 
evening. In less than ten minutes I 
emerged from the darkroom with the 
prints, completed even to the drying. 


ALITTLE TIME IS SAVED IN DEVELOPER AND SHORT-STOP 
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There was a look of amazement on the 
girl’s face when she received the shots, 
and she could not understand how they 
could have been completed so fast. 

As shown in the accompanying pictures, 
processing time is extremely short. Your 
pet developer may be used. 

The negative is placed in the enlarger 
and focused as usual. The paper is ex- 
posed approximately half the time re- 
quired for ordinary bromide paper; and 
it is left in the developer for about one- 
half to three-quarters of a minute. This 
is sufficient time for any average negative. 
From there, the print is transferred to the 
usual acid stop bath for about 15 seconds, 
and then into the hypo fixing bath, where 
it remains for no longer than two minutes. 
A two minute wash is all that is required 
to remove the hypo from the emulsion. 
Naturally, as the paper is waterproof, 
the hypo doesn’t creep into the fibers. 

It is then removed from the brief wash 
and placed between two lintless blotters, 
for removal of the excess moisture. The 
drying time is only a few minutes. 

Compare this with ordinary printing 
paper. First of all, you do not have to 


run the water for three-quarters of an 
hour in order to remove the hypo. Sec- 
ondly, there is no necessity for an electric 
dryer; in fact, the manufacturers do not 
recommend an electric dryer but, in spite 
of this, I have successfully ferrotyped 
many of the glossy prints in an electric 
dryer. To avoid damaging the waterproof 
surface, the temperature should be uni- 
form and controlled. I have taken one of 
these prints, after it was processed, and 
left it out in the bright sun for close to 
two weeks, and there: was no change 
whatsoever in the color of the print, 
proving that the hypo must have been 
completely removed during washing. 
This paper is now on the market in 
limited quantities and comes in both 
double and single weight. The finish is 
similar to Illustrator’s Special, and all 
contrasts of both contact and projection 
paper are being made. It is manufactured 
under the trade name of Quix, and is 
made by Grant Photo Products, Inc., 
401 Fourth Ave., New York 16. A letter 
or card to Grant will bring complete 
information regarding this new product. 


.-.BUT HYPO AND WASH REQUIRE JUST TWO MINUTES EACH 








[27] 





The origin of Cheesecake is a misty legend 
which progresses from Queen Marie of 
Roumania to Mack Sennett, Cecil B. DeMille, 


Clara Bow and on... to any of today’s lovelies 
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N THE turbulent twenties, when the 

incoming boats from Europe docked 

at Quarantine, the camera boys from 
the New York newspapers would take the 
6 a.m. Coast Guard cutter down the 
Bay to grab off pictures of the half-awake, 
shivering celebrities. One of these ship’s 
news photographers had a passion for 
cheesecake. The kind you buy at Lindy’s. 
Every meal he stuffed himself with 
cheesecake until it ran out of his ears. 
One morning on the sun deck of the 
Berengaria he saw a gorgeous blonde who 
saw him. first. She was sitting on the 
rail with her shapely legs crossed and her 
skirts pulled up as far as the law allowed. 
“Qh boyohboy,” he shouted happily as his 
camera clicked, “this is better than 
cheesecake.” 

Cheesecake promptly Became the New 
York cameraman’s word for leg shots of 
women. As soon as Hollywood heard the 
expression it claimed it for its own. 
Legend has it that it was Izzy Kaplan, 
famous New York Mirror photographer, 
who first called sexy leg art cheesecake. 
Izzy says he didn’t. Reporters of that 
lush era say he did. Anyway, Izzy took 
the first cheesecake of Royalty. Finding 
Queen Marie of Roumania one morning 
pacing the deck of an incoming liner, 
Izzy, who would have parted with his 
right eye rather than turn in an ordinary 
picture, called to her, “Hey, Queenie, 
cross your legs, sit on the rail, and give 
us a big smile.” There was every indica- 
tion when the picture appeared later on 
the front page of the Mirror that the 
Queen had complied. 

In the early twenties in Hollywood, 
Mack Sennett was having his troubles. 
Sennett was a young Canadian whose 
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only desire was to make funny pictures 
with policemen in them, He had under 
contract such comedians as Ben Turpin, 
W. C. Fields, Harry Langdon, Mack 
Swain, Chester Conklin, and a young 
Englishman named Charles Chaplin, who 
was so dumb, the story goes, that he kept 
his salary checks in his trunk, thinking 
they were money. Sennett’s comedians 
were a temperamental lot. They objected 
to dogs and babies, sure scene-stealers, in 
their comedies. And they wanted to see 
their pictures in the papers. Sennett 
would trot down to the city desks of the 
Los Angeles papers and try his best to 
plant pictures of the boys. “You’re crazy, 
Mack,” snapped the managing editors, 
“mustache, big shoes, baggy pants. No- 
body wants to look at that.” 

Then one day the harassed Sennett, 
glancing through a New York newspaper, 
saw the picture of a Broadway show girl 
sitting on the rail of a boat, her wind- 
blown skirts revealing a couple of neat 
gams. Despite the fact that she was un- 
known, the picture had been blown up to 
four columns. “H’mmm,” thought Sen- 
nett, “if two legs can get that much space, 
twelve should get even more.” So he put 
six pretty girls in bathing suits and lined 
them up on the beach at Castle Rock 
with cross-eyed Ben Turpin, The picture 
was in the next edition of a Los Angeles 
newspaper. That is, the girls were in. 
Mr. Turpin had been ruthlessly cut off 
at the elbow! That taught Sennett a 
lesson. From then on he always put his 
comedians in the middle of the bathing 
beauties, where the scissors couldn’t reach 
them! Sennett discovered then what many 
an unattractive personality has learned 
since: “The surest way to get your pic- 


WILSON 


ture in the paper is to pose with two nice 
looking girls. One on each side.” 

The bathing suit of that period was a 
bulky, unbecoming old bag of a thing, 
complete with full skirt, bloomers and 
thick lisle stockings. Sennett removed the 
stockings, shortened the skirt, and made 
the whole thing more form-fitting. Bright 
young publicity men quickly discovered 
that with that new fangled bathing suit— 
soon to be called cheesecake—you could 
sell comedians, soap, automobiles, cigar- 
ettes, fertilizer, anything. 

The Mack Sennett Bathing Beauty two 
reelers were an instant success at the box 
office. The public simply couldn’t get 
enough of them. The young Canadian 
who had come to Hollywood to make 
funny comedies about cops and custard 
pies soon found himself acclaimed the 
Father of Bathing Suit Art. He made a 
mint of money and started dozens of 
pretty girls on their way to fame and 
fortune. Among the beauties who later be- 
came famous stars, were: Gloria Swanson, 
Carle Lombard, Louise Fazenda, Marie 
Prevost, and Phyllis Haver. 


HAT Mack Sennett did for the 

bathing suit, Cecil B. De Mille dou- 
bled in spades for the bathtub, In his 
early years in Hollywood, De Mille had 
decided that the best way to get some- 
thing resembling “allure” (the 1920 par- 
lor word for sex) in his pictures would 
be to make the lighting more subtle. In- 
stead of “flooding” the actors’ faces in 
closeups he decided it would be more al- 
luring to leave half their faces in shadow. 
(George Hurrell used this idea later on 
his Glamor Girls with great success.) 
When the De Mille picture arrived in 
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series of shots 


showing stage 
star Gertrude 
Neisen at re- 
hearsal for the 
show “Follow 
the Girls.” — 


From the 10th 
Annual Exhibit of 
the Press Photog- 
raphers Asociation 
of New York, Ine. 











New York he promptly got a wire from 
Sam Goldwyn stating that the film buyers 
only wanted to pay half the usual price 
for the picture inasmuch as only half of 
the actors’ faces was showing. De Mille 
wired batk, “Not my fault if you and 
your half-witted buyers don’t know Rem- 
brandt lighting when you see it.” Back 
came a wire from Goldwyn, “Rembrandt 
lighting? I'll make them pay double!” 
And so he did. 

In the 1920’s De Mille hit upon his 
real gold mine—the bathtub. He pro- 
vided spectacuar black marble tubs with 
gold fixtures into which Gloria Swanson 
slithered at the slightest provocation. He 
revolutionized the bathing habits of the 
movie going public all the way from 
California to Maine. The De Mille bath- 
tub era reached its breathless peak in 
1932, when Claudette Colbert, who had 
been an extremely modest and reserved 
young actress up until then, was persuad- 
ed by the Master to play the cruel Empress 
Poppoeae in “The Sign of the Cross” and 
take a luxurious milk bath while the 
cameras clicked. 

De Mille set a precedent in Hollywood 
that is still not overlooked. The lovely 
ladies of the screen continue to take their 
baths in public; to the utter delight of 
Main Street. Joan Crawford made cinema 
news with her famous bubble bath in 
“The Women.” In “Princess O’Rourke” 
and “Sweet Rosie O’Grady”’ Olivia 
de Havilland and Betty Grable took their 
first screen baths, and added considerably 
to their already considerable popularity. 
Although Olivia is only in the tub for 
a few seconds in “Princess O’Rourke” the 
entire advertising campaign of that pic- 
ture was based on a still of her in the 
hotel bathtub, Edith Gwynn of the 
Hollywood Reporter reported that when 
she saw “Sweet Rosie O’Grady” at a 
Beverly Hills theatre everything was un- 
der control until Betty suddenly appeared 
in a bathtub. Immediately a sailor in the 
audience yelled, “Stand up, Betty, and 
take a bow.” 

In 1928 Clara Bow, the It Girl of the 
twenties, made a picture called “The 


Fleet’s In.’ Clara wore high heels, a 
short skirt, and an extremely close fitting 
sweater. When the film was released, 
Paramount to its surprise and pleasure, 
was deluged with letters from males all 
over the country requesting pictures of 
Clara in her sweater. Never in the history 
of Hollywood had there been so many 
demands for one particular still. Clara 
caught on. Thus the sweater, one of the 
most important phases of cheesecake, was 
launched. Clara Bow was Hollywood’s 
first sweater girl. 

However, the sweater was not fully 
developed until Lana Turner and Carole 
Landis brought it into vogue over ten 
years later. Today it is the most hotly 
contested form of cheesecake in Holly- 
wood. The Hays Office will look the 
other way as far as legs and bathing suits 
and bathtubs are concerned, but sweaters 
. . . NO. In a recent gallery sitting, 99 
out of 100 stills of Carole Landis were 
killed by the censor, 


T WAS in 1934 that the Hays Office 

clamped down good and tight on 
cheesecake. The Parent-Teachers Asso- 
ciation, women’s clubs, and all kinds of 
organizations complained bitterly that 
there was too much nudity not only on 
the screen but in the publicity pictures. 
Cheesecake must go, said the Hays Office. 
and drew up “A Code to Govern th» 
Making of Motion and Talking Pictures.” 
Called the Producers Code it applies both 
to motion pictures and to all studio art. 
Section VI, titled COSTUME reads like 
an old maid school teacher giving her- 
self instructions before she goes on a tear: 

1. The effect of nudity or semi-nudity 
upon the normal man or woman, and 
much more upon the young and -im- 
mature persons, has been honestly recog- 
nized by all lawmakers and moralists. 

2. Hence the fact that the nude or 
semi-nude body may be beautiful does 
not make its use in the films moral. For, 
in addition to its beauty, the effect of 
the nude or semi-nude body on the nor- 
mal individual must be considered. 

3. Nudity or semi-nudity used simply 


[31] 








_~ to put a “punch” into a picture comes 


under the head of immoral actions. It 
is immoral in its effect on the average 
audience. 

4. Nudity can never be permitted, nor 
may undue or indecent exposures. 

5. Transparent or translucent materials 
and silhouettes are frequently more sug- 
gestive than actual exposure. 

A special list of “must nots” was given 
the still and gallery photographers. As 
a veteran photographer at one of the 
major studios expressed it, “It’s murder. 
It’s disfiguring the human body. You 
can’t have a dividing line in a woman’s 
busts. You can’t show a navel. (But Life 
can.) It’s sure the death knell of cheese- 
cake.” 

It wasn’t by any means. 
it up a bit. 


Just slowed 


Hays Office or no Hays Office, the 
New York newspaper and magazine edi- 
tors wanted their sexy art. Their readers 
had been brought up on a rich diet of 
legs and bosoms, and this was no time to 
give them pretty faces cut off at the neck. 
They wanted cheesecake. Not cottage 
cheese. So, they sent out their own 
photographers from the East to snap 
pictures of movie queens bending low 
over their champagne glasses, or kicking 
up their heels in a high old time at the 
Trocadero. These were called “candid 
camera” pictures. The Hays Office 
frowned at the magazines and newspapers, 
but they had no control over these inde- 
pendent photographers. The glamorous 
ones caught offside, raged furiously and 
started bitter feuds with the offending 
photographers. It got them one of two 
things: (1) worse pictures, (2) no pic- 
tures at all. 

Soon after the Producers Code went 
into effect the movie great of Hollywood 
became socially conscious. They were 
“taken up” by Society, and it went right 
to their pretty heads. The Whitneys and 
the Vanderbilts and others of the Eastern 
horsy set moved in for the racing season 
at Santa Anita, and instead of snubbing 
the actors, as had once been their custom, 
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they invited them to their rented homes 
for lovely buffet suppers. Stars who had 
never heard of the Mayflower suddenly 


became conscious of blue blood, social 7 


register, old family, and thoroughbreds, 
Several of the Glamor Girls snagged a 
socialite millionaire. Heaven knows, 
enough of them tried their best to snare 
Jock Whitney and Alfred G. Vanderbilt. 
All the girls wanted to be ladies. They 
looked down their noses at cheesecake, 


Katharine Hepburn, a society girl from 7 
New England according to the RKO | 
publicity department, absolutely refused 7 


to pose for any cheesecake, or even to 
wear a bathing suit in her films. 


She went into a decided slump. 


Ree TRESS PSI 


She — 
said she was an actress, and bathing suit 7 
art was “cheap and Hollywoodish.” A ¥ 
few years later, Miss Hepburn was called J 
“box office poison” by the exhibitors. 7 
The = 
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movie historians note that when Kathar- 9 


ine Hepburn made her come-back pic- = 


ture, “Philadelphia Story,” several years @ 


ago, she wore, well, what do you know, ~ 


a bathing suit! 


Gene Tierney in New York, on the | 
verge of signing a studio contract, heard | 
wild tales about Hollywood cheesecake. © 


“My dear,” the poor persecuted movie 
stars told her over a martini at the Stork, 


“you have no idea the horrible unlady- 7 
like things they make you do for pub- ~ 
Gene being a nice, modest well © 
brought up young girl, as well as an am- 


licity.” 


bitious young actress, immediately had it 
written into her Twentieth Century-Fox 


contract that under no conditions would ~ 


she have to do cheesecake. (Cheesecake 
had come a long way. It is now elevated 
to legal importance.) But in Hollywood, 





Gene had some pretty awful pictures ~~ 
thrown at her. She was practical enough @ 


to realize that if she expected to survive 


she would have to do cheesecake. Being 


an extremely photogenic person, she was ™ 


She would = 


the cameraman’s delight. 


jump into a bathing suit or a sarong at z 
the drop of a flashbulb. In “Heaven Can 


Wait” she at last had a chance to prove a 
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that she knew something about acting. 

The Producers Code squelched cheese- 
cake temporarily, but not for long. No 
art school ever had more ardent students 
of the human body than the studio still 
photographers. With one eye on the 
P. C. and the other eye on anatomy the 
boys started figuring out angles. Whitey 
Schafer, now director of still photo- 
graphy at Paramount, but at that time a 
still photographer at Columbia, decided 
just as De Mille had done many years 
before, that quite a few alluring things 
could be done with lighting. By “cross 
lighting” Whitey proved that you can 
show the fullness in a woman’s bosoms 
instead of the dividing line — and thereby 
escape the blue pencil of the censor. 
Then Whitey retired to his laboratory 
for an evening of experimenting, and 
came forth with a cream that has long 
been the envy of other photographers. 


Photos,” says Whitey, “have got to have 
bright highlights. They give the movie 
stars sex appeal. We used to do this by 
retouching the negatives. Then I decided 
to retouch the subject myself—with my 
canned sex cream.” 

Whitey keeps the formula strictly to 
himself. He first used his cream on 
Virginia Bruce six years ago. As he 
greased Miss Bruce’s shoulders she asked, 
“What in the world is that?” “This is 
just a little sex, honey,” Schafer answered 
smoothly. “My!” exclaimed Virginia, 
“is it coming in cans now!” 

Whitey believes there is nothing like 
cheesecake to sell personality. (Among 
the purely cheesecake made stars are Rita 
Hayworth, Alice Faye, Veronica Lake, 
and Ann _ Sheridan.) Says Whitey, 
“Watch any man on the street as he 
notices a. woman walk by. The first 
thing they notice is the legs. Then the 


WHITEY SCHAFER applies his secret formula to Paramount’s Diana Lynn. 
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EVA GABOR recreates 


GENE LESTER 


early day shipboard arrival 


“leg” shot in New York where cheesecake originated. 


eyes travel upwards to take in the rest 


of the figure, and lastly the face. You 
don’t have to take my word for it. Stand 
on any street corner and observe it for 
It’s infallible. The reason isn’t 
hard to find. In the legs is rhythm of 
motion and line which appeals psycho- 
logically. Legs present a pleasing picture. 
That’s why they elicit more notice in a 
photograph. And you can do so much 


yourself. 


more with them, in the way of variety, 
than you can in a study of the head and 
bust. You can make a “glamor” shot of 
a star from the waist up. You move in 
your camera and look for a pleasing line. 
The bosom line is a pleasing, attractive 
line. from the masculine point of view, 
but it is so much more limited than legs. 

“Of course, many a woman will tell 
you that she isn’t interested in another 











GENE LESTER 


MACK SENNETT is surrounded by Sheila Ryan in the blue outfit, Eva Gabor wearing 


the checkered job and Gale Robbins in the pink number. 
Gale Robbins brings us up to date on the opposite page. 


early silent Sennett days. 


woman’s figure — that there’s no thrill in 
it for her. She gets no kick out of seeing 
some other undraped female body. Which 
But show me 
any woman who isn’t interested in match- 
ing the supposedly 
or a reasonable facsimile thereof. 


to a certain extent is true. 


perfect proportions, 
Watch 


a woman thumbing through a magazine. 
She doesn’t skip cheesecake art.” 
Today, cheesecake, once frowned on 
by the Hays Office, and snooted by the 
elegant movie queens, is in greater de- 





These are favorite poses of 


Cheesecake went 
effort, 
Pin-up 


mand than ever before. 
all out for the war under the 


name of pin-up. pictures are 
so called because early in 1942 the studios 
were swamped with letters from soldiers 
and sailors saying, “please send me a pic- 
ture of an actress to pin up over my cot.” 
generally ac- 
The stars, 
Just as in the social 


Pin-up pictures are now 
cepted as a “morale booster.” 
too, have changed. 
climbing days they wanted to be ladies, 


now they want to be pin-up girls. 





¥71S3I1 INIO 











a Ps 


Puorocrapnic Equipment for you % Soon you shall have an 
Entarcine Conor Printer for 35-mm. film that will print directly in 
color in the new monopack materials or that will with equal facility make 
faultless enlarged and masked color separation negatives. 

For those of you who demand the Greatgst Gotor Fineuiry and satura- 
tion, we shall soon have ready direct color cameras of hitherto undreamed 
of speed and precision x Our Color Printing Department is now being 
re-equipped and manned by ex-service men from photo units of the Army 
and Navy. The tried and true Orthotone and Permatone Prints so pop- 
ular before the war, will soon again be available # Our pre-war mailing 
list is now being revised! Be sure we have your current address. &% % 
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STORY TIME 


A Minicam Short Short 
BY FRANK M. MINNINGER 


HE German Shepherd, preferred by 

the armed forces as a war dog, has a 
reputation as a ferocious animal. This is 
far from true, for the breed is ordinarily 
gentle and docile and makes an ideal com- 
panion for children. Many of the breed, 
trained by the army for attack, are being 
“detrained” and sent to homes for family 
pets. This is Wake of Darhill, C.D. The 
C.D. stands for Companion Dog, a title he 
acquired at three shows. Both his parents 
are international champions. The young 
man is son of Mr. Minninger. 


2. Once there was a salesman. 


4. Oh well, no sens’a humor. 


Hey Folks, listen to this one . 


3.. What’s the matter, no catch? 


5. This always gets a laugh. 








- Portrait 0 


ILLUSTRATIONS . 


TEXT AND 
LOW character with long hair, 
7. run-down heels, dirty pants, a 
flowing tie, and a disreputable 
studio in Greenwich Village—that, I pre- 
sume, is the popular conception of the 
artist in America. Like most popular con- 
ceptions, I have found out from personal 
experience that it is far from the truth. 
Collectively, the fifty famous painters and 
sculptors I have photographed had but 
one thing in common—a deep sincerity 
and a tremendous desire to work at it. 
Outwardly they could be mistaken for 
bankers, or shipping clerks, or truck driv- 
ets, or push-cart peddlers. 
Artists have interested 
my art-student days at the University of 
Miami — that was long before I saw a 
darkroom and became converted to pho- 
tography. Probably no other line of work 
attracts such a varied and fascinating 
mixture of human types as art. In 1941, 
after three years of creative photography 
along documentary and abstract lines, I 
moved to New York and conceived the 
opportunity of making a series of por- 
traits of the outstanding artists in Amer- 
It now includes great modern Euro- 


me ever since 


ica. 


CHAIM GROSS, 





an Artis 


BY ARNOLD NEWMAN 


peans now residing in this country, such 
as Max Ernst, the surrealist, and Ferdi- 
nand Leger, the cubist; and leading native 
modern and “American Scene” ‘painters, 
such as Stuart Davis, the abstractionist, 
John Sloan, and Philip Evergood. While 
it is not yet complete, I have tried to make 
this series a representative cross-section of 
all schools. 

The informal discussions I had with 
these men was rewarding. Their views 
on photography were especially interest- 
ing. Despite their vast differences in opin- 
ion in the more plastic arts, I believe it 
significant that these artists are virtually 
unanimous in their opinion as to what 
makes good photography. To a man, 
they are enthusiastic over the work of the 
Farm Security Administration camera- 
men and the documentary photographers 
and experimenters like Mathew Brady. 
Eugene Atget, Walter Evans, Charles 
Sheeler, Edward Weston, Berenice Abbott, 
Paul Strand and L. Moholy-Nagy. They 
disapprove heartily of even good photo- 
graphic imitations of paintings. 

My approach for these portraits was 
based upon my knowledge of the work 


WOODCARVER 
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I have tried to attain the 
spirit and feeling of the individual artist 
without resorting to copying his work or 


of each artist. 


his surface style. For example in Mon- 
drian’s portrait I tried for a feeling of 
preciseness and deliberateness, character- 
istic of his geometrical designs. Raphel 
Soyer appeared as a small, sad, little man 
in a quiet moody light, as mirrored in 
all his paintings. Whenever an artist’s 
painting appears in one of my portraits I 
try to make use of it as a functional 
background to express character such as 
in Mare Chagall’s portrait. Significantly 
the personalities of the artists completely 
paralleled their art. There was alwavs an 
unquestionable relation between the man, 
his surroundings, and his work—and this 
I tried to portray. 

The series was taken with a 4x5 Anni- 
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JACK LEVINE 


THIS INTERESTING IDEA in 
cropping is familiarly known 
to photographers as a “choke 
shot” because it is an extreme 
close-up with no air around it. 

Sometimes this cropping is 
used for a face that has little 
else to offer save what drama- 
tization the photographer can 
bring to bear. In this case, 
Arnold Newman tried to show 
that the artist’s thoughts were 
turned inward, slowly and 
profoundly examining himself 
for the truthfulness of his art. 


versary Speed Graphic, always used with 
a tripod. I used both Super XX and 
X F Pan film, developed in DK 50 ae- 
cording to time and temperature meth- 
ods. I prefer fast film, since I generally 
use the slowest practical speeds in order 
to close the aperture down as much as 
possible, for greater depth of field. In 
my composition the lines and masses are 
of the utmost importance, not only to 
give a well-balanced photegraph but also 
to help create feeling and spirit. Thus, 
it is necessary to have well defined lines 
without necessarily having detail for de- 
tail’s sake. 

In many of these shots one second ex- 
posures were common, and a few were of 
three to four seconds duration. The art- 
ists were all fine models and most of them 
nursed, I am sure, a secret or an uncon- 











MAX ERNST 





scious desire to be an actor. The general 
idea was to simplify the exposures and 
technical processes, and to concentrate 
all thought on the actual creating of the 
portraits. I used standard formulae and 
made my prints on 8x10 glossy, double- 
weight paper to bring out the full detail 
and richness, but to avoid the unpleasant 
sheen I did not ferrotype them. For pres- 
entation for the Museums and exhibits I 
generally mount them on 14x17 Strath- 
more No. 64. 

I used no lights other than what I 
found in the artists’ studios and homes. 
I felt in this way I could catch a more 
natural feeling. I was not, however, pre- 
pared at first for the overwhelming ap- 
proval of this approach by the artists. 
Apparently all were sick and tired of being 
posed under glaring lights and none felt 
it helped in getting a better photograph. 
Marc Chagall was particularly enthusias- 
tic and continued to exclaim “Ah — 
naturalement!” 


NE of the greatest satisfactions I 
have had from this series is a fine 
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THERE'S A CLEVER idea, in this picture, 
might use sometime. Note how the photogras 
pher has made a frame out of the drAperies an 
the floor line, and then introduced the artist # 
jut out of the frame rather than to sit within if 
That idea gives the picture its aecent. 4 
And speaking of ideas, in the picture at the 
right, of the Soyer twins, the photograp 
did a cute thing by having the twin at the 
right hang his glasses from one ear to create & 
first impression illusion of a man looking intog 
mirror. : 


JOHN SLOAN 


collection of paintings, etchings, aid 
drawings received as gifts in exchange fom 
my own work. At first I felt anything 
offered to me was just exchange. Ho 
ever, it took Raphel Soyer to give meg 
straight talk regarding exchanging and 
the value of my own prints. One of ht 
greatest indoor sports in the art world® 
the constant swapping of work that ge 
on between painters, No collector hasa@ 
greater enthusiasm for art collecting thal 
the artists themselves. -Soyer not omy 
impressed upon me the value of care 
trading but proved to be one of the most 
generous of them all, 4 
Of the men in the series I have becomigl 
most friendly with the sculptor Ch im: 
Gross, who in many respects is typical @§ 
our more successful contemporary artist®y 
He is a very serious and sincere person 
who also impresses one with his physical 
strength. Few are as liberal and graci¢ 
as he and I have personal reasons to know 
(Continued on page 126) 
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THAT MIGHTY ATOM, the “S” curve, seen through edu- 
cated lens of Gustav Anderson, New England’s snow man. 





HEN anybody talks about com- 
position in photography, I am re- 
minded of the agonies I went 
through, as a child in school, trying to 
learn about composition in writing. In 
retrospect I am convinced that if my Eng- 
lish teachers had known how to write, and 
what to write about, they wouldn’t have 
bothered our little brains with definitions 
of narration, description, exposition, and 
whatever that fourth type of composition 
was. 
One semester I had a 


teacher who, 
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Cuwes Still 


BY RUS ARNOLD 


some twenty years before, had hit on what@ 
she considered a sure-fire way to teach a 


composition. She read to us, and let uF 


read for ourselves, some story, and then 
had us write similar stories.  e 
One that I remember was in the fit™ 
person, about a penny. The penny told] 
where it had been made (Philadelphia 
mint, I believe), how it had fallen intey 
the possession of a small boy (about myj 
age, I assumed) and how it became 10st) 
and was now waiting to be found. 
There was another story, also in 








first person, about a little sailboat, which 
told how it had sailed away from its 
owner in the curbside river left by a rain, 
how it had gone down into the storm 
sewer, and was on its way to high ad- 
venture in the big ocean. 

We kids were all intrigued by the nar- 
rative trick of imparting the power of 
speech to an inanimate object — as in- 
trigued as pictorial photographers were, 
And 


several years ago, by the S-curve. 


every composition we wrote, for long after 


that, was a first-person narrative, usually 
about a penny or a sailboat. 
some of my former classmates are still 


I’m sure 
writing about that penny or that sailboat, 
except that the penny has, for some, 
grown to a million dollars, and the sail- 
boat is now a trim yacht that sleeps eight 
and has Diesel engines and a stainless steel 
galley. 


Years later, when I tried to become a 
newspaper reporter, I found that the gen- 
eral public doesn’t care much for stylized 
presentations, but IS concerned with 
learning what it is you have to say. 

It was Frank Costello, my night city edi- 
tor on the Brooklyn Eagle, who straight- 
ened me out. Every time I turned in a 
report of a wedding, an after-dinner 
speech, or a murder, he’d read it, then 
patiently ask me, “What happened? What 
assignment did you cover?” 

“John B. Watson, speaking on psychol- 
ogy at the Rotary,” Id reply. 

“Why didn’t you say so?” he’d ask, with 
just the right mixture of sarcasm and 
helping-hand. 

“T did,” and I’d point to the end of the 
story. And then, “Should I have put it 
higher up—near the beginning?” 

Or he’d ask me, regarding a fire in the 
Canal Street subway, “Anybody get hurt?” 
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I'd glance over my story quickly. “Yeah, 
sure. A woman of eighty-three stepped on 
the third rail.” 

“Well, well,” Costello would say. “And 
why didn’t you put that where we could 
find it?” 

And so I got io learn the fundamental 
rule of composition, whether it be literary 
or photographic. You start with some- 
thing to say, and proceed to say it in what 
seems to, be the logical and effective way. 
You put the interesting things where they 
seem to belong, and use the less interesting 
things where they fill up the spaces and 
support the theme. If they don’t seem to 
fit anywhere, you leave them out—and 
boy how it hurt to learn that one, when 
I was being paid so much per column inch 
for my copy! After you get the thing as- 
sembled, that’s the time to worry about 
technique of composition, if you are so 
inclined. 
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Any rule of composition, inteiligently ap- 
plied, is helpful—but is it intelligent to 
make the rule the be-all and end-all of 
our picture taking? Is it intelligent to set 
out on a Sunday, camera in hand, in 
search of an S-curve to photograph? 
Composition is an aspect of technique ; as 
such it should be something automatic, in 
the back of your mind, which guides you. 
It does not belong in the driver’s seat. 

A good photograph does not begin at 
one edge of the sheet of paper and end 
at the opposite edge. It is a segment of 
life that the photographer enables you to 
see; it carries your mind’s eye on in all 
directions. So too a good photograph 
does not begin at the instant the shutter 
opened, and does not end ‘at the instant 
the shutter closed. It is a segment of 
time, and carries you on, in imagination, 
to what went before and what will follow. 
Considered in this way, a good photo- 
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COMPOSITION RULES make sense 
—when they work for you. When 
you take refuge in composition or 
technique as an end in itself, your 
pictures may lack the spirit of an 
unfettered photographer. 

The story this photograph tells 
is strong enough to by-pass the 
rules of composition it violates. 

A different camera angle might 
have taken the shadows out of the 
boys’ faces and provided better 
separation between them and the 
steamboat.. But, the photographer 
by roaming around, might have 
caused the boys to “mug” and you 
know what that does. 

By Sgt. George Aarons, of Yank. 
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graph does not submit itself to the slav- 
ery of geometrical rules of composition. 

When I shoot a picture, I usually dis- 
regard the “rules” of composition. I try 
for a picture that says something, whether 
it be a narrative story, description, exposi- 
tion, or whatever. I try to arrange the 
material so it says what it has to say 
most effectively, rather than try to work 
it into some pre-selected geometrical struc- 
ture. I try to achieve maximum emphasis 
on the most important element in the 
picture in some way; by giving it the most 
space, the brightest lighting, the sharpest 
focus, by leading up to it with lines, ges- 
tures, or the direction in which persons are 
looking. I try to subordinate all else to 
that one most important element, yet have 
it all contribute. And I try to leave out 
anything that has nothing to contribute. 

After the picture is made, I sometimes 
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find it a lot of fun to analyze the picture 
and see whether it is an S-curve, or 4 
Pyramid, Dynamic Symmetry or Repeti 


tive Pattern. It’s surprising how often the © 
result is such that I can boast, to other ™ 


photographers, about how hard I worked 
to achieve that particular compositional 
form in that picture. 


But the strange thing is that every time ¥ 


I really do set out to compose a picture it 


accordance with some rule in some maga- @ 
zine article, I wind up, if I’m lucky, with 


a good exercise in composition—as g 


no doubt, as one of those slick imitations” 


of teacher’s style that got me 100 in com= 
position in my schoolboy English classes 
But that’s all they’d be: exercises. 


Of course, if you’re a camera club pro 

. *,* . $ 

gram chairman, composition is a useful 
thing. But that’s something else again. 
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enlarging is thrilling | 





“Boy! Am 
| wonderful ' 
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’VE been fooling around with cam- 
f eras for years, and I thought I was 
having fun. 

But I didn’t really know what photo- 
graphic fun was until I got an inexpensive 
enlarging outfit and started to shoot my 
little ones up into big ones. 

The kick I get out of seeing one of my 
own comparatively small negatives loom 
up large and beautiful in my enlarging 
tray is the biggest thrill that photography 
gives me. 


Look! Did I do that? Am I the daddy , 


of that pip of a picture? Am IJ a genius! 


I always thought I’d have .to be a 
graduate chemist and an optical engineer 
to do my own enlarging—and I’ve always 
thought it would cost me a barrel of money 
to get the equipment. 

But I’ve found that enlarging is almost 
as simple as washing my face—and that 
a complete enlarging outfit can be bought 


for about the cost of a couple of evenings 
out at one of the duller night clubs ; also 
that it soon pays for itself in the dough 
it saves on account of you don’t have to 
lay out any more coin for “store” enlarge- 
ments. And this is to say nothing about 
its being cheaper to stay home for an eve- 
ning of enlarging than to go out some- 
where for a “time.” (And the chemicals 
are better.) 

‘You see, you can really work miracles 
on your pictures when you enlarge ’em. 
You don’t merely make your pictures big- 
ger; you glorify ’em because you can select 
the heart out of ’em, crop ’em, eliminate, 
emphasize—and bring their real beauty 
out, even though some of them may look 
pretty crummy in their original form. Yes, 
enlarging brings out the best in your nega- 
tives (and brings out the best in you.) 

You, too, can feel like a genius. . . 
after very little practice with your simple 
enlarging equipment. 





“Enlarging is Thrilling’ is an excerpt from a 48-pa 
and Engineering Corp., Brooklyn, N.Y., makers of 
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book of that same name pu‘lished by Federal Manufacturing 
Federal enlarger. 


The book sells for 25¢ at camera stores. 
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ALL YOU NEED each of 4 grades of contrast No. 1, No. 
All you need to start enlarging is: 2, No. 3, No. 4) 


1 enlarger (doesn’t have to cost much) | 32-ounce graduate 
3 8x10 trays 1 thermometer (stirring rod or hook type) 
1 11x14 tray for washing (or use sink 2 print tongs 

bow!) 1 safelight 
6 tubes of M-O Developer 1 camel’s hair brush or piece of good 
1 package of Fixing Powder (enough for chamois about 12x12 

1 gallon) 1 gallon bottle (wine-jug or equivalent) 
1 bottle of Stop Solution (acetic acid) Thumb tacks for holding paper down 
4 dozen sheets of 5x7 paper (dozen of Several glass stirring rods 
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This whole bunch of stuff need not 
cost you more than $10 plus the cost of 
the enlarger, depending on the type of 
enlarger you want. 

To show you how inexpensive enlarg- 
ing is after you get going . . . one tube 
of M-Q developer which makes enough 
solution for about 15 prints costs you 
about 5 cents, and enough fixing powder 
(hypo) to make a gallon of solution and 
fix about 250 (5x7) prints costs only 
about 30 cents. Ordinarily 5x7 paper costs 
about 40 cents a dozen; 8x10, about 80 
cents a dozen. 

The only other nice thing to have is a 
stop watch or a timing clock of some 
kind with a big second hand. 

I own an enlarger which cost me about 
$30. If you want a bigger or better en- 
larger, the sky is the limit. 

The size of the trays and paper you 
buy are up to you. Ordinary 8x10 trays 
cost about 75 cents each. Or 11x14 cost 
about $1.50 each. You need room in 
your trays to handle maybe a dozen prints 
without jamming. The prints ought to 
have some room to float around and en- 
joy themselves. 

Your family may resist you a little at 
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WHERE TO ENLARGE 


first in your hobby of enlarging. But if 
they do, you just gotta be a man (or an 
iron woman) and go ahead. A life with- 
out a hobby or two is hardly worth living 
You have a right to enlarge! 

Kitchens are usually the rooms selected 
for enlarging. All you need is space for 
your trays, a steady table for your en- 
larger, a little table space for paper and 
negatives and some kind of basin in which 
to wash prints. That’s not asking too 
much of any family. 

Bathrooms are second best, but not near- 
ly as convenient as kitchens. 

If you’re going to work at night, it’s 
all pretty simple. 

You just block out stray lights from 
each window with an opaque cloth or an 
ordinary thin blanket, which you can 
thumb-tack over the window frame. Then 
plug in your safelight. 

To test for darkroom leaks and safe- 
light “safety” is simple. Put a coin on a 
piece of photographic paper and expose 
to safelight for ten minutes, then develop 
fully. If the coin spot is white and the 
rest of the paper gray, the safelight is not 
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“safe.” Then try a similar test for dark- 
room leaks, with the safelight off. Any 
grayness on the print indicates a light leak. 
Slight amounts of stray, indirect light of 
low intensity sneaking into the dark room 
under the door and not hitting work 
surfaces are not necessarily dangerous, but 
it is better to make tests: than to take 
chances. 


ALL THERE IS TO IT 


I’m about as dumb as they make them, 
when it comes to anything mechanical. I 
can’t make coffee. I can’t fry eggs. I 
mash my thumb when I hammer nails. 

But I can read and follow simple ABC 
instructions, and that is all you have to 
do to make good enlargements. I’m sure 
you are smarter than I am about such 
things. 

Just follow directions. And I mean fol- 
low them. Follow them to a “T.” If the 
books say to do something for a minute, 
don’t do it for a minute and a half or 
three-quarters of a minute. 

Follow the rules to a split second and 
to a split ounce, and you can’t miss! Es- 
pecially at first. Later on you can let your 
instincts guide you, and put in “a pinch 
of this and a pinch of that,” but stick 
to the rules with life-and-death fidelity at 
- first. And don’t slop: Keep things clean! 

Start out by having your negative 
perfectly clean. (Use a camel’s hair brush 
or chamois.) A speck on your negative 
may be as big as a pants button on your 
enlargement. 


Keep your trays clean. Keep your fingers 
clean. It is better to use tongs than fingers 
in handling prints. Mark one tong “DEV” 
and use it always in the developer tray. 
Mark the other one “HYPO” and use 
it always in the stop bath and fixer trays. 
If you do get your fingers into the fixing 
solution, wash ’em good before you put 
’em in the developer. 

Wash your trays after you are through 
for the session and rinse thoroughly. Don’t 
use a towel to dry them. Just,turn them 
over and let them drain dry. Thus you'll 
be sure not to get any stop or fixing 
solution into your developing tray. 

Label your trays with paint or maybe 
with little patches of adhesive tape: “D” 
for developer. “S” for stop. “F” for fix- 
ing bath. 

Incidentally, wash out the kitchen sink 
or bathroom basin with soap and water 
when you finish, so you will leave no de- 
veloper stains. 

But the big ideas are: Follow instruc- 
tions and don’t get careless. 

If you’ll do that and can’t make good 
enlargements, Ill eat your prints! 


ALL SET! GO! 


Put your three trays out in a row. Put 
the fixing solution tray nearest the water 
faucet. Put the “stop” tray in the middle 
and the developing tray on the other end 
of the row. 

You should work with each tray about 
half full of its proper solution. 
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A. A contrasty negative looks like this one, requires a No. 1 or No. 2 paper for making prints. 
B. A negative as shown here has full gradation of tones and should be printed on a normal grade 


paper, such as No. 2. 


C. A negative such as the one illustrated above is flat and soft. To insure 


sufficient contrast use a hard paper (No. 3 or No. 4). 


YOUR NEGATIVES 
Now, study your negatives a little. (See 
typical ones above.) 
Can you see the whites of their eyes, 
the pattern in the clothes, neckties, strands 


of hair, leaves on the trees, sharpness in 
the center of interest? The negative should 
be neither too dense (dark) nor too flat 
(light). And there’s no sense in enlarging 
a negative with scratches or blemishes on 


No. 1 grade is soft. Print is flat and dull. 


it. A scratch on a negative will look like 
a black comet on an enlarged print. 
Look at the contact prints of the nega- 
tives you want to enlarge. If the contact 
prints are clear, the negatives are usually 
all fight for use for enlargements. If the 
negatives are a little dense (dark) or flat 
light) either condition can be corrected 
by using the right grade of enlarging 
paper. It’s easier than it sounds. 


No. 2 grade is normal. Print is brilliant. 











Pick some good negatives, and prepare 
to dive in! If you want to enlarge a pet 
negative which isn’t too sharp, don’t at- 
tempt to make too great an enlargement. 
Many beginners make the error of trying 
to blow up a poor negative too big. 


CHOICE OF PAPER 

What grade of paper to use? Don’t 
let this throw you. 

I suggest you get four grades or con- 
trasts of one kind of paper. These should 
take care of any kinds of negatives that 
you have. Many brands of paper are made 
in several grades of contrast and surfaces. 
Choose one brand and surface and stick 
to it. 

You can lay your money on any well- 
known paper and be sure of good results. 

Most papers stack up in four grades 
about as follows: 

No. 1—for negatives with extreme con- 

trast. 

No. 2—for average negatives. 

No. 3—for flat negatives. 

No. 4—for weak or extra flat negatives. 

If this is Greek to you, I'll try to turn 
it into American. 

It will help you to study the repro- 
ductions of negatives A, B and C, here- 


No. 3 grade is contrasty. Print is hard. 





with. A is a contrasty negative, B is a 
normal one and C is a flat one. Match 
your own negatives with these and follow 
the paper selection indicated under the 
one which most closely matches. After a 
few tries, you'll be able to grade your own 
negatives without this bother of matching. 

Sometime, just for your own education, 
make a print from the same negative on 
each of these four grades of paper. It will 
be a vest-pocket course in enlarging for 
you. (Note illustrations below.) 


TAKE AIM! FIRE! 


You'll get an instruction book with your 
enlarger which will tell you how to set 
it up for business. All I say is, keep it 
clean. Clean the lens with lens tissue. Clean 
the negative carrier glass plates on both 
side§ with lens tissue or with a soft lint- 
less cloth or chamois. Gently dust the 
negative on both sides with the camel’s 
hair brush. 

Put your negative in the carrier with 
its emulsion or dull side down. Now place 
the loaded carrier in the enlarger with 
the dull side of the negative towards the 
lens. 

To focus and set the enlarger, use a 
white card or sheet of paper same size as 


No. 4 grade is very contrasty. Print is harsh. 
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the enlarging paper on the baseboard. Use 
thumbtacks over the edge of the paper 
to keep it flat. Also use thumbtacks over 
the edge of your enlarging paper. 

Move the enlarger head up and down 
until the image is approximately the right 
size. Focus with your enlarger lens wide 
open. Be sure your focus is sharp as a 
knife. You might keep an old dense nega- 
tive handy, on which you’ve made a few 
sharp scratches. Use this in focusing. Get 
the scratches sharp. 
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After focus is set, reduce the lens 
aperture to increase exposure time. In- 
creasing the time is a good idea because 
an error of a split second will vary the 
result much more in a short exposure 
than in a long exposure of about ten 
seconds. 

Now you’re ready to turn off the ordi- 
nary electric light and turn on your safe 
light and ENLARGE! 

Don’t. have a nervous chill. It might 
jiggle the enlarger while you are shooting. 


FEELING YOUR WAY 


Now we come to an important step in 
enlarging which I never dreamed of in 
my prehistoric, pre-enlarging days. But 
I enjoy it immensely. 

It’s the test printing. 

After you’ve decided which grade of 
paper to use on a given negative—1, 2, 
3, or 4—you cut a sheet of it into about 
5 strips (the long way). Keep one strip 
out and put the balance back into the 
package and close the package carefully. 
Of course, your white light is off and 
your safe light on during this operation. 

Lay your test strip across the most im- 
portant part of your negative—the center 
of interest. 

Then with a card or big opaque sheet, 
cover up all of the strip but about one- 
third from the top down. Expose this for 
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TEST STRIP—Left 
section, 15 seconds 
—middle section, 
30 seconds—right 
section, 45 seconds. 
— Ordinarily only 
a 2-inch strip is 
used and will suf- 
fice. That’s all the 
experts use 

saves paper. In this 
picture, you could 
lay the strip across 
the eyes. 


15 seconds. Then move your cover down 
the strip another one-third of its length 
and give it another 15 seconds. Lastly, 
remove the cover entirely and expose the 
full strip for the final 15 seconds. This 
will produce a print with segments repre- 
senting exposures of 15, 30, and 45 sec- 
onds respectively. 

Develop your test strip or sheet for the 
full time specified on the package. Put 
it in the stop bath for 5 seconds, and 
then into the fixing tray, and, after a 
minute or two, turn on the “house lights” 
and you can easily decide how much ex- 
posure your print is to have. If none of 


your exposures is satisfactory, make an- 
other test strip with more or less time. 

Pick out the segment that gives you 
nice values up and down the scale. Flesh 
should look like flesh, not chalk. Blacks 
should be rich. Highlights should sparkle. 

Don’t give in to the temptation to skip 
this test printing step. 

Don’t mind a few spoils at first. It 
will be fun from the very start, even with 
the blunders. For instance, don’t go turn- 
ing the house lights on with a bunch of 
unexposed paper lying around out of its 
envelope. 

(Continued on page 98) 


(61) 





Mother Knows Best? 7 


BY HERMAN G. 


photographs by 


F a biographer were to tell us that 

Whistler’s mother was in many re- 

spects as fine a painter as her famous 
son, the effect would be no less startling 
than to learn that W. Eugene (“Wonder- 
ful”) Smith’s mother, Nettie Lee Smith, 
is, in many respects, as fine a photographer 
as he is. A celebrated staff photographer 
for Life, and one of the three legendary 
war-correspondent Smiths in the Pacific 
(the other two being Harold “Pack-Rat” 
Smith, of the Chicago Tribune, and Irving 
“Horrible” Smith, of Universal Pictures) , 
“Wonderful”—like his fabled colleagues— 
is real enough in fact. So is his mother, 
even though her “quadruple-threat” role 
of housewife, mother, grandmother and 
professional photographer, might make 


WEINBERG 


Nettie Lee Smith 


her an equally legendary character. 

Happily, I found them together when I 
called at Nettie Lee’s New York apart- 
ment in the West Seventies, where Gene 
is convalescing from a mortar fragment 
wound received while on assignment in 
Okinawa. While his mother finished crop- 
ping some new prints, “Wonderful” as- 
sumed the delightful role of master-of- 
ceremonies, interlocutor and kibitzer-extra- 
ordinary during the hour’s interview that 
followed. 

“She taught me, then I became better 
than she was for a while, and then—well, 
now we're about even,” explained Gene. 
‘Maybe she’s got more imagination and is 
a better technician that I am, but from 
there on I’ve got it all over her.” 


NETTIE LEE SMITH delights in seeing the unusual, as in this inverted reflection. 
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“MY SON NETTIE LEE SMITH 


“Yes, this is one picture of me that I like,” says Life photographer, Gene Smith. 





That will give you an idea of how the 
interview went. Between “Wonderful’s” 
raffish interpolations delivered with a 
straight face, Nettie Lee’s embarrassed 
laughter, and the sunny gaiety of her 
prints, ranging from flowers and children 
to shimmering reflections in water, I had 
the feeling that a sense of humor, i.e., a 
faculty for self-appraisal (criticism) is a 
good thing for the creative artist. Where 
his work might otherwise be studied, af- 
fected and lugubrious, humor will give it 
spontaniety and airiness. A good photo- 
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graph should “breathe.” Nettie Lee Smith’s 
pictures do just that. Each gives the im- 
pression that it was taken as a whim of 
the moment (which, as she later admitted, 
turned out to be a fact). While on as 
signment with Eugene for Life and other 7 
publications, she took the shots that im- ~ 


trigued her. (The rest of the time, she | 
spent checking his lights and angles and ~ 
acting as general assistant.) Wherever 
she happens to be with her Ikoflex, Speed 
Graphic or Contax, no image or incident 
that catches her “camera eye” can pass 
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unshot. If she didn’t give in to herself 
this way, I’m sure she’d feel frustrated. 

“T sold 5 out of the first 15 shots I 
ever took with a Contax,” she smiled. 
“I'd never even attempted to sell anything 
before.” 

“Which doesn’t necessarily mean they 
were good pictures,” needled Gene. “After 
all, what’s selling a picture got to do 
with how good it is?” 

This brought on a hilarious discussion 
as to whether the sale of a photograph is 
ipso facto the proof of how good it is. 

For my money Nettie Lee won with, 
“Anyway, it doesn’t follow that just 
*cause you do sell it, it’s not a good picture, 
does it?” 

Nettie Lee started photography as a 
hobby in 1907, the year of her marriage. 
(In 1907 having photography as a hobby 
was something like having television as a 


hobby today.) She used a 3% x 4% 


Brownie, was interested in idyllic pictures 
after the vogue of the period, and did her 
own printing and cropping, even then. 
She studied composition in an art school 
in Wichita, Kansas, and applied what she 
learned there to photography. Subse- 
quently she was to apply it to the design- 
ing of clothes and even houses. 

“Other interests?” she laughed. “Well, 
I’ve been cooking since I was eight, so I 
suppose—” 

“Her specialty is cakes,” said “Wonder- 
ful.” “She’s been a wizard at distilling the 
essence of a seven-course dinner in a pint 
of liquid ever since they put me on a 
liquid diet for convalescence, Imagine 
liquid steaks and pies!” 

I had made my selection of photographs 
by now. “Have you ever thought of ex- 
hibiting?” I asked Nettie Lee. 

“No, it never occurred to me—” 

(Continued on page 122) 


NETTIE LEE SMITH doesn’t pass up children or lilies because they’ve been done before. 








HOW TO MAKE A 


| PROJECTOR 


BY PAUL 


HERE is nothing like a projector 
for seeing the beauty of your Ko- 
dachromes, and if you have made 
the projector yourself, the pleasure is com- 
plete. Fundamentally, a projector is simi- 
lar to an enlarger, but whereas the latter 
makes use of the camera lens, a projector 
requires a long-focus lens with a fairly 
large aperture (about f/2.5). Good opti- 
cal equipment is therefore essential, but in 
the case of a home projector, as described 
here, it need not be expensive. 

This projector is designed for the aver- 
age-sized living room where the distance 
between the screen and the projector is 
not likely to exceed 15 feet. A 35mm. 
ciné projection lens of the barrel-mount 
type is quite suitable for these require- 
ments provided the focal length is not less 
than 4 inches. These lenses are made to 
cover a 24 x 24 mm. format and the writer 
found by experiment that a 4% inch lens 
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gives a negligible out-of-focus effect in 
the corners of the picture but if a shorter 
focal length is used this defect is very pro- 
nounced. A 4% inch lens gives a sharp, 
bright picture of 32 x 48 inches at a dis- 
tance of 12 feet and such a lens in a rack- 
focussing mount is not difficult or expen- 
sive to buy, even in these days. 

In addition to the lens, a 2% inch 
diameter double condenser (in mount), a 
12 volt, 60 watt auto bulb and a 214 inch 
diameter Mangin or spherical reflector 
are required. 

The auto bulb gives very satisfactory il- 
lumination and has several advantages 
over the normal higher voltage lamps 
which are made for commercial projectors. 
First, it has a small filament and ap- 
proaches a point source of light; this 
means that the light can be concentrated 
at the focal point of the condenser which 
will consequently transmit the maximum 
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amount of light. Secondly, it radiates less 
heat and there is therefore no need for a 
large lamphouse or for elaborate cooling 
systems. Lastly, replacements are cheap 
and easily obtainable. 

The cut-away view at fig. 2 shows the 
construction of the projector and it will 
be seen’ that the lens mount, slideholder 
and condenser mount are fitted together as 
an integral unit which forms the basis of 
the projector. An empty household tin is 
used for this purpose while a similar tin 
is used for the reflector housing. The sides 
and top of the lamphouse project forward 
to enclose the lens housing and to improve 
the appearance of the finished projector. 
The construction is quite straightforward 
and the only really important point to 
watch is the alignment of the optical com- 
ponents. These must be mounted on a 
common axis or center-line and each com- 

ponent set squarely to it. The lens housing 
will automatically center the condenser, 


FIG. 2 


and the lampholder support can be ad- 
justed with the lamp in position, but the 
fitting of the slideholder and the reflector 
housing must be done as accurately as 
possible. 

Start the construction by taking a 242 
inch diameter tin, 4 inches long, and cu 
out the top of the lid to take the flange 
of the lens rack-focussing mount which 
should be soldered into position. Also cut 
out the bottom of the tin so that the con- 
denser mount will slide into the tin as far 
as the mount will allow. (With most 
standard condenser mounts this will leave 
the cap, about 2 inch deep, !projecting. ) 

The slideholder should next be made to 
the dimensions given in fig. 3. It is made 
of 16 s.w.g. sheet brass which should be 
softened before being bent to shape. The 
134 inch square cut-out should be cut 
with a metal saw after the sides have been 
bent. The finished holder should take 


three slides with the center one centrally 
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FIG. 3 
positioned over the cut-out. Two slots 
must be cut in the lens housing to hold 
the slideholder and these are cut just in 
front of the condenser mount so that the 
slide will be as close to the condenser as 
possible. An angle strip of brass should 
be soldered to the back of the slideholder 
to act as stop and to position the cut-out 
in the center of the housing. The front 
lens of the condenser must be fitted with 
a mask of black paper or metal. It must 
have a cut-out to correspond with that 
of the slideholder. 

To attach the completed housing to the 
front panel of the lamphouse, it must first 
be soldered to a brass plate which can be 
screwed to the wood. The plate is 3 inches 
square, of 16 s.w.g. brass, with a 21% inch 


FIG, 4 





diameter hole cut in the center of it. Slide 
the plate over the housing so that it rests 
on the ridge at the bottom of the tin and 
solder it in position. It is well to insert 
the slideholder into position at this stage 
and check that the plate is parallel to the 
slideholder before soldering. 

The wooden parts of the lamphouse can 
now be cut to the dimensions given in 
figure 5. Take the base and assemble on it 
the front and back panels and the com- 
plete side marked “B”. Side “A” is in three 
parts which are the last to be assembled. 
The lamp bracket is made from brass to 
the dimensions given in fig. 4. It is in 
two parts so that the lamp can be ad- 
justed sideways as well as vertically. The 
bracket is screwed on the center-line of 



































in 


a mei#s2s ss. a 64 oF = 


oe ee 


Pe er 





= 





the base so that the lamp filament is 2'/2 
inches from the rear condenser lens. 


A mount for the reflector can be made 
of two % inch wide strips of 16 s.w.g brass 
which are curved to the shape of the re- 
flector and joined in the form of a cross 
to one end of a 3 inch length of 2 B.A. 
threaded rod. The reflector is held in the 
mount by the springiness of the brass strips 
but it is advisable to position it more se- 
curely by bending the ends of the strips 
over the front of the reflector. For the 
reflector housing a tin must be chosen 
which is as close a fit as possible over the 
reflector mounting. If the only available 
tin is too large in diameter, solder brass 
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angle pieces to the reflector mounting so 
as to locate the reflector in the center o! 
the housing. The inside depth of the tin 
should be 3 inches. It is screwed to the 
back panel as shown and a 3/16 inch dia- 
meter hole drilled right through the back 
panel in the center of the tin. This hole 
must be on the optical center-line. On 
the outside of the back panel, over the 
hole, is screwed a small brass plate con- 
taining a 2 B.A. nut soldered to it. The 
reflector can then be inserted into its 
housing and the rod screwed through the 
back panel. After the final position of the 
reflector has been fixed, the surplus length 
of rod outside the lamphouse can be cut 
off but this is not to be done until later. 




















HE lens housing without the lens and 
mount can now be inserted through 
the hole in the front panel and the plate 
screwed to the panel. Insert the slide- 
holder to check that it is vertical, Then 
attach the lid of the tin containing the lens 
mount and either screw or solder it in 
position. If the lid is a tight fit, it is suf- 
ficient to drill a small hole through the 
side of the lid and insert a self-tapping 
screw. Fit the extreme front panel to 
the base. With the slideholder in place, 
the top of the lamphouse can be fitted. 
With this, is fitted the light trap, which 
consists of five L-shaped brass strips. Each 
strip is bent from 20 s.w.g. brass, 142 x 
3% inch and is held in position in corres- 
ponding slots 1/16 inches deep in the 
sides of the lamphouse. The strips should 
be painted matt black and mounted with 
heat-resisting cement. The upper part of 
side “A” is next attached to finally secure 
the light trap, and the inside of the lamp- 
house painted black. The two remaining 
parts of side “A” are fitted as doors hinged 
to the base. A single ball catch is fitted 
to the top of each, and a small knob or 
leather tag screwed to the outside. A strip 
of black velvet ribbon should be glued 
around the edges of the rear door to make 
the lamphouse lightproof. 

When the construction is complete, the 
optical system can be adjusted for maxi- 
mum brilliance in the following manner: 


(a) 


Switch on, insert a slide and focus 
it sharply on the screen. 








(b) Move the reflector as far back as 
it will go, remove the slide and see 
if the screen is uniformly lit, If 
not, move the lamp from side to 


side or up and down until it is. 


Place an ordinary magnifying 
glass (about 3 inch focus) in 
front of the projector lens, insert 
a piece of paper between the lamp 
and the reflector to cut off the 
reflected light and move the mag- 
nifying glass along the optical axis 
until the lamp filament is focussed 
sharply on the screen. 


Remove the paper from in front 
of the reflector and move the re- 
flector forward until a secondary 
filament image appears sharp on 
the screen. The secondary image 
must be slightly to one side of the 
original image. Where the lamp 
contains a double filament, the two 
images should be staggered, i.e., 
original, secondary, original, sec- 
ondary, across the screen. When 
the correct position for the re- 
flector has been found, a lock nut 
can be threaded on to the screwed 
rod, tightened, and the surplus 
rod cut off. 


Paint the outside of the completed pro- 
jector black and fit four rubber feet to the 
underside of the base. 


When the projector is in use, the for- 
ward door is opened and remains open in 
order-to focus the lens and remove the 
slides. 


Use a 12-volt battery or a mains trans- 
former for the lamp, whichever is avail- 
able or convenient. 


It will be noted that the slideholder 
takes three slides at a time. When the 
lower one is removed, the others drop of 
their own accord, so that the previous top 
one now becomes the center one. While 
this one is being viewed, a fresh slide can 
be inserted into the top position. When 


7) the slides do- drop, it is well, for your 
' audience’s sake, to mask the movement 
with your hand, 

















An unusually effective fine-grain developer for 

films and plates. Package to make 1 qt., $.50; A universal liquid developer for both negatives 

1 gal., $1; 5 gal., $3.20. Also available: Kodak and prints—films, plates, lantern siides, paper. 

Microdol Replenisher. 8 oz. concentrated solution, $.35; 16 oz., 
$.50; 1 gal., $3; 5 gal. $10. 








... those new 
Kodak developers 


DEVELOPERS and other processing 
preparations recently announced by 
Kodak not only contribute more to 
negative and print quality than older 
materials, but set new standards in 
simplicity, convenience, and economy. 
You can get these new chemicals at 
your dealer’s. And you can look for 
other exciting chemical news from 
Kodak, since an entire division of 


photography’s greatest laboratories is An improved developer that yields superior 
prints on warm-tone papers such as Vitava 
Opal and Vitava Projection. Package 
terials and technics of photographic to make 12 gal., $.30; 1 gal., $.45; 


constantly at work improving the ma- 





processing. Depend on it, from now 5 gal., $1.75. 
on you'll find it more satisfying than 


ever to make it ‘Kodak for chemicals.” 
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See your Kodak dealer 


KODAK productsaresoldthrough 
Kodak dealers, any of whom will 
be glad to complete the descrip- 
tions of Kodak products which 
are mentioned in these two pages. 
Usually, too, they will give you 
opportunity for firsthand inspec- 
tion of the advertised items. 
And in matters of general 
photographic information your 
Kodak dealer will be found to 
be well and soundly informed. 





Don’t Look Now—pbut Christ- 
mas is just around the corner. 
And, if you haven't got your 
photographic Christmas greeting 
cards under way, there’s no time 
to be lost. Remember how rushed 
you were last year? 

Your Kodak dealer is all set to 
help. This year he has some new 
greeting card mask designs for 
your use in conjunction with your 
own negatives. The area of the 
picture space in all of the de- 
signs, vertical or horizontal, is 
2x 3 inches. With your negative 
properly fixed in place on the 





mask you can proceed to con- 
tact-print as many greetings as 
you wish. The masks are priced 
at 75 cents each. Ask your Kodak 
dealer to show you samples of the 
“17 series of Kodak Christmas 
Greeting Card Masks. 

An idea which many have 
found attractive and useful is em- 
bodied in the Kodak Christmas 
Greeting Folder. This is a French- 
fold of heavy, deckle-edge stock, 
with a 2 x 3-inch opening die-cut 
on the third ‘‘page’’ of the folder. 
All you need do, obviously, is 
mount one of your own pictures 
back of the opening. The cover 
bears the word “Greetings” in a 
handsome, holiday-color design. 
There are folders for horizontal 
and for vertical prints; the price, 
including matching envelope, is 
10 cents per folder. 

While the various Minicolor 
and Kodacolor folders, cases, 
easels, frames, and easelettes are 
not designed primarily for Christ- 
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To speed your Christmas greetings on 
their way. At upper left, the Kodak Christ- 
mas Greeting Folder. Right, above, one of 
the Christmas Greeting Masks ready for 
your use. Two typical cards, made with 
Christmas Greeting Masks, are shown, left 
ond directly above. 


mas use, their holiday utility ig) 
apparent. ; 

Should your plans call for a) 
completely different type of pho.’ 
tographic card, it might be wise: 
to consult your Kodak dealer ag” 
to procedures and materials avaik™ 
able for its shipshape production, 


























X-rays by the Million—In the” 
next five years public health 
authorities intend to x-ray thee 
lungs of the entire U. S. popula 
tion. By uncovering the many) 
cases of tuberculosis which have 
thus far escaped detection, cura 7 
tive measures can be begun | 
which, in turn, will greatly ree 
duce the farther spread of the™ 
disease. ; 

Obviously, the job of x-raying | 
130,000,000 pairs of lungs calls 
for special equipment. The plan 
is based on photofluorographs— 
or photographs of the dim image § 
cast by x-rays on a fluorescent | 
screen. The photographs are 
made on relafively miniature 
films, in the interest of speed and 
economy. A single x-ray unit, | 
well staffed and equipped, can a 
make 1,000 such photographs a © 
day. 

To meet photofluorography's 
need for extreme speed plus pre- 
cision, a very special lens is re- 
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quired. The Kodak Fluro Ektar, hardene 
#1.5, 111 mm., is the product of bottle v 
three years of ‘‘mathematics’’ by the larg: 
Kodak lens designers; it embodies This 
Kodak's rare-element glass and, hardene 
of course, it has low-reflection perior u 
coatings. a price | 
While the idea of an f/1.5 lens of Koda 
for your 214 x 314 camera may replaces 
appeal to you, don’t let this new chased | 
Kodak Fluro Ektar give you no- Kodak 
tions. It is expressly and exclu- really fa 
sively for clinical work. Like until we 
every other Kodak lens, it is de- hon—or 
signed and made by men work- sheet fil 
ing toward a specific goal. In this \ ening a’ 
case, it’s your health. sistent 
Kodak 
Fixer—Among the new photo Hardene 
graphic chemicals, Kodak Rapid , to make 
Liquid Fixer with Hardener de- the price 
serves attention for what it is and 
what it does. Kodak 
This new time-saving, ready-to- darkroor 
use product is a concentrated aration : 
solution. Add water—3 to l— to preve: 
and the required amount of hard- tion of f 
ener, and you're all set. The Photogre 





hardener, by the way, is in a 
bottle which is packaged with 
the larger solution bottle. 

This new product, with its 
hardener included, offers su- 
perior utility and effectiveness at 
a price below the combined cost 
of Kodak Rapid Fixer (which it 
replaces) and the separately pur- 
chased Liquid Hardener. 

Kodak Rapid Liquid Fixer is 
really fast, and retains its-speed 
until well along toward exhaus- 
tion—or the fixing of 50 8 x 10 
sheet films per gallon. The hard- 
ening action is even more per- 
sistent 

Kodak Rapid Liquid Fixer with 
Hardener is provided in bottles 


Official U. S. Navy Photo 


Stage Set Jor VICTORY 


ESPITE the immensity, the urgency of the story it was their 
business to record, the Navy's photographers sometimes 
indulged in a little artistic experimentation or improvisation. 

From one such variation from routine came this magnificent 
shot. Its materials are familiar . . . the inboard facade_.of an air- 
craft carrier's ‘island,’ with the personnel casually disposed, 
some busy and some taking a breather. 

But the picture owes its special dramatic or theatrical quality 
to the fact that it was made with infrared film. With the charac- 
teristic selectivity of infrared, the scene is presented almost as 
a poster; it is a composition in bold yet flat masses, with the men 
spotlighted into strong relief. The camera used was the Kodak 
Medalist. 

Kodak Infrared Film is primarily a special-purpose film. Yet 
its possibilities, in terms of striking pictorial or scenic subjects, 
are greater than many photographers realize. Kodak Infrared 
Film is available in miniature and most standard roll-film sizes, 
as well as in sheet film. 


film or paper during processing, 
spots or stains may result. 
Kodak Anti-Foam is de- 
signed specifically to 
overcome this dark- 

room hazard. It is 

supplied in 1-oz. 

bottles, priced 

at 35 cents. 


The presence of a very small 
quantity of Kodak Anti-Foam— 
about two drops per gallon of 
solution—has no effect whatever 
on the photographic properties 
of the solution. 

Because foam sometimes 4at- 
taches itself, in the form of air 
bells or bubbles, to the surface of 


to make 1 gallon of solution, and 
the price is $1. 


Kodak Anti-Foam—Another 
darkroom facility is this new prep- 
aration which serves effectively 
to prevent or minimize the forma- 
tion of foam in actively agitated 
photographic solutions. 
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Yesterday the color photographer was a professional with costly 
and complicated equipment. 


Today he’s you—anyone who owns or has access to a camera. Be- 
ginner or advanced amateur, home movie maker, member of a 
family with a folding Kodak, youngster with a Brownie... no 
matter. You can now handle color photography with practically the 
ease and certainty of black and white. Kodak’s five ways to color... 
Kodachrome “‘stills’”’ and movies, Kodak Minicolor Prints, Kotava- 


chrome Prints, Kodacolor snapshots... have made it possible for 
everyone to enjoy the most satisfying experience in photography... 
full color at its magnificent best... Eastman Kodak Company, 
Rochester 4, N. Y. 
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INSPIRATION—EDWARD 





KAMINSKI 


THOMAS Y. YEE 


A ONE MAN SHOW OF HIS PHOTOGRAPHS 


OT far from the Art Center 
N School in Los Angeles, there is 

located a new photographic and 
advertising art cooperative—Studio 5. Its 
youthful personnel offers a service in the 
field of advertising art and photography 
that is making a successful break with the 
traditional. 

Marion Simmons takes care of direct- 
ing the advertising design, and Thomas 
Y. Yee is in charge of black and white 
and color photography. We think readers 


might like to meet Mr. Yee and see a 
cross section of his work. 

Tom Yee looks very much like your 
conception of a clean cut dark haired 
Chinese boy, short of stature, wiry, a 
penetrating look, and a quick smile with 
a flash of beautiful teeth. There is noth- 
ing in his outward appearance that shows 
that at ‘heart he is . . . “lens-happy.” 
He can be deadly serious when talking 
over some of his photographic problems 
yet give out with a hearty laugh over 
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YOU KNOW THE STORY behind this one—a long, long wait that resulted in a poignant 


human interest shot. 


Tom Yee tucked his 34%4x4% Speed Graphic under his elbow and 


looked the other way—determined the proper moment by watching the reflection in a 


window at Los Angeles Union Station. 


some of his experiments that didn’t jell. 

He is a very intense person . . . in his 
passion for discovery; in his quest toward 
a better expression of all pictorial material. 

Since acquiring an Eastman box camera 
in Hong Kong back in 1938, Yee has 
been successively, hobbyist, delivery boy, 
photo finisher, technician, and finally 
commercial photographer. As such, he 
worked on every kind of job from studio 
package shots to industrial photo stories. 

About three years ago, he came under 
the influence of the professionals at the 
Art Center School. Here he came to 
realize the importance of planning pic- 
tures as well as maintaining a high 
standard of technique. Spending all spare 
time on free lance jobs and further 


[76} 


experimental work in addition to regular 
assignments, he began to discover the 
meaning of light, the relation of objects 
in space, the interaction of the physical 
and psychological, and the need of dis- 
covering what the artist has to say. Try- 
ing to satisfy this need freed Tom Yee 
from many traditional photographic prac- 
tices and served to lift the compositional 
and imaginative quality of his work. With 
this approach he helped organize Studio 
5 about a year ago. Here, artist and 
photographer work independently but 
often find themselves with many mutual 
problems to discuss. It serves as a stimulus 
for the photographer to expand the use 
of his medium by being constantly aware 
of color and composition. 








CRYSTALIZED DANCER 


HIGH CONTRAST LIGHTING—triple exposure on one negative—solarized. 





“We've found by working together that 
many traditional battles between the two 
‘mediums have been eliminated,” says Yee. 
“The selection of a medium for any job 
always solves itself, depending on the 
immediate problem of the client. Here’s 
where work done on the side ‘pays off’ 
but doubly! We try to give vent to per- 
sonal ideas and new thoughts uninhibited 
by anyone or anything whenever we have 
the opportunity. This is done out of 
curiosity and interest, and keeps us on 
the ball in our advertising approach. 


“Through experience I have found 
that clients return again and again for a 
combined effort of creative picture-plan- 
ning and clean technique in interpreting 
their assignments. So far the process of 
discovering which field of advertising my 
abilities best serve has brought me mostly 
fashion and some industrial accounts.” 

Hére is a hint, then, that experimental 
photography can have a very practical 
use beyond that of personal pleasure in 
seeing an idea come to life. In Studio 5, 
they call it a basis for advertising design. 


VOLCANIC BALLERINA. Inspired by a bit of rock formation, a Russian ballet dancer 
and a 35 mile an hour wind whipping across Malibu Beach. Exposure on Isopan film 
was 1/50 of a second through a G filter on the Graflex. 








RICHFIELD OIL REFINERY 


YEE WHIMSEY. The locale for the photograph 
below was a deserted movie caravan complete 
with everything but the skeletons of by-gone 
pioneers. The enthusiasm of vivacious Marion 
Simmons, model, and advertising artist at 
Studio 5, contrasted deeply with the forgotten 
dead aspect of the past.- Miss Simmons really 
isn’t twins—that second figure taking the hur- 
dle was achieved via the paste-up method. 
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SOLARIZED PORTRAIT. The unusual quality in this solarization is due to the very 
contrasty lighting used to control the placement of the positive and negative areas. 





_— 





RESTING POINT. “A purely compositional shot of very ordinary subject material, but 
just the right amount of sun and a high eamera angle makes-this one of my favorites.” 
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HORTENSPHEROID IN CLOSE UP 


ON ASSIGNMENT at the Richfield Oil Refineries at San Pedro, California, Yee was 
attracted by the metallic textures brought out by a late afternoon sun. The print was 
from the full 4x5 Isopan negative made in a Speed Graphic through a G filter. 
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Bright folks get the idea right away, and for them, 
just a suggestion of cheer carries the whole idea. 


Here's an.ingenious idea for clever and 
patient fingers. For the Vogue touch, 
insert a Kodachrome (duplicates are 25c) 
where the picture is, and use a piece of 
cellophane as a cover. 


E JOHN S. ROWAN 





HELEN DAHLGREN 


A fine salon print {now 
that’s easy) attached to a 
blank greeting card is both 
distinctive and individual. 
This type of Christmas 
greeting proves thoroughly 
satisfying to your photo- 
graphic friends. 








JERRY KRIMKE 


A variation of the table top idea, Try kidding 

yourself—it's the surest way fo make a personal 

and popular card. Use a table top to take off a 
hobby of yours. 


La vie Parisenne and Yuletide cheer got a little 
mixed up here, but the Oelmans report the subject 
matter hasn't lost in popularity. 
P. H. OELMAN 


FRED 6. KOR TH 


Often people in business like to 
“tie-up''. a Christmas card thus 
giving some suggestion of the work 
they do. Here, a top-notch photo. 
graphic illustrator uses a fine sil- 
houette for this purpose. 





& W's nice to remember that to your friends you are 


THE" photographer. Startle them with some 
rightly piece of magical technique as in this bas 
relief of a snow scene. 


parowd M. LAMBERT 


Adolf Fassbender used this winter scene 
_frade in New York City’s Central Park 
as his Christmas card last year. He calls 

it "Grace of Winter” and it's one of 

those things anyone can make who walks 

Teisurely enough to "see" pictures. The 

point of interest given to this scene by 

the tree in the foreground adds depth 
gives an overall dramatic note to 

city beyond. When you make a land- 
Sape try: to use natural objects for a 
me, or concentrate on some point of 
rest. This doesn't necessarily mean 
he Town. Hall, but can be just a scarp 
an old tree; as in this salon print. 


PRANK FENNER 


A bit of religious statuary, perhaps 

something very fine photographed at 

the local museum, is ideal for reflect- 
ing the Yuletide spirit, 


ADOLF FASSBENDER 











LEO S. MOORE tells of his own 


FOOTNOTE ON HISTORY 


PHOTOGRAPHS FROM THE SIGNAL CORPS BY THE AUTHOR 


HO made the hemlock that 

W\ Socrates drank? What man- 

ner of man baked the bread 
for the Last Supper, and on what 
Assyrian hillside grew the wheat? 
Around every historical event there 
are hung, like ornaments on a Christ- 
mas tree, a thousand-and-one small 
events and small persons about which 
we ordinary folk are intensely curi- 
ous. To satisfy this curiostity, which 
increases proportionately to the lapse 
of time, scholars exhume these facts, 
presenting them in fat volumes for 
our entertainment. 

Rarely does one recognize history in 
the making—an event that seems mo- 
mentous today may fade like last 
year’s style in hats but an apparent 
triviality may grow with the years into 
legend and be remembered longer 
than the event from which it drew it’s 
original significance. Molly Pitcher 
carried a jug of water to a sweating 
artilleryman; we have forgotten the 
name of the battle but we remember 
the jug of water. 

We know that school boys in the 
classrooms of the future will be asked 
to learn the dates of the surrender of 
the Germans and the Japanese; they 
will be required to know the historic 
spots where these world-shaking 
events took place and the names of 
the heroes who led the armies. But 
the little men hanging around on the 
fringes of the greatest drama of the 
ages, what about them? What about 
the men who made it possible for us, 
and for those in ages to come, to see 
the faces of the men who signed the 
surrender documents, to see them as 
they signed, to hear their voices, to 
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note their every gesture and manner- 
ism? These men, too, have a part in 
history. 

The story of one such man—a his- 
torian on the spot, recording for us 
the events as they happened—is told 
by Lt. Leo Moore, photographer on 
General Eisenhower’s staff: 


By Lt. Leo Moore. 


After a professional career as a pho- 
tographer and a year as a Sergeant in the 
Signal Corps, I was attached to General 
Eisenhower’s staff as his photographer, in 
June, *43, just before D-Day. 

Under this command you can well 
imagine the many important and interest- 
ing stories that we covered exclusively. 
Our photographs, like all those made by 
the Signal Corps, were sent to the Com- 
bine Photo-pool and used by all news and 
magazine agencies. Signal Corps pho- 
tographers have done a tremendous job 
and many of them feel irked at the fact 
that their pix were time and time again 
in periodicals and newspapers throughout 
the world with the Signal Corps credit 
line dropped and in many cases agencies 
credit lines used instead. A glaring ex- 
ample of this took a personal turn when 
in the May 21 issue of Life Magazine, 
Berlin pictures which I had taken were 
credited, not to an agency, which was cus- 
tomary, but to an individual. 

The climax of many interesting assign- 
ments was the signing of the unconditional 
surrender at Reims, France, and the later 
ratification in Berlin, Germany. From in- 
dications all up and down the front, we 
knew the end of the war was close. On 
May 4 we received our first tip-off, orders 
not to be out of touch with the office day 
or night. The next morning the assign- 





ANNOUNCEMENT 
of the German sur- 
render was a “must 
shot”, of course, which 


shows General Eisen- 
hower and Air Mar- 
shall Sir Arthur Ted- 
der manning the mikes 
with evident satisfac- 
tion. 


WAR ROOM ‘of 
SHAEF at Rheims 
provided the locale 
for many candid 
shots of Allied offi- 
cers during the 
hours of waiting. 
Major General K. 
W. D. Strong gets 
a point across to 
Major, General 
Ivan Susloparoft 
through the Rus- 
sian interpreter, 
center, Lt. Ivan 


Cherniaeff. 











ment was revealed. The rest of the cam- 
era Crew that were to cover this important 
event arrived at our headquarters, the 
now famous red school house in Reims. 
The extra coverage consisted of one still- 
man from Life, a British still-pool man, 
two silent movie crews (one French, the 
other British) and an Army Sound Movie 
Unit from Special Coverage. 
Arrangements were made that the sign- 
ing would take place in General Eisen- 
hower’s war room. The movie crews set 
up their lights and two permanently sta- 
tioned cameras (two hand held cameras 
were also used). The size and shape of 
the room made the shooting of movies 
difficult and the map covered walls with 
their celluose coverings reflecting hot spots 
into the lens from almost every angle also 
gave us still men more to worry about. 
Morse of Life used a Rolleiflex, the rest 
of us used Speed Graphics; all used flash. 
Now came a period of waiting. You 
can imagine the tenseness and excitement. 
Many were the dry runs, and the check- 
ing of lenses, flash attachments and shut- 





ters. Like most of the others, I laid out 
a number of shots so that when the shoot- 
ing started we knew fairly well what 
we were going to do next. One of these 
shots called for a ladder which, we dug 
out and set in‘a location that enabled 
me to get an over-all view. 

Word came to us in the war room that 
General Admiral Hans Georg von Friede- 
burg, Commander-in-Chief of the German 
Navy, and Colonel Fritz Poleck, of the 
Ober Kommando Wehrmacht were to 
arrive at the air strip at ten a.m. I sent 
T/Sgt. Jack Howell (Movie-man) and 
Sgt. Messerlin (Still) to cover their ar- 
rival while the rest of us waited to cover 
their entrance at SHAEF. 

At five forty-five Lt.-Gen. Smith and 
Major-Gen. Strong entered the war room 
and gave us the news that Admiral Friede- 
burg did not have authorization to sign 
the surrender terms, but that a message 
had been sent to Admiral Doenitz and a 
return message could be expected in a few 
hours. While Lt.-Gen. Smith and Major- 
Gen. Strong were giving this bit of infor- 


BOMB DAMAGE in Berlin is surveyed by Air Marshall Sir Arthur Tedder, Deputy 
Supreme Commander, and Admiral Sir Harold M. Burroughs, Commander in Chief 
of the Allied Navies, accompanied by a group of Russians. 
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WILLIAM KEITEL (above), Field Marshall of the German Army, steadies himself with 
Prussian hauteur as he signs the surrender. (Below) General P. F. Stumpf (Air) and 
Gen. Admiral Hans Georg Friedeburg (Navy) are flashed by Moore after the signing. 
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mation to the gathered officers, we (still- 
men) made some of our best informal 
and candid shots. The message to Ad- 
miral Doenitz was sent by code to 21 
Army Headquarters and as the Germans 
hadn’t brought a code with them (the 
weather was still bad) it had to be car- 
ried by road from there. This meant a 
long delay ; most of us waited up all night 
because with a break in the weather it 
could be flown to us in a matter of hours. 
The Germans were taken to a billet where 
they spent the night. One of Admiral 
Friedeburg’s requests that was of interest 
to us was that after breakfast he asked for 
some American picture magazines. The 
weather did break; instead of a message 
General Jodl, Commander-in-Chief of the 
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AREN'T WE ALL? 
This Russian photo- 
grapher goes down in 
history like many of 
his colleagues, focus- 
ing on a button, but 
appearing in the same 
picture with Air Mar- 
shall Tedder as he 


signs the surrender 
terms at Russian 
Headquarters. 


Army, arrived, which meant more confer- 
ences and after he had agreed, more cre- 
dentials were needed before General Smith 
would OK his power to sign. So another 
message was dispatched and the wait was 
on again. At ten-thirty p. m. we were told 
to go to our billets and they would call 
when and if the break came. As my room 
was some distance from the phone and I 
wasn’t sure anyone would answer it I de- 
cided to sleep in General Eisenhower's 
office on the divan. I proceeded to take 
my shoes and tunic off and lay down, but 
something kept saying, “Get out of here.” 
Not being able to sleep I arose and found 


,-an MP who let me in the office where I 


could get a cot; this all took about five 
, (Continued on page 110) 


= 








ae 











Sunkist 
de by will Connell for 
-ma 
GRAFLEX 





ROM Will Connell’s studio come wonder- 
4 fully varied photographs. You'll find amus- 
ing pictures done with a sure humor... you'll 
see friendly magazine illustrations ...or power- 
ful imagery in industrial scenes. Versatile -is 
the right word for Will Connell. 


Versatile and lively, too. For, in any Connell 
photograph, you sense that he snapped the 
shutter at the precise instant that caught his 
subject in its most appealing (or dramatic) 
mood. 

Will Connell tells you how he does it: “You 
must have a clear vision of what you want to 
Say, and to whom, about the thing or place or 
person or idea you’re going to photograph. 


“But once it’s clear in your mind what you 
want to say, then work fast to record it! Take 


Will Connell advises: 


“Plan Pictures Slowly— 
Shoot Them Fast!” 







all the time you want to clarify your thought, 
but “shoot” fast! You'll get spontaneity ... and 
your observers get the impact of being there 
personally. 

“This need of fast work on the recording of 
your idea or gr nmagy puts great emphasis on 
equipment that can move fast and furiousl 
with you—and, also, upon your ability, throug 
per practice, to handle this equipment 
with complete automatism.” 

His equipment includes GRAFLEX and 
Speed-GRAPHIC cameras. He likes his Speed- 
pan a “especially for kid and animal 
work.” 


GRAFLEX, Ine. Rochester 8, N. Y. 


formerly FotmMeErR GRAFLEX CORPORATION 
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_ 35MM. FILM GADGETS, KINKS 


Supreme and Ultra Speed AND SHORT CUTS 
36 exposure for Leica, Argus and all 35 mm. 
Cameras — daylight loading cartridges — 
special 60c prepaid. Mail orders promptly We pay from $2 to $7.50 for any Gadget, 





filled. Kink,orShort Cut published in this column. 
PROVIDENT CAMERA SHOP Ideas on movies or stills are acceptable. 
720 Vine St., Cincinnati 2, Ohio 





Filter Case 
THE LITTLE red tin box with hinged lid, 


HAVE ere Enlarged in which a popular brand of cold tablets are 
your 


For best results, send your negatives to us. 
Ss” x 7”. .S for 31.20 | from one negative, Each 













” , largement receives isarebine. i 
&” x 10”. .3 for $2.00 attention. Ni gl — from 
11” x 14”. .3 for $2.00 


your photo, 
HI-LITE cere sTuDIO 
704 Eastern Parkway Dept. BR Brookiyn 13, N. Y. 








Ask your dealer to show you a 


FOTOFOLIO 


THE ONLY WAY TO MOUNT 
PHOTOGRAPHS PROPERLY! 


PHOTO SUPPLY + ST. LOUIS, MO, 





cenBelief No. 79. 









"Using a magnetic tripper for a 
camera with built-in ‘synch’ is 
like wearing a night-gown AND 
pajamas."’ 


That is WRONG and here is why — 


Certainly, she doesn’t need pajamas when wearing a nightgown—but 
with flash, it’s different! News photographers say—‘‘Even if your camera 
has built-in ‘synch’—you still need a magnetic tripper for continued 
flash shooting when built-in “‘synch’’ fails. 

Many of these newsmen refer the Abbey MAGNETIC Tripper even 
though mechanical ‘“‘synch’’—outside or built-in—has been available for 
years. Ask your dealer about the complete Abbey flashgun—with the 
Abbey MAG! WETIC Tripper. 













ABBEY Flashgun with 
MAGNETIC TRIPPER 


Write for Descriptive Literature. 


U. S$. Distributor 
GEM PHOTO SUPPLY CO., New York 


Canadian Representatives 
. W. E. BOOTH COMPANY, LIMITED 
Toronto, Montreal, Canada 


ABBEY PHOTO CORP 


856 Ist AVENUE * NEW YORK 17, N.Y 
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packed, makes a sturdy container for un- 
mounted filters. 

With soft velvet, suede cloth, or as in my 
case soft suede leather, scissors and a few drops 
of glue, line the bottom and sides completely 
and the top of the lid only. If you desire a 
more finished appearance, you can etch off the 
printed matter, 

I carry two 39mm. glass filters, also one of 
celluloid, separating each with a square of suede 
leather. You can always find room for this 
handy sized case even a watch pocket will do, 
so take it along, always.—Vern De Mars. 


Accidental Fogging 


IF ALL THE electric switches in your dark- 
room are grouped together, and there are 
chances of your accidentally switching on the 
white light, it is worth while to take the fol- 
lowing simple precaution: Remove the switch 
that operates the white light and refix it up- 
side down, so that in order to switch on the 
light you will have to push the switch button 
up, and not downwards as in the case of the re- 
maining switches. You will thereby prevent 
accidental fogging of sensitive materials.—H. A. 
Kharas,—from “The Amateur Photographer.” 


Sunshade 


IF YOU’VE been using a 10 cent size tooth 
powder do you know that you’ve been throw- 
ing away a lens shade with every discarded 
box? These containers can be made to fit most 
any size lens, by cutting the carton at the point 





masala = 
2. Seuss ite AEE aa - 
where the circumference will fit your particular 


lens. A coat of flat black paint completes the 
job.—_Sgt. Robert E. Rice. 


Lenor pala hic Yor, 











PHOTOGRAPHY 
1315 S$. Michigan Ave., Dept. 1948, Chicago 5, Illinois 


SheLittle Man who Stands for 





‘Ga SERVICEE SAVINGS 


CARL ZEISS TESSAR LENS 
Be Mal $1650 


LEICA UNIVERSAL VIEWFINDER 
crac! Sm SS" $B Q-00 


Ag plus excise tax 


HABER: FINK": 


12 WARREN ST. N.Y.7. BA-7-1230 



















FREE: 


Unusual Catalog 
describing 
MEDO’S 

Collection of 
Famous 
Kodachrome Slides 


Sports! Travel! Nature! Gorgeous, full- 
color slides! Endless hours of fun for every- 
one! Remarkably low priced! 

















., MORE WAR BONDS 


G-M Laboratories, Inc., Chicago 





BULK 35 wm FILM Retoans 


GUARANTEED FRESH STOCK. “RELOAD YOUR OWN” 


ANSCO- EAST MAN- DUPONT 


255150 + 50.8209 + 100452 
CARTES RAED 3 fT 





[97] 














35MM BULK FILM?! 
' 25 Feet $1.25; 100 Feet $4.00 
GUARANTEED 35MM RELOADS (36 exp.) 


@ EASTMAN e@ AGFA 

@ SUPER XX @ SUPREME 

@ PLUS X + A hg eT 
@ Panatomic X @ ULTRA 


Pe. 
YOUR CHOICE — m49e EACH 


Univex or Memo Reloads, 59c each! 
Note: .Empty a Ys r. quired wih order! Or, include 
10c d Se each reload 


@ DUPONT 
@ SUPERIOR 


jeposi 
Mail Orders Promptiy Filled Postpa 


Miniature Film Supply Co.. Dept. S. A Ave. NY.C. 











NOW! 100 FEET 35mn. 










Surplus from government stocks! ULTRA 
SPEED PAN. “(Weston speed, 100). Packed 
by us in metal can on camera spool. Sa 

faction guaranteed or money refunded. 
Prompt shipment. Postpaid 


PARKO COMPANY 2:?,M; Nunn Bids. 











ROLL DEVELOPED 


BRILLIANT 


ENLARGMENTS 
2 TO 6 TIMES LARGER 


FROM 6 EX. FILMS 116 OR SMALLER 
OECKLE E =F 

12 EX. 35c-16 EX. 50c-36 EX. $1 

RE 


ENLARGMENTS 3c EACH 
Mail Your Films TODAY to 
ALDEN PHOTOS 
94-6 Astor Sta., Boston 23, Mass 


ELKAY BLOWER 
Double unit model for a 14.95 


ventilating one or two 
darkrooms. Changes 200 cu. ft. of air 
per minute. Heavy duty motor. 
Single Unit Model, $9.95 
ELKAY PHOTO PRODUCTS, INC. 
287 Washington Street, Newark 2, New Jersey 
os BUY MORE WAR BONDS seem 























Study in friendly, picturesque 


—TEXAS— 


Excellent facilities. ..Gradwate Instructors... Moderate costs 
Approved Veterans’ Course Under G. |. Bill 
Write today for information. 
SOUTHWEST PHOTO-ARTS INSTITUTE 
3408 Asbury Street, Dallas 5, Texas 


von a 9 ROLL — 36 exposure devel- 
and printed to size Wane le $1.25. i8 
Berostine ROLL — 75c. No. 127 SPLIT 
CAND OL — 16 ex- 
posure developed and only 50c 
printed to 3!/4x4!/2.. . Plus 5¢ crag 
Films finegrain — ag (A py lan 
3 canted aoe 
id roll and “Wg REPRIN 
EACH. VAPORATEDL—10c Addi, ir Rell, 
BETTER PICTURES 


2523 Lawrence Avenue Dept. M 
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Chicago 25, Ill. 


ENLARGING IS THRILLING 


(Continued from page 61) 


DEVELOPING 

Then developing! 

After printing your paper as long as 
your test indicates, pick it up with the 
“DEV” tongs, pinching it at one corner, 
emulsion side up, and slide it quickly and 
smoothly into your developer — making 
sure that it is instantly covered all over by 
the solution and approximately at the 
same time. (This to prevent uneven de- 
velopment.) Then rock the tray gently 
—and leave the print there for 1 to 1% 
minutes, depending upon the paper mak- 
er’s instructions. 

At the end of that moment, you’ll have 
your first big, joyous spinal chill. There 
will be your little picture as big as life 
and in just the right tonal scale, nine 
times out of ten. 

Sometimes, you'll decide to yank the 
print from the developer before the full 
time is up, and maybe you sometimes 
should, but you will have lost something 
by shortening the developing process. A 
correctly exposed print should remain in 
the developer for the full time indicated. 
Less development means an unfinished 
print with loss of quality and strong rich 
tones. 

At the end of development, remove the 
print from the developer with the tongs, 
let it drip in the developer tray for a 
second or two, then pass it to the 





STOP BATH 


After development, whisk your print 
into the stop bath with the same motion 
you used in dunking it into the developer. 
Don’t get any stop solution on the de- 
veloper tongs. (If you do, rinse them 
thoroughly in running water.) Now agi- 
tate it for five seconds in the stop soup 
with your hypo tongs. 

This insures abrupt ending of the de- 
veloping process. 

It also keeps developer out of the fixing 
solution. The next step is fixing. Lift 
prints into the hypo with hypo tongs. 








2 ERR UR AER eae mew 


at 
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HYPO BATH 


The fixing bath is just what its name 
implies. It keeps your enlargement from 
changing tone—it fixes matters. : These Time-Tested 

After the print is in this hypo bath for filters are the choice of amateurs and pro- 

lesa nei ie t \ di fessionals all over the world. For true color 
a minute or two, you can turn on an ordi- reproductions deretnd MilaD». 
nary light without affecting it if you leave Available in all colors, attractively 
it submerged. boxed with complete instruction sheet. 
FROM YOUR DEALER + OR WRITE DIRECT 








But the print should remain in the fix- 
ing bath for 15 minutes. Agitate the tray The Miller 
occasionally. Don’t leave it there much 
longer, for prolonged fixing will bleach 
the print and produce a colder tone. 

Be sure not to carry fixer or stop bath (i YOU WANT THE FINEST FINISHING! 


into the developer, or the deve i 
se salied ge onde tinggi Pc si 8 EXP. ROLL only 25¢ 
S} . : get hyp 35MM ENLARGED TO 3% x 412 


T SELL THE BEST” 











the stop bath or vice versa . . . but don’t 36 Exp. 18 Exp. . .85¢ 
get either into the developer, or else! Write for FREE MANHATTAN PHOTO SERVICE 
. Mailer and 49 West 27th Street, Dept. B-1 
a Price List New York 1, N. Y. 
WASHING 








After fixing your prints for 15 minutes, | 35MM POSITIVE TRANSPARENCIES 


: . ° Pe eae 1 Roll 36 exposures 40c 
put them in running water; leave them 3 rolls $1.10; 6 rolls $2.00 
there for an hour. negatives for protection trom S'us” elles or tiem the tall 


° . . strip. Returned intact, Fine grain developing of 35mm. nega- 
If vou can use a clean sink which drains tive 25c. Reloaded cartridges of 35mm .film 40c. Vavorating, 
. rea-est) ‘36. 35mm Cardboard ‘Slide Mounts, Soc.” Srecial 
at the top, use a rubber plug with a hole on Gem Jr. Slide File $1.00. FREE MAILERS, 


in it to allow the fixing element (which POSITIVE PRINT CO. 117 N. Wood Ave., Linden, N. J. 
is heavier) to drain off the bottom slowly Printach countrenns 
i while the water ripples off at the top. rintachrome 


It is possible to buy an automatic tray COLOR PRINTS 
From All Size Roll and Cut Film 
KODACHROMES, ANSCOS AND KODACOLORS 





oom 





siphon for a few dollars which you can 


attach to any faucet and apply to any oS ee 
tray. OM. Bi646otseneoue 
Thorough washing is necessary to get 2 aes, 

all the fiixng solution out. If any is left 8 eee ee ae ee 

it will fade and turn your prints yellow to the enlargement size ordered Immediate delivery! 


tet G. D. MORAN & CO. 
in time. 245 EAST 21 ST. NEW YORK 10, N. Y. 


Keep the prints in motion. If they stick Ce BS 
together, they won’t get clean behind the 
ears. Don’t cheat on washing. 














Let us make yours 


“The Pictures of the Century” 


6 ee 


DRYING 35 MM. Film Developed $| 


When baby’s bath is finished lay it flat 36—3% x 42 Enlargements 


. and run a squeegee or sponge over it We 18 Exp. 60c + 16 Exp. Split 50c - 36 Exp. Reloads 
50c « 3x4 Oversize Reprints 4c each 






' to remove excess water; or you can just ‘ 
ae ) . J Are Fine grain microdol developing. Electric-eye 
| blot the water up with a photo blotter Givin precision prints. One order to us will convince 
: : I g you of our superb quality work and service. 

or face down on a clean white table cloth SEMEN Beautiful contact finishing 8 exp. rolls ex- 

with another cloth on top. Sho Bane” Genee "two, protcasonal singe: 

Now you are ready to put your enlarge- mee mente! REE withoach roll finished vie er 
‘ 3 ° j for Free Mailers. 
ment in your family ablum or in a frame Service 


Century Photo Service, La Crosse, Wis. 


—or to send it to your Aunt Emma. 
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Every 8 mm. Fan Wants 


CINE EXTENAR 


it's the new WIDE ANGLE liens 
that every cine fan needs to 

caich the whole picture, Simply “< $27 So 
screws over regular + pee Pac peeve o 
identical focus and definition pilus a 

WIDE ANGLE. Plus Tax 
See your dealer or write for particulars. 


CAMERA SPECIALTY CO, 50 Wes! 2m st 












NEW YORK CITY 





the RAY 
SCHOOLS 
CHICAGO 


Offer complete or specialized programs in ad- 
vertising, illustration, portrait, news or other 
phases of photography. Personal training by 
expert instructors. Individual advancement. 
Students use schools' exceptional equipment. 
No correspondence courses. Training under 


G. |. bill available. 
the RAY SCHOOLS 


116 S. Michigan, Chicago, Dept. Z 











IE YOU WANT THE BEST — 
A TRIAL WILL CONVINCE YOU 


35mm Film/ ~ ae 


/Enlargements = 





Developed \ 





oF) aD. Te 36 exp. Reloads 
SOc 

We finish all other miniatrre end split size film 

in our famous 314x412 Beauty Prints—Deckled 


Embossed Margin and Embossed Date. 8 exp. 
vc 2 and 7, 3S5c. 12 exp. splits, 45c. 
16 cxp. splits, 55c. Send roll and money or 
write for free mailers and complete price list. 
You will agree that our Modern methods and 
long experience DO make a BIG difference. 
. + 7 
Artistic Contact Finishing, 8 exp. rolis 
complete set of deckied- dged embossed, 
wide-margin print:. Credit for failures 
FREE enlargement co. pon with each roll. 


MAIL-BAG FILM SERVICE 
Dept. 8. Box 5440-A. Chicago 80, f1/. 
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Film Slides of World War Il 


CASTLE FILMS, 30 Rockefeller Plaza, New 
York, is introducing a product of interest to 
every still photo collector. The new offering, 
Epic Pictures, contains two sets of 2x2 film 
slides produced from historic pictures of World 
War II. The deluxe set consists of 96 history- 
making pictures in sequence from the invasion 
of Poland in 1939 to the latest picture from the 
battle front in the drive for victory over Japan. 
The Master set consists of a selection of 48 of 
the same Epic Pictures and also covers the 
entire progress of World War II. Priced at less 
than a dime apiece; there are shots made by 
daring photographers on every flaming battle 
front as well as pictures of historic events that 
have been front page news during the past six 
years. 

To add to the interest of the pictures as well 
as to supply the owner with a guide to the 
facts about them, a small booklet is provided 
in every boxed set which describes each picture 
and tells something of its significance. 

Epic Pictures, in the two sets of 96 and 48 
film slides are available at all photographic 
dealers. 


Photo-Mounts For Use in Albums 


FOTO HINGE is a new method for mount- 
ing contact prints in an 
album, either horizon- 
tally or vertically. The 
price is 10c per package 
of two six-inch Foto 
Hinges for mounting 22 
pictures. The design of 
Foto Hinge enables you 
to save album space by 
mounting a number of 





















































pictures on one page in Ea J 
a sort of terraced fash- SA PR ACT | 
ion, one on top of and -- —~ 
slightly above the other. ates - 
Available at most good —— - 
stores, or mail 10c for | * < 
a trial package to King- | 5 AORTA 
ston Sales Co., 62 King- OF 8 SAS EERE 
ston Ave., Dept. MF, SE anaRanEREEREREE 

= 


Brooklyn 13, New York, 
New York. 

















Exposure Calculator 


A UNIVERSAL exposure guide for deter- 
mining movie or still exposures with flash, flood, 
or daylight, and with or without filters is being 
marketed by P. L. Swisher, 501 Larchlea Drive, 
Birmingham, Michigan. Working in slide rule 
fashion, the calculator gives a lot of valuable 
assistance for one dollar; however, at least 7 
calculations ave necessary to determine what ex- 
posure to use in daylight. 




















AMERICAN MASTERPIECES Dept. No. MP 
BELL, CALIFORNIA 


Gentlemen: Enclosed is (check) (cash) (money Fil fas Liuing Room 
order) in the amount of $ utth the ergucsive Color and 


send me by immediate return mail the followin 
sets of phate Masterpieces (@ $3.00 per set " Beauty of these Kodachrome 
SET NOS. ; 

NAME: 

ADDRESS: 

city: 


xine Turse TOMe 
mr we 


2Utm, 
uss cHacd™ ne 


Jenus adam ney 
$10t Came 


A complete library of unexcelled 
scenic and historical beauty . . . a 
cultural asset of enduring value. 
All slides are mounted, ready for 
immediate use. 50c per subject— 
sold only in sets of 6. 


Offer 
special introductory 


The true quality of merican aster- 


~ actual 
ate ‘ 
be a prec! 5 favorite 
‘ an only ou 
pieces © 


eg Bog 
iewing OF projection i eh 330 
“ from this list — * wer 
se : 
ostpaid, for only nope” pot 
<= “on catalog listing 
700 gaitione! subjects- 


ALL SLIDES SHIPPED 
SAME DAY YOUR 
REMITTANCE IS 
RECEIVED 





pimerican Masterpieces 


Be ee eee ee 








TAKE /T IN STEREO / 
a L tL 


Ti 


TACH 


The Army and Navy take pictures in three di- 
mensions—so can you! There's nothing so startling 
and beautiful in photography as a color trans- 
parency in Stereo. 
Outfit No. 101 (for color or black 

iy * eel 


end white transparencies, used with 
35 mm. cameras) 
Outfit No. 100 (for Stereo prints, $ 75* 
used with both 35 mm. and other 14 
size cameras) 

* Plus tax; slightly higher west of the Rockies. 
3 See your dealer or order from 


ADVERTISING DISPLAYS, INC. 


DEPT. A-19, COVINGTON, KY. 


20 “scr 2x2 SLIDES *1 


cial Offer—Unusual scen’c, travel and pictorial 
views—full double 35mm size, sharp and clear— 
mounted, ready to show in any standard projector. 
20 for _" *. $2. All different. 10 Art Slides, $1; 
20, $2; 30, 

List of oi subjects sent with each order. 
ART SLIDE CO., Sippo Lake, R-11, C.nton, O. 

















OIL PAINTING from your favorite 
KODACHROME slide 
Museum quality guaranteed 

General subjects from $20. Portraits from $50, depend- 
ing on subject and size of final painting Sizes from 
16x20 to 32x44” 

Send your slide for an estimate. A sketch will be sub- 
. mitted for your approval. Safe return of slide guaranteed. 


ROBERT M. DALY 
Post Office Box 91, Sta. N, New York 23, N. Y. 








GORGEOUS GIRLS 


Hollywood's Most Byes iful Models Posed in Thrilling Mas- 
terpieces of Pin-up Art. 
odachrome color Siides—2 for $1; 5—$2 
35mm Negatives—10 for $1; /25—$2. 
35mm Transparencies, unmeunted—15—$1; 35—$2. 
Pin-up Photographs—10 for $1; 25—$2 
Free Offer: Select $6 worth; send only $5; 
get $1 worth free. 


FINE ARTS PRODUCTIONS 
P. ©. Box 2084 San Antonio 6, Tex. 
























FOR 
DISCRIMINATING 

CAMERA FANS 
Your 35MM roll ultra-fine-grain 
processed and vaporated. Each 
exposure enlarged to 344x4% on 
deckled-edged gloss paper, $1. 
36 Exposure East- Quality that Exceis 
man Reloads,50c Leaders Since 1920 
RAY'S PHOTO SERVICE, Dept. 23-D, La Crosse, Wis. 
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Foto Clamp 





THE HEILAND FOTO CLAMP, is a de- 
vice which can be used for holding an extension 
flash socket, for a camera support when it is 
inconvenient to carry a tripod, or for many 
other purposes. It will screw into any standard 
tripod socket. 

From the illustration you will notice there 
are actually two separate units: the one a 
clamping device, and the other a_ universal 
joint. The clamp is so arranged that it will 
clamp a surface as thick as 2 inches. 

You will notice that there are two knurled 
knobs on the clamp. The small knob is for 
turning the screw a long distance by means of 
spinning it, and the large knurled knob is used 
to firmly tighten the clamp after the approxi- 
mate position has been secured by means of 
the small member. To the end of the clamp is 
attached a ball and socket joint. With this 
unit it is possible to accurately control the 
direction of the light, the position of the 
camera or any other use to which it is put. 
The two balls are held together by means of 
two steel plates. These two steel plates are 
fastened together by an ingenious threaded 
screw whereby it is possible to exert exactly 





the amount of pressure desired to hold the 
balls in their proper relationship. 

The Foto Clamp is manufactured by the 
Heiland Research Corp., 130 East Fifth Ave., 
Denver 9, Colorado, and is on sale at photo- 
graphic dealers. 


Edwal Photo-Chem Kit 


THE NEW Edwal Photo-Chem Kit, listing at 
$2.95, assembles in one compact unit all the 
chemicals needed by the beginner or advanced 
worker to make pictures. Included are: Edwal- 
12 Finegrain Film Developer (quart size ) , Edwal- 
111 Paper Developer (half gallon size), Edwal 
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‘The sky is changed...and such a change! 


The change from this early plane to the sky 
monsters of today is startling indeed. Startling, 
too, are the changes in photographic equipment 
which DeMornay-Budd has in store for you. In 
this new equipment you will get the benefit of 
improvements in design and methods of produc- 
tion which DeMornay-Budd has developed during 
the war. 


475 GRAND CONCOURSE, NEW YORK, N. Y. 


DE MORNAY 





BUDD inc 


PROJECTORS 

DRYERS - EDITOR 
FINDERS ° TRIPOG 
DARK ROOM EQUIPME 








QIRECT- COLOR 
PRINTS | RT 


Contact or Enlarged From Any Size Koda- 
chrome or Ansco Color Transparency; on the 
New Direct Printing, True Rendition Color Ma- 
terials. Minimum Order $1.50. 7 Day Service. 


2Vax3Va, $1; 3Vax4Vs, $1.50; 4x5, $2 
'2X' SIZE FROM 35 MM OR BANTAM 


— 75¢c — 


FIRST to offer these new Direct-Color* prints. 
No separation negatives—no fuzziness or poor 
color balance. 

FIRST and Finest Laboratory serving the 
coast area with ANSCO-COLOR PROCESSING. 


A Rapid but Careful Service 
Cas W. PICO arcolle , LOS Coloe 6 


*Reg. U. S. Pat. Off. 











{ "Streamlined Optics” 

/ TURNER-REICH—GUNDLACH—RADAR 

4 KORONA WIDE-ANGLE BINOCULAR 

i Leaders since 1884 in quality optics. On your photo 
graphic lens, view camera, binocular, tripod, studio 

on mul.iple or reducing back, these 

i Ask your dealer—he knows quality. 


/GUNDLACH ‘exon: er 





A CAREER IN 
CINEMATOGRAPHY 


The movie industry needs trained men. Hollywood film 
tior 


taught at home. Professional superv age yy 20 atei manu ls. 
Plan your post-war career now, Write today for free catalog. 


MOTION PICTURE INSTITUTE 


JOHN WHITEHEAD  CAFILL, President 
217 S. Woodward Ave., Birmingham, Michigan 








35 MM FILM "a 


developed and 
Roll. 


enlarged 





STANDARD | FINE QERVICES 


RAND cen Tans 
DEPT. M12 BOX 392, as ¥.C,N.Y 
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Acid-Fix for all films and papers (half gallon 
size), Edwal Anhydrous Shortstop (5 quart 
size ), Edwal Thermo-Salt for warm weather pro- 
cessing (1 pound size) Edwal Hypo-Chek for 
testing the fixing ‘ 
bath, and a copy of 
Modern Developing 
Methods, the 140 
page illustrated 
darkroom manual 
that tells you how ;- 
to do the job right. 
All items in the 
Photo-Chem Kit are 
standard Edwal 
packages obtainable at any camera shop and 
so may be replaced as needed. The Kit is a 
sturdy shipping carton of proper size and 
weight for mailing overseas. Available now 
from your regular photo dealer or write direct 
to The Edwal Laboratories, Inc., 732 Federal 
Street, Chicago 5, Illinois, for a descriptive 
leaflet on the Photo-Chem Kit and more than 
35 other Edwal products. 





Color Print and Processing Service 


DIRECT-COLOR PRINTS made by ‘The 
Carrolls’ of 4522 W. Pico Blvd., Los Angeles 
6, California, are printed on the new color 
base materials. These prints and enlargements 
are said to be true replicas of the transparen- 
cies supplied. The cut film user who was for- 
merly limited to expensive enlargements can 
now obtain contact prints. These Direct-Color 
prints are made in all sizes, and prices start 
at 75¢. 

Of especial interest to western color users is 
the Ansco-Color film processing service avail- 
able through ‘The Carrolls’ air conditioned 
temperature controlled laboratory, one of sev- 
eral laboratories serving the Pacific coast area. 
First to offer Ansco-Color processing and Di- 
rect-Color prints, ‘the Carrolls’ are still main- 
taining their rapid service schedule that is 
pleasing photographers from coast to coast. 


Contest on Polarizing Filters 
A $2000 POLAROID FILTER CONTEST 


for a pair of pictures of the same scene, one 
taken with a polarizing filter over the camera 
lens and the other taken with no filter, is being 
sponsored by the Polaroid Corporation, Cam- 
bridge, Massachusetts. 

Prizes will go to contestants who photograph 
subjects that best demonstrate the usefulness 
of Polaroid light-polarizing filters in photog- 
raphy. Picture pairs entered in the contest 
should show how undesirable lighting effects 
such as window reflections, washed-out skies 
and sunlight reflected from a’ water surface are 
corrected by the Polaroid filter. 

Contest entry blanks are being distributed 
through photo supply stores. Both amateur 
and professional photographers are eligible to 
compete in the contest. For further details see 
Polaroid ad page 126; also Mrnicam, Oct., P.91. 

All entries should be postmarked not later 
than midnight November 15th and addressed 
to the Polaroid Filter Contest, Cambridge 39, 
Massachusetts. 











Cast all 








Full 14 inch span double extension bel- 
lows permits big images of small objects 
The 134 inch lateral lens adjustment will with a normal lens and big images of dis- 
or its value when working in crampeu tant subjects with a telephoto. 
ors, street scenes, architectur; b- 
teri ee. ectural sub The bed of the camera may be dropped to 
. a 20 degree angle to incl.de maximum 
foreground—and to accommodate extreme 
wide angle lenses. 


The full 2 inch lens board rise (or fall) 
eliminates need of —— camera for tall 
e 


subjects . . . keeps parallel lines paraliel Swing quickly from horizon‘al to vertical 


composition. The light tight revolving 
back ‘‘clicks’’ into proper position instantly. 


Cast aluminum body, leather covered. 


Advanced engineering in the finer details " 
include helical focusing gears and a rigid Self erecting, full four-sided light hood 


smooth acting V groove tiack for perfect makes for quick, accurae ground glass fo- 
THE ONE alignment. cusing—assures proper placement of image 


Way 
FOR BETTER 
NEGATIVES 
IN EVERY ' 
BRANCK OF oe mipap pa 


Take your ‘place with the “blue ribbon” award winners by mak- 


PHOTOGRAPHY ing your negatives with this superlative, all inclusive B & J 4x5 
inch Press Camera. Be ready for every picture opportunity. 
No matter what branch of photography you specialize in, you 
can be sure of a better negative every time you Click the 


2 cam hy ” shutter. Price, less lens and accessories, $54.50. Ask your dealer. 
THE BES4axs 


PRESS ) ML. 
CAMERA 


321 S. Wabash Ave Chicago 4, III 












nO ae Am Rig Fi 





Og > 


SE''TWINS”’ 


Send for interesting circulars on both 
products—sent free on request. 


SWAIN NELSON 


LABORATORIES 


: A Division of Swain Nelson Company 
2448 Glenview Ave., Glenview, Ill. 
THE WIDEST CHOICE 
OF FINE GRAIN FINISHING 


LL ccnices * 35MM FILMS 
14 sc.ice: ~ ROLL FILMS 


Studio Enlargements in Folders and Mats 
SALON EXHIBITION ENLARGEMENTS 


AMATEUR FOTO GRAPHIC SERVICES, Inc. 
126 W. 46th St., N. Y. 19, Dept. M, LO. 5-5483 





























YOULL BE DELIGHTED 


35mm. FILM 
DEVELOPED 
36 ENLARGEMENTS 


8 EXP. ROLL ENLARGED, 35c 
16 EXP. SPLIT ENLARGED, 55c 


Prove it to yourself—send your next roll to us. Fine 
grain developing, ‘‘electric-eye’’ precision. Modern 
Beauty prints 3'4x4'%”, deckled, with embos-ed 
margin and date. If less than 25 prints Free prin 
credit. 
Mailers. e 












Professional contact finishing. 8 Ex- 
posure roll developed and complete 
set of Super Professional prints. Print 
credit for poor exposures. 


U. S. PHOTO SERVICE 
Box 5710-A Dept. E Chicago 80 


Send money and roll or write for FREE | 
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CAMERA CLUB 


NEWS AND IDEAS 





Let’s give a belated welcome and a salvo of 
congratulations to the KODAK CAMERA 
CLUB'S new Bulletin “Reflector.” (This name 
polled more votes than “Bellows and 
Wheezes!”) It’s a trim looking sheet carrying 
the “Print of the Month” by John G. Mulder 
on the cover, personality sketches, news and 
other special features inside, To all other 
clubs they say, “We are very much interested 
in your photographic activities as we hope you 
are in ours. Put us on your mailing list for 
publications and notes about your meetings. 
We will be glad to print any excerpts that we 
can squeeze in.” Address all correspondence 
to William Holland, Kodak Camera Club, 
Bldg. 4, Kodak Park, Rochester 4, N. Y. 


If nine members of PSA get together and 
form a new photographic group it isn’t neces- 
sarily a PSA Chapter at least not in 
Texas. This club is to be known as the FORT 
WORTH PHOTOGRAPHIC SOCIETY, will 
meet once a month, and it is governed by an 
executive committee composed of Don Barker, 
APSA, Rilda Smith and Thomas B. Romine. 
Let’s go, Fort Worth! 


“You photographers work harder than thé 
President of the United States.’ That state- 
ment came from the President himself via the 
WHITE HOUSE NEWS PHOTOGRAPHERS 
ASSOCIATION. Proving himself the camera- 
man’s friend, President Truman established the 
“One More Club” and is its greatest booster. 
To keep in good standing, a member—whether 
president, governor, general, admiral or what- 
ever—always asks “one more” shot, and then 
remains at ease while shutters click. 


Visitors to Baltimore are cordially invited to 
attend meetings of the BALTIMORE CAM- 
ERA CLUB at 601 West North Ave. New 
officers for this club which won the PSA Con- 
tinental Print Contest last year are: Pres., Jack 
Hopkins; Vice Pres., A. Aubrey Bodine and 
Earnest Schwartz; Treas., Mr. Hande, and 
Sec., John F. Eckels. Incidentally, Aubrey 
Bodine has grabbed himself another honor by 
winning the Eighth Annual Photographic Com- 
Transcontinental and 


petition sponsored by 
Western Air, Inc. 
Add ways to enlarge the club treasury. 


SEATTLE PHOTOGRAPHIC SOCIETY 
sponsored the production of “Calico Cargo,” a 
musical comedy based on the history of the 
northwest. 


One of the most helpful publications we've 
seen in a long time for harassed camera club 
officers is the ‘Manual for Camera Clubs’ pub- 
lished by the Camera Club Division of the PSA. 
Cecil B. Atwater and his able committee de- 
serve a lot of credit and due thanks. 














FOR EASY, EFFORTLESS EDITING...USE A 


CRAIG 


MASTER REWIND COMBINATION 





For easy, effortless editing, use a 
Craig Master Rewind combination. It’s simply 
designed, easy to use...ideally suited to the 
with Craig Senior Splicer amateur movie makers’ needs Taleold ololge his; the 
—complete $23.50 fundamental requisites for efficient splicing — a 
Craig Senior Splicer and a pair of Craig Senior 
geared Rewinds. Beautifully chromium plated 
tor Morel Uliiolol( Melee) (Mielm Uriel Melile Mt) ol-1-1>Maelie 
trol and new type locking device on spindle 
Units are conveniently mounted on a 32-inch 
board. Adaptable to either sound or silent film, 
and will handle 8mm. or 16mm. reels up to 
2,000 feet capacity. 





CRAIG MOVIE SUPPLY CO. 


Los Angeles @ San Francisco @ Seattle 











GUARANTEED 


35MM FILM! 


EASTMAN ANSCO 
SUPER XX SUPREME 
DUPONT 
PLUS X SUPERIOR 
PANATOMIC X —s “TYPE 1, 2, 3 


25r. $].00 - 190 $3.50 


RELOADED CARTRIDGES 
YOUR CHOICE — 40c Each 


NOTE — Empty cartridge required with 
order! Or include 10c deposit for each re- 
load. Mail orders promptly filled—Postpaid 
or C. O. D. 


35MM FINE GRAIN $25 
DEVELOPING AND ENLARGING 


To 2!/, x 3144 S. W. Glossy 


Write For FREE PRICE LIST 
And MAILING BAGS 


MODEL FILM CO. 


620 TRINITY AVE., BRONX, N. Y. 





















MAGIC & CARD TRICKS 


How to Perform for Fun & Money 








Mystifyingst 
oo revealedin = new illustrated 
urse. Teaches tricks with handker- 


chiefs, coins, balls. aa ete. Shows 
you how to protect yourself from card sharks . 

their card et ‘“in- 

erform- 





~ MERRY CHRISTMAS 
AND HAPPY MEW Yee 


FRAMO Halftone PRINTING MASKS 


for making distinctive types of personal Greeting Cards. 
Attractive Folding Mounts and Envelopes for mailing avail- 
able. to use. 

Price List with sampies on request. 


Serving - 207, E. 84th 
Photograph RODE RIOR ee 
Since 1912, SAR =Ed |New, York 
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In San Francisco the boys are breathing sighs 
of relief. Sparkplug of the CALIFORNIA 
CAMERA CLUB, Stan Loeber, is on the mend, 
and is able to sit up and riffle through his 
negatives contemplating some sure winners in 
the monthly competitions. President of the 
club, Hal Roberts, writes feelingly in the View 
Finder and sums up the feelings of thousands 
of camera fans. We're going to lift his “mes- 
sage” bodily: 


® PREXY’S MESSAGE 


It won’t be long now before we can go 
where we want and do what we want photo- 
graphically. Gone will be the days when we 
were made to feel like spies every time we were 
seen packing a camera. No more will we have 
to slink down in our seats and squirm as our 
fellow man gave us the eagle eye to see if we 
had any resemblance to Hitler or Tojo. It 
will now be a pleasure to walk up to this same 
nosey individual and say, “Listen, bud, if you 
can hold that horrible expression I think I can 
win Grand Award at the Club next month.” 
An’ brother, won’t it be wonderful, not to have 
to hide our cameras and try to look nonchalant 
every time we see a Coast Guardsman or a 
minion of the law. Yo ho ho, and a bottle o’ 
rum! What a marvelous feeling to be able to 
go out and get some beautiful seascapes again, 
to be able to take our time and compose as 
long as we wish and not just snap the shutter 
and run. 

The day is not far off when we shall be 
able to buy the brand and surface of film and 
paper that we want—to buy all the gadgets 
and thingamabobs that we have been yearning 
for. What a day when we won’t have to shuffle 
up to our favorite salesman and say “Pal old 
Pal, old friend of mine, can you spare a roll 
of 120 or a pack of 4 by 5, any brand old 
chum, old chum!” 

What a dark room sensation it will be to be 
able to use a good size test strip — not the 
35mm pieces of paper we have been using, try- 
ing to conserve our supply. What a relief not 
to have to count the sheets of paper we have 
left after a day of printing and murmur, “Oh, 
if I only had a paper stretcher!” 

Oh, to go on a field trip spree and shoot 
as many pieces of film as we wish. 

All this hasn’t come about as yet. The re- 
strictions haven’t been lifted and that much 
paper and film isn’t available, but brother I 
can dream, can’t I? 

Personally I think al] the conservation of 
materials and not being able to photograph 
anything and everything has made better pho- 
tographers out of all of us. 

Pet developers, papers and film were not to 
be had. We had to learn to use what was 
available and make it work. We couldn’t pho- 
tograph what we wanted so we had to use our 
head and make a picture out of what ideas we 
could dream up. All this taught us to think 
and experiment and that in my estimation, 
besides a lot of hard work, goes to improve our 
pictures and our technique. It all was a lot 
of fun and pleasure to me. I wouldn’t trade 
my experience for any amount . . . Would you? 


















Worth 
Waiting 





Victory means the decks are now clear for starting 
the production of exposuremeters here at instrument 
headquarters. 

Photographers who have been wishing and waiting 
for a WeEsTON these four long years have a big sur- 
prise in store for them when they see the new Master 
Exposuremeter. It’s compact and slim . . . it’s many 
times more rugged . . . it has high readability even in 
adverse light . . . and it incorporates many of the 
important advances made in the instrument art 
during the war period. It far surpasses its renowned 
predecessors. 

So we know you'll want to wait ... know you'll 
agree the new Master was well worth waiting for . . . 
Weston Electrical Instrument Corporation, 649 Fre- 
linghuysen Avenue, Newark 5, New Jersey. 


WestOl Secosuee Wecore 
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Yes, we have film! 

Good, Bg brand new film 
And have plenty of it. It’s 
perfect: No scratches. No short ends. 
ll guarant-ed fre: ~y DuPont 


36 exp. roll 35mm, 50c; 3 for $1.25 
18 exp. roll 35mm, 35c; 3 for $1.00 


If you ey 50 bu in oe 335 at these low prices: 
25 #t.—$1.50; 50 # 5; 100 #t.—$5 00! 
we a = >! to — so now we need yours! 

pay Sc, plus shipping charges, for ext‘, empty 
cartridges you send us. he more empty cartridges 
you send us, the better we can sei:ve you, So send us 
empty cartridges TODAY! 


SSM FILM DEVELOPED & ENLARGED 60 


We ve you brilliant, ‘‘Magic e’’ Timed, Vapo- 
rated, x 4 enlargements on Deckled-Edge Velox paper 
at these low prices: 35r 36 exp si ;_18 exp. 
60c; 16 exp. No. 127 rolls, 5€ 8 exp. No, 828 Ba 
tam, etc. Se; reprints, 3x4, ea 3e. -hour service 
No delay, Not too fast. Not too slow, but just right for 

rT c. O. D.—or 


superb quality, Orde naw —2ent id or C. O. 
write for FREE Mailers. details. FREE Pr mium offers. 


Photo Reprints In Any Quantity 


We have sensitized paper—plenty of it! We can 
give you ANY quantity of reprints from your neg- 
ative or snapshots in ANY size. Following low 
prices: 127, 828, split 127 and 35mm., enlarged to 
3x4, 3e each; 120, 616, 116, 620 or smaller printed 
same size as negative, 144c each. No limit to size 
order accepted. If you do ‘not have negatives, send 
prints and include 25c extra for making each new 
negative. EXTRA! Kodak roll coveloped and 16 
deckled-edge guaranteed pr-:nts, 5e Prompt 


“AMERICAN STUDIOS 
Dept. 286, La Crosse, Wisc. 
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Footnote On History 
(Continued from page 92) 


minutes. I had just put my head down 
when the MP came rushing in and said 
General Eisenhower was already in his 
office. (Boy, am I glad I played my 
hunch and moved out.) ; 

At two thirty a.m. the Allied Generals a 
began to file into the war room. From - 
this moment on we started taking pice © 
tures, alert to the fact that history was 
being made and from now on any moved 
could be a picture, which if missed could§ 
never be recorded. At two thirty-five a.m¥ 
the Germans came in. General Smith 
asked them if they had studied the terms 
and were ready to sign. They said they 
were. Then he asked them if they were gy 
ready and able to carry out the terms; 
they replied, “Yes!” So the surrender 4 
term paper was given them for their sig- 
natures. 
































General Eisenhower posed for a few q 
pictures with his staff. Then he went tog 
the war room and made his Victory speech ¥ 
to the radio on disc and sound movies. A¥ 
PR officer took charge of all the film and 
flew it to London where better wirephoto 
conditions normally existed. I requested 
that mine be dropped off at Army Pic- 
torial Service in Paris in order that all @ 
negs wouldn’t be in one basket. As it] 
turned out this was a good idea for them 
wirephoto conditions in London were only} 
fair, while the conditions in Paris weré 
excellent, so my pix scooped the works) 
During the three days I made 70 pictures) 
and they used 61. One paper used 14 ij 
one edition. There were no set-ups OF 
posed shots. After seeing the film on its 
way and the equipment checked and put} 
away it was six a. m. so I turned in for 49 
much needed rest only to be awakened at) 
eight thirty and told to be ready for a 
trip to Berlin where the signing of a rati- 
fied surrender term would take place. 


Not knowing how long we would be 
away and being the only stillman selected 








BETTER 


sementzecne 












C 
BETTER PICTURES 


Wherever a photographer watches the pic- 
tures he has taken come to life again in the 
developer, the addition of the du Pont oval 
beneath the Defender name on the labels 
of the products that line his darkroom 
shelves is news indeed. In the Defender 
name he sees a reminder of all those pic- 
tures that best represented his skill as a pho- 
tographer. In the du Pont name he sees a 
symbol of a host of Better Things for Better 
Living . . . through Chemistry. In the two 
together, on his films, papers and chemicals, 
he sees a promise of even better things to 
come in photography. Defender Division, 
E. I. du Pont de Nemours & Co. (Inc.), 
Rochester 3, N. Y. 


































BETTER THINGS for BETTER LIVING... 


THROUGH CHEMISTRY 


















The complete line of KRUXO photo- 
graphic papers includes a grade for 
évery purpose and a surface for 
every taste. Since Victory, KRUXO 
is becoming available in increasing 
quantities. 


An outstanding item in the KRUXO 
line is Portrait Enlarging KRUXO. 
This is a warm tone chloro-bromide 
projection paper for portraiture .. . 
one grade of contrast suitable for all 
reasonable portrait negatives. 
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Thrills... Fun... Earn... 
= COLORING PHOTOS 
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<a 
cmoT To LEARN . + Our practical instruction shows you 
how to do beautiful work. No previous training is needed, nor 
is it necessary to do any drawing or sketching. Find out how 
those with natural talent can be trained to color their own pho- 
tographs and, when experienced, seek work for studios, stores 
and others. 


Koehne Method Means Beautiful Work 
Learn the ‘‘Koehne Method’’ of coloring phosonrephe and mini- 


atures in oil. Originated in the well-known Koehne Studio, this 
type of instruction trains you in the latest and modern method 


of coloring in vogue today. 
FREE BOOKLET 
If you seek increased independence, greater 
worth-while hobby, and you 
feel you have artistic talent, find out more 
wo 


s iz w 
booklet, ‘‘A Fascinating Hobby’ and full par- 
ticulars. Sent postage p: epaid, without obi! gation. 
National Photo Coloring School, Dept. 1948 
1315 S. Michigan Ave., Chicago 5, Ill. 





\ Eee 
ee: 
NATIONAL PHOTO COLORING SCHOOL 

1315 S. Michigan Ave., Dept. 1948, Chicago 5, Illinois 





Please send me, eeagt obligation, your FREE BOOKLET, 
“A Fascinating Hobby. and full particulars. 

EP oe es eee Se ee eS ee ee ee 
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EISENHOWER'S GIFT of the SHAEF emblem 
flag gave Leo Moore an opportunity to catch 
rarerly-photographed Field Marshall Georgi 
K. Zhukov, Deputy Commander in Chief of all 
Soviet Forces, and his Chief of Staff, General 
Sokolovskwe. 


for this job, I made a quick trip to Paris, 
had my flash gun and camera checked 
and picked up more supplies, This trip 
was made by jeep and takes six hours for 
a round trip so I didn’t get back until 
two thirty a.m. Up at six to pick up 
T/Sgt. Jack Howell with the movie equip- 
ment and off to the air strip. Take-off 
was set for 7:45 but we didn’t get away 
till 8:30. The waiting was for the French 
general Jean de Lattre de Tassigny, who 
finally met us in Berlin. 


The party used four C-27’s, the press in 
one cogsisted of five news reporters, two 
radio reporters and the one movietone 
man. General Eisenhower’s ship carried 
Sgt. Howell and several of General Eisen- 
hower’s staff. The third ship carried other 
officials. The fourth ship was Air Chief 
Marshall Tedder’s. Marshall Tedder, 
General Strong, General Bull, General 
Spaatz, Admiral Burroughs, Charley Kiley 
and I were in this one and thus Charley 
and I were the first American soldiers to 
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Yesterday...WAR! 


Total mobilization of America’s resources, 
with scarcities of everything for civilian 
needs including Wabash Superflash. 







Today... 
PEACE! 


Reconversion brings back 
Wabash Superflash Photo- 
lamps for everyone to use. 





Minions of Wabash Superflash Photolamps that 
regularly went overseas during the war years are 
now being “redeployed” to your dealers for civil- 
ian use. Ask for Superflash by name—the same 
dependable Wabash Superflash. Wabash Photo- 
lamp Corporation, Brooklyn, N. Y. In Canada, 
W. E. Booth Co., Ltd., Toronto and Montreal. 





WABASH 772%: russ 
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It’s fearless Bass, a hunter bold. 






Who's on the trail of cameras old. 
Armed with rifle and money galore, 
He pushes on for more and more. 






He searches every nook and 
cranny 

With offers which are quite 
uncanny. 

He's after any type of game, 

Which accounts for his great fame. 









Now won't you aid in his pursuit? 

Give up all your camera loot. 

This kind of siuff will 
make him thrive, 

His check will “bring you 
back alive!” 


Ceharleslinte 


President. 
















Quits ALBUM 
y) NEW 


EDITION 





DRAMATIZE YOUR TREASURED SNAPSHOTS 


The smoothly woven binding, gayly colored, lends a country 
air to a sophisticated album. It’s a fine gift for a friend or 
yourself. Black or cream paper mounts, plastic binding rings. 
At stores. 5x7” size, $1.75; 8x10”, $2.50; 11x14”, $3.50. 

Write for Free Cata'og of Amfiles for Slides, Reels, etc. 


AMBERG FILE & INDEX CO. 1533 Duane Biva- 
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fly into Berlin. We flew to a field deep 
into Germany called Y-34 near Stedal, 
Germany. Here we met the German 
party. Soon twelve Russian fighter planes 
circled the field and we took off for Ber- 
lin. They acted as our escort and circled 
our convoy of now five C-47s, all the way 
into Temple-hof Airdrome at Berlin. We 
were met by four star General Sokolov- 
skwe, Russian, and a guard of Honor. 
Air-Marshall Tedder took the salute and 
inspected the guard. This gave me my 
first opportunity to cover a Russian re- 
view and to work with Russian camera- 
men; they were all over the place. We 
were then driven to the Russian head- 
quarters. Our route took us thru much 
of Berlin and let me say the Allied 
bombers sure made a mess of this city. 
I didn’t see a building that will not have 
to be torn down, that is, what is left of 
it, and built over. The route was studded 
with Russian women MP’s who did a 
magnificent job of handling all traffic. 
In fact, it looked as if one-fourth of the 
Russian Army were women, at least at 
this headquarter. 

Field Marshall Georgi K. Zhukov’s 
headquarter was located in the suburbs, 
Karlshorst of Berlin. On our arrival at 
the headquarters we were given a snack, 
consisting of cavier, fish, pickled ham, 
boiled eggs, sardines, green salad, two 
kinds of wine, red and white, brandy 
and vodka. 

After this we called on Marshall Zhu- 
kov at his office. There Colonel Lee 
and Colonel Gault, who were General 
Eisenhower’s aides presented Marshall 
Zhukov with a SHEAF flag. I made two 
pictures here and on leaving Marshall 
Zhukov’s office I was asked by some 
Russian photographers, thru an_ inter- 
preter, if I had photographed Marshall 
Zhukov. I replied that I had. They 
were amazed and stated that it was the 
first time he had allowed himself to be 
photographed since 1937. 
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“N. Y. [. TRAINING HELPED ME § 
MAKE MY DREAMS COME TRUE” |, 


‘a Van Dmge” 


Camera Fan Turns Hobby Into Weill-Paid Profession 


eee 


¢ MPLOYED as stenographer 

by our home town paper, I 
soon decided that I wanted some- 
thing more than my routine office 
duties. Being a camera fan, I made 
up my mind that here was a field 
that offered real opportunities for 
both fascinating work and a sound, substantial 
future. However, I realized that the only way I 
could expect success was by getting expert train- 
ing. So I enrolled in New York Institute of 
Photography. 








“My instruction at N. Y. I. was a joy—every 
minute of it was so interesting, so clear and 
easy. I was delighted with my quick progress— 
and even more pleased with the personal and 
individual attention of my instructors. I found 
all the members of the N. Y. I. faculty, excel- 
lent advisors in every sense of the word. 


“Immediately upon graduating from N. Y. L, I 
secured a job as Press Photographer with the 
Indiana Evening Gazette. 

“However, at the same time that I was working 
for the Gazette, I began to dream about having 
a studio of my own. Today I have fulfilled that 
dream and am happier than I ever hoped to be. 
All my thanks to N. Y. I.!” 


NEW YORK INSTITUTE OF PHOTOGRAPHY 
Dept. 117, 10 West 33 St., New York 1, N. Y. 


Training Men and Women for Photographic 
uccess Since 1910. 





N. Y. |. RESIDENT TRAINING IS AVAILABLE 
UNDER GOVERNMENT AUSPICES TO DISCHARGED 
VETERANS, IF QUALIFIED UNDER THE G.!. BILL. 











All the photographs on this page 
are by Vera Brizzi. 


*From a letter dated June 15th, 1945. 


YOU, Too, Can Qualify for Photographic 
Success! 
N. Y. I. trained graduates come from every 
walk of life. Many of them either knew nothing 
about photography or were strictly “amateurs” 
before enrolling. Yct today they have won suc- 
cess in every phase of photography—in industry, 
as news photographers, “on assignment” in Hol- 
lywood, in advertising agencies, in commercial 
and portrait studios. Others have won independ- 
ence and a substantial income “on their own.” 


Train at Home or in Our N. Y. Studios 

N. Y. I. offers you sparetime training at home—- 
or studio instruction in N. Y. Ether way, every 
step of your course is personally supervised by 
experts. Available are courses including Com- 
mercial, Advertising, News, Fashion, Industrial, 
Portrait, Motion Picture and COLOR 
Photography. 

Our FREE Book, “Photography for Pleasure or 
Career” shows how you can enjoy photography 
to the fullest. Most important of all, it points 
out why photography means a sound, substantial 
permanent career, as well as immediate oppor- 
tunities. Mail the coupon TODAY ! 





New York Institute of Photography 
Dept. 117, 10 W. 33 St., New York 1, N. Y. 


Gentlemen: 


Please send me your FREE catalog. 
that no salesman will call. 


It is understood 


Name 
Address 


City State.. 
Please check course in which interested. 
C) Regular Resident Course (in N. Y.) 
CJ Home. Study Training. 
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ear LAST 


The war ts over...and mil- 


lions of servicemen and 


women are coming home! 


As the nation waits to welcome 
them, we humbly give thanks for the 
splendid job which they have done. 
America is also grateful for the unstint- 
ing support of those who made the guns, 
ammunition and other supplies with 
which the Victory was won. 

The greatest indebtedness of all, how- 
ever, is due to those who will not return 

to the unselfish and courageous air 
men, soldiers, sailors, and marines who 
gave their lives that the principles of 
democracy should triumph. In memory 
of their sacrifice, we must make the 
Peace a lasting one. 

And for those who are coming home, 


we must provide the opportunities that 
assure prosperity and happiness. 





Reg. U. S. Pat. Off. 


DA-LITE SCREEN COMPANY, INC. 


2723 North Crawford Ave. 
CHICAGO 39, ILLINOIS 


Here I received my first taste of what 
we were up against. Sgt. Howell, with 
his Eyemo, myself and Speed Graphic 
pitted against 75 Russian * cameramen; 
each with at least two cameras and some 
with more, each intent on getting the 
best possible pictures of the momentous 
event. In the large room used for the 
signing in Berlin the Russian movie men 
had set up six 1000 watt full flooded 
spots. These were arranged ali along one 
wall and directed toward the main table, 
using only the light reflected from the 
opposite white. wall for fill-in. They were 
shooting with coated lens wide open, 
some F:2, others at F:3.5. I used a 
Speed Graphic with my own personal 
Heiland flash gun, with 6” focusing re- 
flector and No. 5 flash bulbs. The Rus- 
sian stillmen, all 75 of them, were using 
Contaxes and Leicas without flash, shoot- 
ing at a 40th of a second, and the way 
they mobbed and shoved each other 
around for the advantageous shooting 
positions ! I wondered if they obtained any 
pictures. At one time during the sign- 
ing they started fighting among them- 
selves with fists. As the saying goes, “you 
have to fight fire with fire’, and not 
knowing the language, the only thing I 
could do was use my knees, elbows and 
a couple of times, my camera (I was 
wishing I had a tripod with sharp pointed 
legs). One of these times I broke the 
flash bracket loose from the camera. This 
didn’t hurt my equipment, but made it un- 
ruly to handle in the mob. 

After the signing we all left the signing 
room for a half hour while the table 
was prepared for the banquet. This 
started at 12:30 and lasted until 6:30 
a. m. The meal consisted first of ba- 
(Continued to page 120) 


roils proin develcped 1 
— 7 rged to 314x4l2 
MM wae velvet paper: B 
$1. _ “an exp. $1.05 
$1.3 $.90. Your 
a ly reloaded: 36 ae, . rtm 18 exp. $.30 
Fre tested, well-packed 
BULKFILM. 100 ft, $4.65; 50 ft. Gage 
(P. ms a Bag BS inopa 
Mailer, price list, and valuable *" “DOs and DON’ Ts” FREE 
SPIRATONE FINE GRAIN LABS., Dept. M 
49 — 27th St., New York 1, WN. Y., "Tel.: MU-4-1329 
ALL RDERS ‘or Saavicanen OVERSEAS RECEIVE 
PREFERENT! AL T' EATMEN WRITE FOR DETAI 
SEND US ADDRESSES TO winner WE SHOULD MAIL THIS 
SPECIAL INFORMATION. 
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Contact your dealer now for De JUR peace-time products which include important new 
enlargers, movie cameras, projectors and a variety of special purpose exposure meters. 


OS De JUR-AMSco corporation 
General Offices: LONG ISLAND CITY 1, N. Y. 
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CLASSIFIED WANT A D@ 








i at PHOTOGRAPHY has 82,- 
515 paid B. C. monthly circulat on 
includin, ge PR, jobbers a 
dealers oe the photographic industry, as 
well as well-known photographers, in- 
structors yee classes in photography, 
advanced amateurs, beginners, and Tech 


nical Libraries of E rmy air 
Base in America. Thess 82,515 readers 
are an influential market. Want Ads: 


15 cents per word including name and 
address. Zone number free. Minimum 
10 words, payable in advance. All ads 
restricted to agate type. Forms close 
October 15 for December issue. 


WANTED TO BUY 


WANTED: Minox Camera complete 
with developing tank and quantity of 
fresh film. Private party. Cash. George 








Garrison, 154 Shepard Ave., East Or- 
ange, N. J. 
SEND us your camera today. Will 


send certified check by air mail imme- 
diately. Items held ten days for your 
werevel of our price. Free estimates— 
for photo equ pment. “Cleveland's Cam- 
era Supermarket.” Rotbart and Reit- 
1900 E. 9th St., Cleveland, Ohio. 
WANTED: Super-D Graflex with fac- 
tory coupled diaphragm in perfect con- 
dition. rivate party will pay full list 
price of - —— for satisfactory 
instrument. N. Garrison, 154 
Shepard , ast Orange, N. 
‘Accessories for the Robot 2. Tessar 
F:2.8. Bruce . age ian Pad 
Motors. Owen Sound anada. 


FOR Sar 











FILMS 


NEGATIVE wr x Ansco 
25 feet, $1.10; 50 feet, $2.00 
100 feet, $3.15; postpaid. Established 22 
ears. Knight’s Film| Service, 1441 
idgeway, Los Angeles 26, Calif. 
8-16MM. SILENT SOUND Films. Dis- 
counts up to 50%. Sales 67c up; Rentals 
3S : changes. Catalogue listing 
3000 Films, Accessories, Transparencies. 
Outdoor iim, 100 ft. 16mm., $2. 
Double 8 mm., 25 it., $1.25. Free Devel. 
org Reed, 321 75th St., Brooklyn 9, 


35MM. 
Supreme: 








RiERA FILM—16 mm., 100 feet; 
Weston 8, $2.50; Weston 24 Pan $4.50; 
Weston 60 Pan $6.40—8mm., 25 fect 
double; Weston 8 $1.25; Weston 24 
Pan $2.25; Weston 60 Pan $2.75, in- 
cuges procegeiag. Immediate delivery. 
No C.O.D. BRAM STUDIO (650) 306 
West 44th St., New York City (18). 

25’—Double 8mm. MOVIE FILM— 
$1.50, Including Processing, Limit 5, 
MULTIPRISES, 171 Euclid, Bridgeport 
4, Conn. 


DEVELOPING—PRINTING—RE- 
TOUCHING—REPAIRING 
ENLARGING SERVICE—“‘Individu- 
alized’’ for those who demand the 
best. Send negative and instructions on 
what portion to enlarge or we will en- 
large to best advantage. 5x7 for $1.00, 
8x10 for $2.00, 11x14 for $3.00. Black 
god = or sepia toned. Remit in full. 

ain film development 50c per 
NORTHINGTON: S, P. O. Box 
1853, Jacksonville 1, 








Fin 
sell. 





90 FOOT ROLLS of Eastman plus X, 
factory packed, $3.60, not surplus film. 
8x10 Korona Vi iew, 4 film holders, case, 
$4 ; 3” lenses in barrels: Schneider 

F4.5 $14.50, Laack F4.5 
F3.5 $31.50; 


focusing 
Hobson Cooke 
5 4.50; Taylor Hobson 
F3.1 $42.50; Cooke Aviar 

F4.5 $38.50; 8 mm. lenses: Hex 
1” F3.5 for Perfex, Bolex, Keystone, 
Revere $19.75; Bausch & Lomb 1” 
F3. lenses for 16mm, $28.95 tax in- 
cluded. New Dinky Inkie 150-watt spot- 
lights, with Fresnel lens, $13.20 tax 
included. Camera Mart, 70 West 45th 
Street, New York. 

IMMEDIATE DELIVERY. 2x2 
slide projectors. 300 Watt. Fan cooled. 
Dayton — Rental, 2227 Hepburn, 
Dayton, 

5” F2 Scieaibar 








fast- 


Xenon Lens, 
Filters 


est lens in this length made, 2 





20” ; 
16” F4 Wollensak portrait w th built- in 
Shutter $99.50; 14” Goerz Dogmar F4.5 
$195.50; 165mm. F3.5 Tessar in special 
mount for Contax $149.50; Bentzin 
Primafiex with F1.8 5” Ernostar $300; 
Graffex 3%x4% with F2.5 Cooke lens 
$250; Po Graflex B Revolving Back 
F4.5 $175; 5x7 Home Portrait Graflex 
Heliar or Xenar $299.50; Leather Cases 
for nearly all Cameras; Cases for Per- 
fex $6.50; New G. E. Meters with 
$°,. oe: faa B 8x10 cut R....) ares 
ig double zipper A an ing 

$6.95: Zeiss Be eg 9x12 o Mh 
roflex $144.50; Cine Special with “choos 
lenses; Medalist Case and Extras 
$224.50; Stereo with 5” F6.3 Bausch & 
Lomb ‘Zeiss Matched Lens in Com- 
pound Shutter $75.50; Song Stereo 
6x13 with F2.9 Anti-Comar Matched 

mses and Coupled Rangefinder; Leica 

py Attachment on, Tubes. No list. 
State your needs. Will buy, sell or 
ode, WELLS. S-SMITH, 75 E. Adams 


Chi 
SNSTRUCTIONS 

PHOTOGRAPHY for pleasure or 
profit. Learn at home. Practical basic 
training. Long established — Write 
for booklet. American School of Pho- 
tography, 1315 Michigan, Dept 2122, 
Ch’eago 5. 
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ville 1, Florida. 
35MM. FINE GRAIN developed and 


enlarged to approximately 3x4 $1.00. Bulk 
Film and reloads availab.e, send for 
list. Stanley Photo, Box 49, Station C, 
Brooklyn, N.Y. 

“2x2 SLIDES made from any | negative 
unmounted $.10, cardboard $.12%, glass 
$.20, Minimum $1.00. Duane Stebbins, 
Box 62, Agawam, Mass. 

BEAUTIFUL oil hand-colored enlarge- 
ments from your negatives: 5x7, $1.35; 
8x10, $2.10; 11x14, $3.00; 50c more for 
coloring each extra person on photos. 
From photos 50c extra. Specify coloring 
wanted. Now! Elegant, genuine leather 
frames for above. 5x7, $4.50; 8x10, 4 
$5.50; also leatherette, $1.75 and $1.95, 
respectively. Remit in full plus 25c for 
mail'ng on all above orders. No work 














WAR-BARGAIN Used Camm Can- 


did Camera $4.98, Kodak $7.00, Graflex 
$27.50. Enlarger $15.00. 35mm_ Reflex 
Cameras — and many others. Movie 


camera $5.00. Projector $8.00. Roll Film. 
Send 25c for latest list and descriptions. 
Used Camera Directory, Box 1-R 
Canton, Ohio. 

8MM. DESIRABLE. scarce and oth- 
ers. Howard Burkhart, 117 Roosevelt, 
Philadelphia 20, Pa. 

““SOUTH WESTERN SLIDES. Yose 
mite, Grand Canyon, Zon, Bow 
Dam, etc. 20 full frame mounted slides 
for $1.00. L’st and 5 samples 25¢ coin. 
Minimounts for your positives. 
or double frame $2.00 per 
ROGERS STUDIO, Box 134, San Diego 


5, Calif. <. 
NEW GUINEA, 25 or'ginal photo 
graphs by a Seabee, 4x5, = Passed 
by Naval Censor. C. W. Lark, P. 0. 
Box 121, Tucson, Arizona. 
} “GIRLS. Postcard § Size. 
ly amateur posed in silk hose, high 
heels, etc., 10 for $1.00. W*‘neholt, 
Woodbine 34, , Penna. 

~ FREE! Membership in the Photocraft 
Print-Slide_ Exchange (B&W and Koda- 
chrome). Everyone, never where invited 
Stamp for deta‘ PHOTOCRAFPT, 
Bellflower 1, California, 

GORGEOUS GIRLS—Sparkling, “Al 
lure’’ and ‘‘Sarong Girls,’’ two breath 
tak'ng films, 8mm., ft., $2.00; 16mm., 
100 ft., $4.00, each. Big 1945 catalog 
many film bargains and sample, dime. 
Audet, Box 6520-EG, Philadelphia 38, 
Pennsylvania. 

~~ BETTERPIX. - Outdoor ‘Safety Film, 
100 ft. 16 mm., $2.50; 25 ft._Doube 
&mm. $1.25. Free Developing. Finished 
subiects sold, exchanged. Sound library, 
BETTER FILMS, 742 New Lots, Brook- 
OS Al ee 

GORGEOU S GIRLS— Sparkling * “Al- 
lure’ and ‘‘Sarong girls,’’ two fasci- 
nating films. Travel, adventure, sports, 
Christmas subjects, many film bargains. 
Big 1945 catalog and film sample, dime 
Audet, Box 6520-EG, Philadelphia 38, Pa 

ATTENTION! Special offer for & aid 
16mm, movie fans. Get the most out of 
your equipment for the least cost. Our 
complete film library is at your dis- 
posal. Send for free details stating 
whether your equipment is 8 or 16mm. 
Ask also for special prices on Quality 






































sent C.O.D. Specialists in miniature fine- | Fjjm for your 8 or l6mm. camera 
mare! photo-fin'shing. Columbus Photo | Variety Home Movie Plan. Palatine. 
Rey: 1949 Broadway, New York 23, | [ilinois. 

SERVICE. Troup MUSIC 


TROUPS_ PHOTO 
Building, Toccoa, Georgia, 6 or 8 ex- 
posure roll film developed and printed 
25c. 35mm. govetoped and enlarged—36 
exposure $1.00. 

RETOUCHING PORTRAIT negatives 
by e tt; mail serv‘ce. George Pollak, 
$322 Fountain Ave., Hollywood 27, Calif. 

L-6085, licensed. 
35MM. ENLARGING ONLY! Be- 
cause we specialize in 35mm. work only 
you can be sure we do quality work. 
ree mailers and prices on _ request. 
Herbert Platshon, 1316 Park 
Washington 10, €. 


MOVIES—SLIDES—PHOTOS 

$1 BRINGS ‘“‘Surprise’’ assortment 
8mm. colorful titles! Guaranteed. Il- 
lustrated catalogs hundreds 8-16mm. 
silent sound lms, dime. LeMoine 
Films, Nevada, Mo. 

HOME MOVIES—16mm. Silent, 
Sound — exchanges, sales; list free. 
Kodachrome Slides—sample 35c; Special 
Pg = 4 slides Eisenhower at Capitol 

. Galloway, Film Service, a 

Fin St. . Washington 20, D.C 

SENRATIONAT full color movie sub- 
jects! 8mm., 
Special! Projecti on 
seenee (Koteckrome) 








oad, 














length 
“Waikiki Hula,”’ 





hy dth. Iriscope K'‘ts, 

ey Color Productions, 

aay 392-D, Sinica, N. Ens, Tie 
WE NOW GIVE two Kodachrome 


slides from our I'sts for one slide from 
Send 25¢ for Plan & Membership. 
Ban. American Color Slide Exchange, 212 





Pacific Avenue, Houston 6, Texas. 





PIANISTS — Quickly improve tech- 
nique, sightreading, accuracy, memoriz- 
ing, playing through Mental Muscular 
Coordination. Free Booklet. BROAD 


WELL STUDIOS, Dept. 175L, Covina, 
Calif. 


MAGAZINES, PERIODICALS 


MAGAZINES (back dated)—foreign, 
domestic arts. Books, booklets, sub- 
script‘ons, pin-ups, etc. t 
(Refunded.) Cicerone’ s, 
New York 17, N. Y. 


CAMERAS, PHOTO SUPPLIES 








863 First Ave., 








USE any camera with plentiful 35mm 
film! Simple instructions. Rus -00. 
TIREKOP, B-10, Madeira, Ohio. 

BEAUTIFUL Kodachrome Sl'de and 
list, 25c. Art Slide Co., R-1 Canton, 0. 

EXPERIMENTAL LENSES — Wide 
selection. Six lens assortment 50c com 
Postraid. Full l'sting five cents. Lens- 
kit Novelty Co., Box 27, Station C 
Evansville, Indiana. 











BOOKS—EDUCATIONAL 


CORRESPONDENCE COURSES and 
self-instruction books, sl ghtly used 
Sold, Rented, Exchanged, All subjects. 
Satisfaction guaranteed. Cash paid for 
used courses. Complete information and 
92-page ‘Illustrated bargain catalog Free. 
Write — Nelson Company, Dept. 2-55 
Chicago 4. 
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“100,000 POSTWAR JOBS ABROAD” 
—South America. China, India, Burma, 
Japan, Russia Malaya. How, when and 
where to apply. Postwar U. S. partic’- 

pation in world reconstruction and trade 
femands thousands of American-trainec 
mechanics, salesmen, technicians, en- 
gineers, foremen laborers and business 
representatives —every trade needed 
Our 15,000-world copyrighted forecast— 
compiled from business, professional and 

vernment sources—lists over 200 big 
ti S. firms with fore’gn interests, gives 


job information, salary brackets, con- 
tract tips, application letters, passport 
informat'on, climatic conditions, ete.- 


everything needed for your immediate 
application, $1.00. Return for refund in 
7 days if not satisfied. Pacific Indus- 
trial Research Bureau, 202-Y Studio 
Bldg. Portland 5, Oregon. 

“OIL COLORING phoscareshs a fas- 
cinating hobby or profitable business. 





QUICKSILVER (Mercury) metal 
urgently needed. Cash paid immedi- 
ately. Free containers, information. 
American Mercury, Norwood, Massa- 
chusetts. 


ATTENTION! 





Experienced model 
Auburn hair, height 5 ft. 6 in., weight 
125. Write for particulars. Only legiti- 
mate offers considered. Marcia Mercer, 
3654 39th Ave., Oakland 2, Calif. 

REPRODUCE any snapshot on hank- 
ies, slips, leather, stationery, etc. Out- 
fit $1.00. No stamps or checks. losell 
em 4667 Rockwood Road, Cleveland 5 

1 

MAKE ‘EM LAUGH! Write on spe- 
cially —, humorous letter heads, 6 
# colors, 6 entirely different styles. 
Tope says, hey’re a riot.”” 36 qual- 
ity letter heads and 36 envelopes $1.00 
Post Paid. NOVELPRINT CO., Dept. 
5, Box 6, Gardena, California. 


WILDFIRE SELLERS, Novelties, 























Learn at home. Easy s mplified method. | [iterature, Latest Merchandise, Busi- 

Send for free information. National | ness Help, Sources, Hundreds Swaps. 

Photo Coloring School, 1315 Michigan | D'me brings all. M. Cher®ence, 1200 

Dept. 2122, Chicago 5, Ill. North Dearborn, Chicago 10. 

SWAP CAMERA FANS—Shoot beautiful full- 

figure models with artistic lighting in a 

meg * r modern private studio. Hollywood Photo 

Contax III, F1.5 lens accessories; | Shop, 1670 N. estern Ave., Holly- 
Makinette % west pocket, Fe “gy wood, Cal'f, Phone Hillside 0578. 

sories ; ilmarex enlarger; y . 

chess set; Repeater Watches; Helios YOU_CAN ENTERTAIN with ie 


and Sixtus Light Meters; above valued 
at over $1,000; what have you to offer? 
Joseph Zeidelman, 4160 Girard Avenue 
Philadelphia 4, Pa. 


MISCELLANEOUS 
PRINT PERMANENT PHOTOS on 


V-Mail, cloth, stationery, greeting cards, 
Kit w'th 








etc. No Darkroom or fuss. 
instructions _50c. Giant size $1.00. 
Gould, 1042 Union, Brooklyn 25, New 
York. 





NEW “HAINES Print-O-Cab I'ght safe 
paper and film storage box now avail- 
formed jointless 


able in handsomely t 
aircraft aluminum. Dealers invited, 
$6.95, Box 17!. Glendale, Calif. 


ss System. 
5x8” $2, 8%x11” 
oO. 


COPY ANYTHING 
Sets postpaid, 4x6” $1, 
$3. Box 181, Cincinnat', 





Trick Chalk Stunts. Catalog, 10c. B 


Chalk Talks, Oshkosh, Wisc. 





MINERALS, Coins, Stamps, Indian 
el'cs, Pistols, Old Glass, Catalo 
5c, Cowboy Lemley, Las Cruces, New 
exico. 





FILM IS SCARCR¥2How would you 
like to OWN and work with ORIGINAL 
Fm or 2%4x3% _ Professional Cut F'lm 

atiees of HOLLYWOOD'S FAMOUS 
Nee GIRLS in full figure artistic 
aa Specify high or low key and 
negative size. $2.00 each or 3 for $5.00 


in 4x5 size, $1,50 each or 4 for $5.00 

in 2%x3%. NO COPIES Originals 
Guaranteed. HOLLYWOOD PHOTO 
sane. P.O. Box 2909, Hollywood 28, 
alif. 





SAVE up to 25% on paper and chemi- 
cals. Write for free list of money sav- 
ing values. Albany Camera Shop, Inc., 
204 Washington Ave., Albany, N. Y. 





MEN, WOMEN, MAKE MORE 
MONEY! CASH IN ON NATIONALLY 
ADVERTISED PHOTO STAMPS. Real 
glossy photos in amazing stamp size 
miniature, 100 for $2. Made from any 
size snapshot, et or negative. Gives 
you your own full or part time business 
without investment. Repeat orders in- 
sure steady ‘ncome. Write for FREE 


samples_and_information. Photo eee 
cialty Co., pt. 215, 38 West 33rd 
Street, New York 1. 





ASSEMBLE your own coupled range- 
finder and flash synchronizer. Instruc- 
tions and all parts, machined ready to 
put together with a screwdriver. C oup 
led range-view finder (give negat ve size 


and focal length), $5.35. Pocket range- 
finder, $2.10. Flash synchronizer for 
Compur type, $1. Ranj-Vu, East Lan- 
sing. Mich. 





CANDID CAMERA 127 or A-8 New 
Sensation in better cameras. Complete 
Set fin'shed Parts $3.50. Assembly 4 
30 minutes. Satisfaction or mone 
funded. Plans free. ok LYCAM OM. 
PANY, Box 272-F, La Jolla, California. 

U NU SUAL KODACHROME A a T 
SLIDES! List, 2_ samples 5-$2. 
Art Transparency Co., Box 2084- 'P, San 
Antonio 6, Texas. 

40 MIXED Indian Cents $1.00—50 dif- 
ferent coins from 50 different countr es 











$5. — lists — approvals — DelMonte 725 
West 172nd, New York 32. ara 
PAPER-—Outdated, fogged, or mot 


tled photographic paper made useable! 


(co'n) brings instructions. PicTrix, 
Dept. 10, 1215 Rosedale Drive, Dayton 
7, Ohio. 





PHOTOGRAPHERS. 








WE WANT good black and_ white 
glossy photos covering the following 
subjects: Religion, all denominations; 
children in Sunday School, in school, 
at play, at home or ‘doing things. In- 
spirational, seasonal, scenics, agricul- 
tural historic. Home life. en and 
women, young or old, reading or study- 
ing the Bible. Church ceremonies. Wil! 
pay from one to five dollars for each 
one accepted. Religious News Service 
Photo Department, 381 Fourth Ave, 
New York 16, N, Y. 








| MINICAM PHOTOGRAPHY 


ee East 12th Street 
' Cincinnati 10, Ohio 


[] Enter my | year subscription for which | enclose $2.50. (Two year 
subscription $4.00 [_]) 




















On Scnenuce.. / 


TECHNIFIN/SH RAPID 
PHOTOFINISHING SERVICE 


War restrictions are gone. Plenty of 
material---new machines---new meth- 
ods---Quick service for 
your films. 





artridge Reloads 
36 Exp. 35c. 18 Exp. 20c. 


10c itional if we supply cartridge 


TECHNIFIN/SH COLOR pet] 


From 35mm Kodachromes or 35mm area of 
other sizes. in FULL COLOR 8° x 10"— mounted " 


Additional Prints 
from the Same Transparency $1. 50 


VATA LULL 











FILMDEX 


VISUAL 
PLANS 


FOR FILING 
and 
VIEWING 
KODACHROMES 
35 mm. or Bantam 


Gives every day enjoyment in viewing your Kodachromes, 
attractively illuminated—convenient, usual filing. Ask 
your dealer or write for circular. 


FILMDEX, Brookfield, Conn. 


W.N. De Sherbinin, copyright. Pat’d & Pat. pending. 














Footnote “Jo History 
(Continued from page 116) 
pickled ham, cheese, sardines, 


Next chicken or steak 
(mine was steak), peas, potatoes, straw- 


logna, 
salads, radishes. 


berries and cake. 
thing, whole cherries and juice served in 


Then a sweet cherry 


a glass. Drinks were red and white wine, 
champagne and vodka. During the meal 
27 toasts were drank. Here they are as 
I wrote them down: Stalin, General 
Eisenhower, Tedder, De Gaulle, De Tas- 
signy, Churchill, Roosevelt, to the Dead 
Soldiers, Convention at San Fransico, to 
the Allies, to the Peace, to American and 
English Navy, to the stand at Stalingrad, 
Russian Navy, Artillery and its best user, 
a two time Russian Hero, and then there 
is a note among my notes that says “Oh, 
what the Hell.” 

At six thrity a. m. we started an hour 
of touring thru the flattened city of Ber- 
lin, where I had the opportunity of making 
more pictures, then to the airdrome 
(Templehof). Three 
landed in Paris. 
a quick shower and shave, then hurriedly 
returned to the lab to make selections 
Of the 
60 exposures I made we used 32, wire- 
photoed 18 to the States. 
I crawled in bed after seven days of nerve- 
wracking excitement, content and satisfied 
that having been chosen for this important 
job, I had successfully covered two of 
the top stories of the war. 


hours later we 


and caption the finished results. 


At seven p. m. 





35mmi 
ROLLS! 


Pay only for what you 

18 Exp.—1 Print Zach =86c. 

If less than 25 negatives are good, we 

print, Enlarged to 31x 

paper only. Reprints 4c each. High 4 
K, 20 Fine Grain Developing. Prompt Service. Save 

MONEY. Send roll and $1.00 today. ( sent C 

plus stage.) Send for free 

GUARANTEED RELOADS. No Better Work at Any Price— 

Over 25 Years’ Experience. 


MINIPIX LABORATORIES 


P. O. Box 1144, Dept. 311, Chicago 90, Ill. 
ee 1939, Minipix Laboratories 





Print each—$1.00. 
© shditional prints 4c each. 
issue 4c credit 


Turned my negs in, had, 
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NOW you can get them! 


G-E REFLECTOR 
FLOODS 


They carry 
their own reflector! 


¢ List 
Plux Tax 


‘at your G-E dealers 














| Here’s why you'll like G-E Reflectorfloods! 


1. Plenty of light for snapshots and . Top reflector efficiency always. 
movies .. . black and white and Dust can’t get at the G-E R-2 
color. And as many as three Gen- reflector to cause loss of light. 
eral Electric R-2 Photoflood lamps 


ae This means more light in the 
can be used on one home circuit. 


picture area, helps you make 
2. Built-in reflector makes for ready sure of each shot. Available 
portability. Same reflecting surface now! Ask your dealer for G-E 
as famous G-E Sealed Beam head- Reflectorfloods. 

lamp. Ample spread of light. 


3. Fits into any lamp socket. That 
means greater versatility, greater 
flexibility in use. (Can be used in 
regular lighting equipment.) 


ivcep photographic ponpoce 
G-E LAMPS 


GENERAL @ ELECTRIC as. 


Focal-plane 














[121] 











SLIDE CASE 


Exquisitely designed case for your 
favorite slides and the Hollywood Profes- 
sional Viewer. Made of brilliant plastic, in 
various colors, this modern album case en- 
hances and lends charm to your home. It 
is the ideal way to keep irreplaceable slides 
from loss or damage, always ready for 
instant showing. 


HOLDS 126 READYMOUNT SLIDES 
and the 












PROFESSIONAL 
MODEL 


SPECIAL FEATURES 
1. Extra large lens. 
2. Spiral grooved eye- 
piece for precision fo- 
cusing. 3. Takes any 2” 
x 2” slide. 4. Third di- 
mensional effect. 5. Ex- 
traordinary magnifica- 
tion. 6. Made of 
brilliant plastic. 


3 FILM TRACKS 


with every World's 


viewer... Fi 

for 35 mm, 16 xed 

mm and 8 mm Viewer 
film strips. $3.00 


See Your Photographic Dealer 
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MOTHER KNOWS BEST 


(Continued from page 65) 


MOTHER W. Eugene Smith 


“But at the first opportunity she’s going 
to arrange for a one-woman show,” said 
“Wonderful.” 

“I only work at photography when I 
can find time, which isn’t very often,” 
Nettie Lee explained. “I’ve had Gene’s 
children with me nine months out of the 
last thirteen. Before the war, Gene sent 
his negatives to me to develop and print, 
and even when he was home, I’d develop 
and he’d print. I confess I got a big 
kick out of this phase of it...” 

“She likes laboratory work better than 
I do,” said “Wonderful.” 

“Now I make up prints for various 
agencies who ask for certain pictures. I 
suppose I must have around 8,000 nega- 
tives by now. Gene probably has over 
50,000. In between times I go out on 


NOT DOLLAR 
DEVELOPING 


Your n tives deserve quality developing. 
3 We give individual at ention to each negative. No 
ihass production! 35mm films developed—fine grain vaporated © 
prevent scratches—enlarged to 31/x41. Beauti ul. quality prints 
. ranteed. Single wt. glossy paper. ~ 
ue 1.25. Double wt. Portrait paper, $1.75. 18 
-f exp. roll, 70c. i-day service. Rel» ding: 36 
men rom Bf exp., 60c; 18 exp., 40c. FREE mailing 


Pay 8 MINICAM PHOTO LABS. 
nts 25c. Dept. 4, La Crosse, Wis. 





































"Be sure to use my 
Mendelsohn Speedgun’”’ 


He knows what wonderful photos you 
can make by using the MENDELSOHN 
SPEEDGUN for sharp, clear, action 
pictures. 

He will see you and the children as 
you are—“FULL of LIFE.” 

The Mendeisobn Speedgun is also ap- 


proved and used by Army and Navy 
Photographers throughout the world. 


MENDELSOHN SPEEDGUN CO. 
457-461 Bloomfield Ave. ¢ Bloomfield, N. J. 


ONLY A 






















CAN MAKE A SYNCHRONIZER AENDELSOHN MAKES THE SPEED GUN 















preferred 
by professionals 
for their 
unfailing 


performance 


other col 
sai fo as wee 





varcat ST 
Cncags. eueten.04- 





BRIGHT STAR BATTERY CO., CLIFTON, N. J 


$1.40 35mm. FILM SPECIAL $1.40 


Fine Grain Developed—Enlarged to 3x4 

With reload choice of Film for $1.40 
36 Exposure without reload $1.00 
18 Exposure 60c, Reprints, 3c each. 


Bulk 35mm. Guaranteed Film 


Movie short ends only. Not Government surplus or outdated film. 
ANSCO — EASTMAN — DUPONT 
SUPREME — PLUS X — DUPONT No. 2 


272 feet $1.00 100 feet $3.50 
Film Speed 50 Weston, 32 Mazda 
36 Exposure Reloads 40c With Your Cartridge 


We pay Sc each for empty 35mm cartridges. 
Please remit; save C, O. D. charges and delay. 


ALLEN'S CAMERA SHOP 


7410 Sunset Bivd., Hollywoed 46, Calif. 



















GET THIS NEW BOOK FOR 
MORE DRAMATIC LAYOUTS 









Impart freshness, sparkle 
and vitality to your lay- 
outs. H. Felix Kraus, 
commercial artist and 
wrter on photography, 
d monstrates how in this 


camera supply stores—or 
write 





HOUSE OF LITTLE BOOKS 


80 E. 11th Street, New York 3, N. Y. 
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assignments for pictures. 

Future plans? 

“Well, I’d like to get the best work I’ve 
done printed. Then I’d Mke to make a 
tour of the country taking pictures. I'd 
like to be a photo correspondent and take 
pictures that mean something. You know 
—characterize people as they really are. 
If I want a pretty picture, I choose a sub- 
ject that is inherently pretty. I don’t be- 
lieve in glamorizing a subject that is 
inherently unglamorous.” 

There you have Mrs. Smith, the Nettie 
Lee Smith who, when I telephoned her 
for an appointment, laughed shyly over 
the phone and said, “Do you really think 
there is a story in me?” 

If there were any doubts lingering in my 
mind after what Berenice Abbott and a 
friend on Life told me, they vanished the 
moment I saw Nettie Lee Smith, There 
is a story in Nettie Lee, a story which 
proves that photography, though long con- 
sidered a hobby for young people, can be 
that—and more—for busy grandmothers. 
Youth is measured not in years, but in 
spirit alone. 


Something New 
Sir: 

Glad to see your interest in Diazos (Minicam, 
page 70, September). 

Ozalid Dryphoto is a relatively new product 
and it no doubt will be improved to a further 
degree within the next year. 5 

Right now it is not so permanent as Ozalid 
Rapid Black, Blue or our other materials gen- 
erally used for line reproductions. 

But, for all practical purposes, it has been 
found to be satisfactory. In the future we look 
for improved permanence and brilliance and we 
shall be glad to send you samples of our product 
from time to time to keep you posted. 

Also, within the next few months we will have 
literature describing Ozachrome —a_ product 
now in the experimental stage—which will per- 
mit the production of beautiful color prints 
direct from the separation film transparencies. 
Using these colored transparencies, lithographers 
will be able to obtain, for the first time, actual 
color proofs before the engravings are made. 

I have just mentioned this to arouse interest 
and we shall send you complete facts when 
available. 

Emmett J. SHELLEY, 

Ozalid Division of 
General Aniline and Film Corporation 

Johnson City, N. Y 





“Carry on, corry 
we will always ‘ 


NATION 
A Force 
25 WEST 4: 


“Oh, my darling Clementine . . 


whose shoes were number 9 


“Daisy, Daisy, give me your answer, 


‘cause I'm half crazy 


e / ara 
2 2 


WILE “Pack up you troubles in your old kit 
as SMILE bag and smile, smile, smile ” 


“Old MacDonald had a farm 
| \ and on the farm he had 
+c 


eed On, corry on, carry On, 
we will always carry on 


RNATIONAL THEATRICAL & TELEVISION CORP. 


A Force For Better Living Through 16mm 
25 WEST 45th STREET °* NEW YORK 19,N.Y 


IN 510,000 FIRST PRIZE! 


10 Big Additional Prizes! 


' Motion Picture on any subject. Write contest director, 


atrical & Television Corp., for complete details 





Turi your family ...dazzle your friends... with 
these four delightful sing-song reels —each o joyous 
animation of four ever-popular songs. 


You just can’t help joining in the rousing choruses 
of songs like “Daisy,” set against a brilliant Gay 
Nineties background . . . “Clementine,” vividly 
illustrated with the funniest animated cartoons 
you've ever seen... “The Man on the Flying Tro- 
peze,” with nostalgic lantern slide animation . 
end all your other all-time old-time favorites 
Here is the four complete “Let's All Sing Together” 


listing: 


1 W 

Daisy, Doisy Put On Your Old Gray 

Old MacDonald Had A Bonnet 
Farm The More We Are To- 

Home On the Range gether 
Alovette The Daring Young Man 
on the Flying Trapeze 

" Carry On 


Oh, Susanna IV 
Carry On My Wild Irish Rose 
Shori‘nin Bread En Rovland Ma Boule 
Pack Up Your Clementine 

Troubles lve Got Sixpence 


You can buy these reels separately if you desire 
at only $25.00 each . . . but you will surely want 
two or more. The entire four sells sell for the re- 
duced price of $90.00! 

Once you get these thrilling and delightful sing- 
song reels, you and your family never need go 
another dull evening. You can be sure of that! So, 
fill in and mail coupon today. 


“Oh, he flies through the air with the 
greatest of ease, the daring young 
man on the flying trapeze .. .” 


INTERNATIONAL THEATRICAL & TELEVISION CORP. 
25 West 45th Street, New York 19, N. Y. 


Please send me [] reels of each of numbers [) 1 
020304 
Enclosed is a (_] check () money order or [] C.0.D. 


covering the above order. 


Address 


I 
' 
! 
t 
| 
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| 
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! 
‘ 
i] 
' 
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PORTRAIT OF AN ARTIST 


” (Continued from page 44) 


this, for with him, I have always thought 
of myself as “the man who came to din- 
ner.” On my last trip to New York from 
Florida I found myself without a hotel 
reservation and received an invitation to 
stay two or three days until I was settled. 
Five weeks of wining and dining later, I 
finally moved out and reluctantly re- 
turned to Florida. 

Gross’s studio in the rear of .an old, 
condemned building on East 9th Street is 
a meeting place for many of the elite of 
the art world. Yet it is strictly a work 
shop. There I always looked forward to 
my favorite lunch. We would buy milk 
and rye bread, and together with the 
honey and jam kept in the studio we 
would sit down amongst the clutter of 
unfinished statues and talk art, photogra- 
phy, women, and business, until Gross 
thought it was time to begin work and 
his chips would fly into our milk, 

The reactions of the various men were 





as different as they were interesting and 
informative. It amazed me to see these 
men who had never used a camera talk- 
ing with a FEELING of photography, 
Not one used the expression, “It looks 
like a painting,” as a means of apprecia- 
tion of praise. I was grateful for that. 

Occasionally I would run into difficul- 
ties—these accomplished artists are human 
enough. One renowned American sulked 
and refused to admit he looked as old as 
the photograph appeared. (I do not re- 
touch any of my portraits.) Despite his 
wife’s personal liking of my portraits he 
declined a “swap.” Happily, however, 
the great majority of reactions were favor- 
able, as their generosity and _ personal 
recommendations proved. Their comment 
was always thought provocative and the 
composition of a print, one of my primary 
concerns, always came under discussion. 

Not always was it easy to convince, for 
when I met them some of the European 
artists had not yet learned English, and 
I remembered very little of my high-school 





There is still time for you to enter the 


$2,000 POLAROID FILTER CONTEST 


Submit pictures like these which show how POLAROID Light- Polarizing FILTERS improve the view 


IMPROVE YOUR PICTURES 
with a Polaroid Light-Polariz- 
ing Filter. Produce dark sky 
effects without distorting colors. 
Eliminate unwanted reflections. 
Reveal surface details hidden by 
glaring light. 


WITHOUT POLAROID FILTER 





Cash Prizes 
Color Black-&-White 
$500 FIRST $500 
$200 SECOND $200 
$100 THIRD $100 
$75 FOURTH $75 
$25 FIFTH $25 
$10 6th-I5th $10 


WITH POLAROID FILTER 


These pictures show how a Polaroid* Light-Polariz- 
ing Filter removes surface glare and reveals sub- 

Contest Closes Nov. IS pe es details. Choose your own subject — any Contest Closes Nov. 15 
scene which is improved by better cloud contrast 


or reflection control. 


Prizes for Color Photographs. Prizes for Black and White. Any Camera, Any Subject. 
Get Rules and Entry Blank from Your Dealer 


POLAROID Light-Polarizing FILTERS 


A Product of POLAROID CORPORATION a Manufactured for PIONEER SCIENTIFIC CORP. 


Cambridge 39, Massachusetts 


Empire State Building, New York 


*T. M. REG. U. S. PAT. OFF. 
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NOT YET Ceedsocn/ 


The FR PRODUCTS —tanks, chemicals, accessories —that made your darkroom 
efforts so enjoyable ...so simple... so efficient will be returning. Among 
the first to cothe into sight will be these genuine chemically _ 


resistant bakelite tanks—the largest selling in the world. 


ER “SPECIAL” ROLL FILM TANK 


fr CUT-FILM-PACK TANK 





Greater than ever will 
be the demand. However, a 
, greater than ever production 
has been planned to meet it. Go to your dealer, today. MAKE YOUR 
RESERVATIONS, NOW. Be sure you’re among the first to begin 
enjoying the finest in photography the moment materials are released. 


THE LP 


CORPORATION 


FORMERLY FINK-ROSELIEVE CO., INC. NEW YORK 56, N. Y. 
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#¥rench. However, with a word or two 
here and there of English we managed to 
make ourselves understood. Ferdinand 
Leger incidentally had a little sign tacked 
on his studio wall—on one side were a 
few English words such as “janitor,” 
“more heat” and “hot water” and oppo- 
site were their French equivalents. Cha- 
gall and I managed well with limited 
words and an enormous amount of arm 
waving and gesturing. 

I don’t believe in giving photographs 
titles as a rule, but John Sloan startled 
me once with a suggestion. I took one 
of the shots of him seated before a high 
section of drapes, drawn to reveal stacks 
of canvasses stored away. When I showed 
him the print he approved and then wryly 
urged me to call it “The Tragic Photo- 
graph.” I asked him why and he re- 
plied: “Well, have you ever seen so many 
unsold paintings?” 

Few subjects, of course, are as contro- 
versial as art, and I found myself being a 
worn diplomat while cross-examined by 
different schools of 


artists of so many 
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thought represented in my series. Artists 
are always curious and inquisitive about 
one another, and sometimes critical—few, 
however, put it quite so pointedly as 
Georgia O’Keefe when I called her for 
an appointment. She was willing enough 
but was rather curious as to whom I had 
taken, so I explained that to date I had 
photographed about fifty artists, She re- 
plied acidly, “Fifty artists — are there 
THAT many in America?” 

Home Again 

Sir: 

Yes, I’m the same Paul Dorsey who formerly 
made his home in Los Angeles, but, since his 
recent discharge from the Marine Corps, has 
gone to work in the photographic department. 
of the Ford Motor Co.; heading up a small 
section doing special assignments for news- 
papers and magazines as well as turning out 
movie shorts for dealer and public consump- 
tion. 

Paut Dorsey, 
News Bureau, 
Ford Motor Co., 
Dearborn, Mich. 
® Paul's many friends will be glad to know where 
he has holed up. As Lt. Dorsey he was instrumenfal 
in getting more than a score of Minicam readers 
into combat photographic assignments.—Ed. 


CU ne dd 


ENLARGER 


59 







































| PRISM 
| RANGE FINDER 


Accurate automatic focusing without guesswork. 
For the first time, a ground and polished optical 
PRISM takes the place of the movable mirror pre- 
viously used to reflect the image. Result ...a 
brighter, non-fading image—less getting out of 
dj t—per t reflecting quality—easier, 





more accurate AUTOMATIC focusing all the way. 


The KALART focusing operation is automatic. All 
you need do is turn the focusing knob of your 
camera until the double images seen in the Range 
Finder merge into a single image and your cam- 
era is in focus...not almost—not closely —but 
ACCURATELY. Negatives focused with the KALART 
Synchronized Prism Range Finder can be “blown- 
up” to sharp enlargements of great magnification. 


The KALART Synchronized Prism Range Finder 
can be installed on most press and film pack cam- 
eras. Speed Graphics and B & J Press Cameras can 
be ordered with this equipment factory installed. 


Write today for FREE information on the KALART 
Synchronized Prism Range Finder and Focuspot 
Learn how these Master Precision Instruments make 
Better Picture-taking as easy as A-B-C! Address 
Kalart, Dept. C-11, Stamford, Conn. 

* 
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SOUTHERN PACIFIC 
LINES 






Southern Pacific Album—No. 11. 


THE FINEST AND CLEAREST OF 


RAILROAD 
PHOTOGRAPHS 


IN HANDY ALBUM FORM 


Each of these popular dollar railroad photo albums 
has 20 large 14-inch pages of highly glossy pho- 
tographs by the country's top-notch rail photog- 
raphers, all carefully selected to give a represent- 
ative selction of the subject indicated by the title. 
Many of the pictures are full page size (10!/4x14- 
inch), suitable for framing. They may be easily re- 
moved without damaging the book, which is plastic 
bound. Once you see one book you'll want all 
eleven, 

Book 1—Eastern Railroads 

Book 2—Far Western Railroads 

Book 3—Midwestern Railroads 

Book 4—Colorado Railroads 

Book 5—Southern Railroads 

Book 6—New England Railroads 

Book 7—Electric Railways 

Book 8—Pennsylvania Railroad 

Book 9—New York Central Railroad 

Book 10—Modern Steam Locomotives 
And the brand new No. 11— 


SOUTHERN PACIFIC 


The photo story of the country's longest railroad, 
with many full-Bage pictures. 


ONLY of | EACH POSTPAID 


See them at your book or hobby store today or 
send the coupon for prompt mail order service. 





KALMBACH PUBLISHING CO. 
Dept. 1025-E, Milwaukee 3, Wis. 


Here’s $ 


2.2 8°93 6-7: 3:3 


» Please send me albums numbered: 


Name 
Address 
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EARTH PATTERNS 


(Continued from page 24) 


1/400th—1/500th second at F6.3—F8, 
Of course your experience on the ground 
helps a lot. For example, if you’re photo- 
graphing sand, snow, desert, sunlit water, 
or other light reflecting features, less ex- 
posure is needed than for mountains, 
forests, dark scrub, or other light absorb- 
ing areas. You'll have to use a certain 
amount of judgment here, and adjust the 
diaphragm accordingly. 

Be sure your shutter is working fast at 
the low altitudes. To be on the winning 
side, 1/500th second is your best bet. 
I never use anything less. 

One or two other points before we take 
off. The ground below will be moving 
past you pretty rapidly, and your objective 
might be gone before you’ve had time to 
pick it up in your finder. Therefore, be- 
gin sighting about 4 mile or more as you 
approach. If necessary, keep both eyes 
open, the right one watching through 
your finder, the left as an accessory after 
the fact. Now, follow through and keep 
your eyes well peeled. Don’t worry un- 
necessarily about getting two shots per 
run; that takes a fast working aerial 
camera.. One good well placed shot is bet- 
ter than two “perhapses.” 

And a final point, keep in touch with 
your pilot; he’ll be expecting you to do 
that anyway. He has his hands and head 
and eyes and feet working to put you in 
the best position for your pictures. But 
occasionally, the wind gets tricky, or an 
air current shoves him slightly off the 
course while he looks down for your bene- 
fit. If he can’t hear your shouts, use hand 
signals outside the window; guide him 
until the last seconds before shooting. 

O.K., we’re off, for patterns of that 
orchard at 300 feet... it isn’t in the book, 
but there are places where you can get 
away with it if you’re both careful. The 
Camera bed has been locked at infinity, 
holder or film pack in place, filter 
sunshade tightly secured, bellows pro 
tected, rope around our waist (you'll most 
likely be half standing), and goggles over 
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Filmo “Sport 
Purpose home poe 


Ster’’ o 
cys Bee) the all. 


Je Camera usi 


Dad Will Never See Me like This 


», ...Except in HOME MOVIES 


Babies grow so fast . . . how fast no one knows 

better than the service father who comes home to 

meet a child he hardly recognizes, or one he has 
never seen. 


Save those precious, fleeting moments for dad! 
Home movies... your own home movies... 
will keep forever a youngster’s indescrib- 
able expressions, the baby antics that 

so delight all dads. 


To make fine movies, you must have 
afinecamera. Get a Filmo, thecam- 
era precision-built by the mak- 

ers of Hollywood’s preferred 
studio equipment. With a 
Filmo you just sight, press a 
button, and what you see, 
you get... in living 
color or in sparkling 
black-and-white. 


ey 
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Take This First Step to 
a Filmo Now 
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Auto Load mm. film, The Fj ng s 
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Just arrived from Switzerland: 
Smm BOLEX LS CAMERA wi.h [2.8 Yvar Lens 
in focusing mount, 


complete with case—NEW .$140.52 

















\i7, 16mm BOLEX H16 CAMERA, 3 Lens sare, 
with 1” f1.4 Kern Switar Lens—NEW. 383.75 
BOLEX G8-16 PROJECTOR, 750 Watt Lamp. 
\i/ THE ONLY PROJECTOR TAKING BOTH 8mm 
and 16mm FILM. Complete wiih Lenses and 
\1/ Carrying Case—Ne 331.00 
GRISWOLD JR.SPLIC xT ‘8mm and 16mm . 413.50 
\if BAIA PRECISION SPLICER, 8mm_ and 16mm. . 5.95 
7, CRAIG JR. SPLICER, a and 16mm... . 3.50 
AA CRAIG JR. REWINDS, 8mm and 16mm, pair. 4.75 
CRAIG SR. REWINDS, 8mm and 16mm, pair. 8.95 
\i7 CRAIG MASTER REWINDS. 2000 ft., pair. . 10.95 
\I/ 
ea LEICA CAMERA ACCESSORIES 
\/, | 90mm 4.5 TELEPHOTO LENS.......-. $115.50 
137mm f4.5 TELEPHOTO LENS...... . 171.50 
\i/ VIDOM UNIVERSAL Mf had FINDER eo 87.50 
FILTERS—Yellow $5.60; Green or Red 6.30 
Wy Kodac rome Haze, Type A or Kodachrome on 
Mf CASSETTE (Film Magazine) 6.30 
CAMERA RL ~ ial - GE, we wcccece 2.48 
\ 4 CABLE RELEA 1.75 
SL. DING. FOCU SING. c oP YING ‘ATTAC HM 40.25 
NZ LEICA MANUAL. .... ccccccecccecs 3.60 
\l/ 
CAMERA ACCESSORIES 
\\ DE JUR AUTOCRITIC EXPOSURE METER, with 
PRS ELE OG oe 25.83 
G : PHOTO ELECTRIC EXPOSURE METER, with 25.00 
LEU DI EXTINC TION EXPOSU RE "METER, with 
MEN: ap va'h.tm' es 6's 0-6 can Sates ok es Bs 1.79 
Mif 2” £3.5 KODAK EKTAR LENS in Compur Rapid 
wp ae, ) Jee a ee ee eens eee Pee ee eer 33.00 
\ 45%" (6.3 a ANASTIG MAT sae in eock- 
] ing shutter—NEW ...........-. 22.00 
y SU NRAY THIPODS with ‘Tilting ‘Head: 
\ 10.5 10, $31.50; No, 12 36.75 
THAL HAMMER B-L RIPOD with Pan Head . 34.50 
\I/ 4 CROWN TRIPOD TILT TOPS, NEW..... 4.25 
\1/ FOR YOUR DARKROOM 
EL woop ‘‘BM’' ENLARGER for 35mm and 127 20.70 
2” {4.5 Wollensak Lens...... 33.50 
\I/ PRINTEX ENLARGER, 4x5, double condenser, 
ae focusing, —_— ing negative car- 
\I/ es Graphic lensboard ......... 155.00 
PEERLESS CONTACT PRINTER, with adjustable 
\\ y, 3 light sockets, complete with 1 red 
and 2 white lamps, Value $19. SPECIAL 13.95 
\ J PEERLESS UNIVERSAL DARKROOM LAMP, with 
tilting base, toggle switch and 6 ft. of cord. 
\ fj Stands on table, attaches to wall or ceiling. 
Useful as a Safelight lamp, Viewing Lamp for 
\I/ Negatives or Color ,Film and as a Retouching 
ae With “‘OA’’ type plastic filter...... 3.95 
\ ff WRATTEN PILTER, 85c; Opal Gla ss 35 
AMATEUR DARKROOM LAMP with fe and amber 
\T/ OE cece ccc ccccc wesc cctecsceeecee 1.75 
12” DECKLE =e TRIMMER ........... 7.95 
\ PEERLESS 11x14 ENLARGING EASEL, all 
] metal, fully ‘Adjustab BD ce acesccvectsaeses 93.90 
METAL = CLIPS—Army surplus 12 for 1.00 
a UT *o. DEVELOPING HANGERS: 
21 31 Yq — 4x5 5x7, 64 
PROFESSIONAL 8” Dou BLE PRINT ROLLERS. 5.45 
FOR THE tg Sean FAN 
Best Slide Projector Va 
GOLDE 2x2 (35mm) PROJECTOR with Blower 
cooling om and 300 Watt ae. b céue 49.50 
Coreying re Pr re 8.50 
SVE 2x2 i35mm) PROJECTORS: 
Model AK for Slides only with Ca: oe eee 55.00 
Model RK for Slides only ie Case. boats tows 31.50 
SPENCER 2x2 ya PROJECTORS 
Model MK 100—100 Watt—with Case...... 25.00 
Model MK 150—150 Watt—with Case. 28.50 
Model MK 200—200 Watt—with Case 40.00 
Model MK 300—300 Watt—with coats ‘fan 
GEE GREW. cc Peewee cee redelececsece 62.50 
ABSOLUTELY FREE 
1 = “ye ITE Ml (List $1.50) with each ase 
1 DA- BRITE VIEWER (List $1.95) wii mone ons 


set 96 Slides 
CASTLE FILMS LATEST ‘RELEASE 2x2 BEW 


“EPIC PICTURES OF WORLD WAR II"’ 
manual describing each siide is included 
with each set of slides. 


A 
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our eyes. We’re guiding the pilot, and™ 
sighting as we approach; We pull the | 
slide, but no picture taking yet until we’re 7 
absolutely square over the targ.t. Your 
pilot is throttling the engine down, but 
the movement below is still terrific. Think 
fast... faster...do I like this group of 7 
trees or those ahead? Shall I sight straight ~ 
across the finder or try for a diagonal de- 
sign? Am I shooting a real vertical or is it 
a bit on the oblique side? Am I hanging 
on to the camera tightly (we hope!) 
enough? Got sufficient room to move 
around? Breeze hitting too hard? Vibra- 
tion? Oops, here goes! . bang! Right 
square in the middle get your head 
back in and take it gently put your 
slide in rewind Now breathe easy 
again and prepare for the next round, © 
Don’t try straightening yourself out while 4 
the pilot banks the ship for the return 
frip; it isn’t easy on the belly. Lean over, 
the way the plane wants you to lean. Lean 
with the ship, not against it 

Now make mental notes of all the mis- 
takes you made, and prepare for correc- 
tions. This next run, you should have the 
exact spot picked out. If you’re still not 
certain about snapping it at which crucial 


moment .. . this one or that one . . . make 
several runs; they’re well worth the 
trouble. Don’t be too timid about putting 


your head and arms all the way out of, 
and down the side of the plane; your best 
patterns will be shot that way . . . even if 
you are sticking your neck out a bit! Re- 
member to hang on tightly to your 
camera, or better yet, strap it to your 
wrist, and watch for the pattern below. 
There isn’t much danger of falling out of 
a well secured door; and the window is 
too small, as a rule; and you've still the 
security of a rope around your waist if 
you like. 

I can no more tell you what to photo- 
graph, than I could explain the meaning 
of these decorative embellishments plant- 
ed by man . . . I mean exact meanings in 
terms of design. Either you like them or 
you don’t. Chances are you'll be be- 
wildered by the sheer beauty of careful, 
mathematically-spaced planting. You will 
be no less awe-struck at another kind of 














Motion study by stroboscopic lighting 


Revere for Smooth, Steady Movies 


To the split second, film speed must be uniform to produce steady movies. 
It’s the smooth precision of Revere ciné equipment that’ assures the most exact 
control of moving film. This uniform, dependable operation is one of the most 
apparent reasons why Revere 8mm Cameras and Projectors are preferred by 
critical cine fans. Keep your eye on Revere...and keep on buying War Bonds! 


REVERE CAMERA COMPANY, CHICAGO 16, ILLINOIS 


hafifiiness tack forward to... 





beauty, created by nature, and fashioned 
_-by the elements, rugged, unharnessed, un- 
shackled. Perhaps you would like to put 
both of these together in your pictures, 
and show this constant unrelenting battle, 
the battle between man’s purpose and 
nature’s informal wandering manner. The 





35mm HIGH SPEED PANCHROMAHC 


Daylight W Weston 64-GE 100 


DAYLIGHT 
LOADING 
CARTRIDGE 


gels 
ARGUS 
aol. be.) 
LEICA 
RETINA 


ston 80-GE 120-Tungsten 





DOVER MFG. CO., DOVER, N.-H., U.S. A. 








35MM. FILM 


_Supreme and Ultra Speed 
36 exposure for Leica, Argus and all 35 mm. Cameras— 
- ght Ee ca tridges—sze ial 60c prepaid. Mail 
orders promptly filled. 
PROVIDENT cAmane, SHOP 
720 Vine St., Cincinnati 2, Ohio 














WE BUY --- USED 
CAMERAS & LENSES 


Cameras & Le-se 
(en's m-d-i< —Con ax Cam- 

Lenses — Te’ 
Lome Sand 16 —_ Move 
Came-as tors (sound 
cad sitenie eae > DAT“ NC 








design is there, in the earth, both formal 
and abstract. Our job is to record it in a 
manner that makes sense later, in print. 
Observe the repeated forms of trees and 
irrigation ditches and furrows and tomato 
patches and wheat stacks and grapevines 
and tractor marks in plowing. Here is 
cross-stitch and needle-point and sym- 
metrical exactitude. Follow the shapes of 
dried-up river beds, erosion, meteors, 
mountains, scarred earth, depressions, 
rock formations, the man-beast-bird-like 
shapes of nature’s unmolested growth. 
Here is your primeval, fancy free. Photo- 
graph them separately or show them to- 
gether, as you like. Whichever way you 
choose, if your trigger finger is quick and 
your picture fairly well composed, you 
will find in them a constant source of 
inspiration, a radically new approach to 
design, and a healthier respect for the 
medium that made it all possible 


your camera. 

At the same time, you'll be acquiring a 
newer, a profounder respect for the world 
we live in, a world we never knew till 
a world whose endless mysterious 
meanderings are matched only by man’s 


constant and dogged fight to unravel the 


now, 


mystery; yes, and to harness the elements 


and nature’s wandering habits for his own 
good . . . and for the benefit of his own 
people. Look below as you fly, and see 
for yourself. 


During the war years, Ralph Samuels, then 
a sergeant attached to the Fourth Air Force, 
piled up 300 hours of flying time. Movies, 
stills, black and white, Kodachrome and Koda- 
color, infra-red — all of these he used plus a 
secret film that is still secret. For correct in- 
terpretation of aerial photos, they should be 
viewed with shadows falling toward you. How- 
ever, for purposes of sheer design and nothing 
else, you can view them right side up or stand- 
ing on your head. All of these photographs 
were taken on fast pan film at F:6.3-F:8 be- 
tween three and five o’clock in the afternoon 
and at altitudes ranging from 150 feet to no 
more than 500 feet. 

For more on aerial photography, see Ralph 
Samuel’s chapter on this subject in the new re- 
vised edition of GRAPHIC-GRAFLEX PHO- 
TOGRAPHY to be published this fall. 
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G0 with the features every home 


movie fan wants plus precision 





















SO offer750-watt 8 mm. 


projector. 


to offer an 8 mm. projector 
taking 400-foot reel for 
32-minute show. 


750-watt 8mm. projector 
allowing projection of 
“‘stills’’ without burning 
film. 


PLU S 100% -rated £.1.6 


Wollensak 1” lens, 
Self-adjusting, removable film 


gate. 

Fast automatic rewind. 

Pilot light. 

Quick, easy film threading. 

Knob for framing. 

Large blower fan. 

Motor Shaft geared to projector. 

Three-way master switch for 
motor, lamp and off. 

Brilliant pictures up to 9 feet 

wide at 36 ft. projection. 





Larger, Brighter Pictures . . . Professional Precision and Performance 


Add up the features of the model A-8 projector and you get the 
sum-total of picture-showing pleasure in store for you. Every feature 
fills a-need long felt by movie fans with professiorial standards. . . . 
each ‘‘first” should rate Keystone first on your post-war purchasing 
list. Plan to look over this projector . . . and the rest of Keystone’s 
precision line . . . at your camera shop, soon! 


‘ 


KEYSTONE MANUFACTURING COMPANY, BOSTON, MASSACHUSETTS 
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Wuxtra! 
Sir: 

Here’s real news for home movie and stil] 
photographers. 

Government cut-backs make it possible to go 
full speed ahead on civilian production for both 
black-and-white and color film (for stills 
and home movies) in all popular sizes. This 
does not mean that civilians can get an immedi- 
ate or unlimited supply of film from photo- 
graphic dealers because there is still packaging 
and distributing to be done. Indications are, 
however, that civilians can it least look for- 
ward to a photographic Christmas. 

The manufacture of the Magazine Cine- 
Kodaks, Cine-Kodaks Special, sixteen mm. 
sound and silent projectors along with favorite 
pre-war models of still cameras and equipment, 
is underway to the greatest degree consistent 
with materials available. 

Shortly before Kodak converted to war pro- 
duction, its engineers had well under way new 
cameras unusual in design, efficiency and pre- 
cision, but final development and production 
were suspended so as to permit these men to 
devote their geniuses to implements of war. 

Production of these cameras -and other new 
post-war photographic products will follow as 
quickly as possible. 

N. C. Fercuson, 
Editorial Service Bureau, 
Eastman Kodak Company, 

Rochester 4, N. Y. 


Grand Old Man 
Sir: 

My congratulations on the October issue 
which is exceptionally good. Greetings! 


ALFRED STIEGLITZ, 
509 Madison Ave., New York, N. Y. 


30 MM FILM can 


DEVELCPED, VAPORATED 
AND ENLARGED 


MINILABS 

STILL FIRST IN 35 MM 

FINE GRAIN ; 
FILM PROCESSING, DIRECT BY MAIL 


36 exposure roll of film pro- $400 


cessed & enlarged to 3x4 inches 

8 exposure rolls enlarged to 
approximately twice negative 2 
size for only. . . 5c 
Ask for Free Booklet Magazine, ‘‘Pictures”’ 


MINILABS 











Now available—New, 28-page Book on Toning 
Methods. Contains formuloe, short cuts and hints 
em 
or obligation 
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SALONS 


AND EXHIBITS 








Closing Date 


Name of Salon 


Number of Prints 
| and Entry Fee 


Dates Open to 
ublic 





Exhibit to see 





Exhibit to see 





Twentieth Annual Salon 
of Photography, Museum 
of Fine Arts of Houston. 





Tenth International Salon 
of Photography of the 
Photo Pictorialists of Mil- 
waukee. 





Exhibit to see 


#1945 P.S.A. Exhibition 
of Photography. 


Museum of Fine 
Arts of Houston, 
Houston, Texas, 
Oct. 14-Nov. 4 








Exhibit to see 


Thirty-sixth Chicago Salon. 
































Milwaukee Public 
ibrary an 
Museum Bldg., 
Milwaukee, Wis., 
Nov. 4-18 


























October 20 | Sixth Annual Vancouver | Mr. E. Atkinson, 631 Howe St., 4 $1.00 
International Salon of Vancouver, B. C., Canada. 
Pictorial Photography. 
November 3 40th Annual Travel Salon | B. C. Nourse, Salon Director, Met- 4 $1.00 
of the etropolitan ropolitan Camera Club Council, 
Camera Club Council, Inc., 106 W. 13th St., New York 
Inc. 1. ¥- SRO, eee 
November 6 14th Annual Minneapolis | Robert McFerran, Chairman, 816 4 $1.00 
Salon of Photography. Medical Arts Bldg., Minne- | 
apolis 2, Minn. } 
November 15 Baltimore Internationa! | Ernest W. Schwartz, Salon Chair- 4 $1.00 
Salon of Photography. man, 3810 Biddison Lane, Balti- 
more 6, Md. 
November 15 ¥Salt Lake City Interna- | Dr. C. E. Barrett, Salon Chairman, 6 $1.00 
tional Color Slide Salon. Box 246, Salt Lake City, Utah. | slides 
December 1 29th Annual International | Larry Lewin, Camera Pictorialists | 4 prints | $1.00 
lon of Pictorial Pho- of Los Angeles, Los Angeles an 
tography. County Museum, Exposition Park, | 4 color 
Los Angeles 7, Calif. slides 
December 4 *8th Annual Springfield | Louise Lochridge, Salon Secretary, 4 $1.00 
International Salon of eorge Walter Vincent Smith 
Photography. Art Museum, Springfield 5, Mass. 
January 9 Fifth Chicago Interna- | Chicago Historical Society, Clark 4 $1.00 
tional Salon of Photog- Street at North Avenue, Chi- 
raphy. cago 14, Ill. 
January 21 *&Fourth International | Henry Bawden, Salon Chairman, | 4 mono-| $1.00 
Western Canadian Salon 318 Smith Street, Winnipeg, | chrome 
of Phot ography. Man., Canada. -— 4 
color 








Rochester Mu- 
seum of Arts and 
Sciences, 
Rochester, N. Y., 
opens 
November 4 


Chicago Cam- 
era Club, 137 
N. Wabash Ave., 
Chicago, Ill. 
Nov. 5-Dec. 4 


Vancouver 
Art Gallery, 
Vancouver, B. C., 
anada, 


Nov. 13-Dec. 2 


Minneapolis In- 
stitute of Arts, 
Minneapolis, 
Minn., 
Dec. 1-30 





Baltimore Museum 
of Art, 
Baltimore, Md., 
Dec. 14-Jan. 6 


University of Utah, 

Union Bldg., Salt 

Lake City, Utah, 
Dec. 1-9 





Los Angeles 
County Museum 
of Science, His- 

tory and Art, 
Exposition Park, 

Los Angeles, 

alif., 


January, 1946 


George Walter 
Vincent Smith 
Art Museum, 

Springfield, Mass., 

Jan. 2-23 

Chicago Historical 

Society, Clark St. 
at North Ave., 
Chicago, Ill., 
Jan. 20-Feb. 22 


Art Gallery, Win- 

nipeg Auditorium, 

Winnipeg, n., 
Canada, 





Feb. 2-16 
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OU can add the magic of color to your 

favorite black-and-white photos quickly, 
easily, beautifully with smooth, transparent 
MARSHALL Photo Oil Colors! No special talent 
needed. MARSHALL puts every color of the rain- 
bow at your fingertips—you bring out warm, 
tich coloring according to your personal pref- 
erences—make changes or corrections easily 
without harm to the picture. It’s fun! You turn 
out valuable color pictures by the dozen. And 
~you can make plenty of profit if you wish to 
color photos for others! 









Complete Sets 
from $1 to $4.90 
Tubes 30¢ 











L10WN G. MARSHALL, INC. « 167 

















HUNDREDS OF PROFESSIONAL STUDIOS and tens of thousands 
of amateurs choose MARSHALL’s Photo Oil Colors. Ask 
your dealer today for MarsHALw's Cotors and get started 
coloring your own photos! 

*For free color consultation service, write to John G. 
Marshall, Inc., 167 N Ninth Street, Brooklyn 11, N. Y 


N. 9th STREET, BROOKLYN, NEW YORK 


* 
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Koda bj OM ule Prints of salon quality, from every 


good negative, are now easily secured on one of Kodabromide’s 


five evenly spaced degrees of contrast. Kodabromide has 
excellent gradation, wide latitude of exposure and 
development, and great over-all brilliance. You'll like it. 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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